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Preface

“Nevertheless, the gaps in research on news language remain very much as
identified by Bell and Garrett (1908) — there is a dearth of work on the produc-
tion of news language and to a lesser extent on its reception” That was how
Allan Bell concluded his article about news language for the Encyclopedia of
Language & Linguistics (8ell, 2006, 617). How right he was.

Investigating text production processes in media workplaces remains a gap
in all the disciplines involved: writing research, journalism studies, and applied
linguistics. Linguistics first focused on written language, later on it described
conversations as processes, and only then rediscovered written language from
a process perspective. But media texts are usually still investigated as products
only, without “empirical ethnographic considerations” (Widdowson, 2000, 22).

That is why I started combining ethnography with: computer logging from
text production research; micro-macro perspectives from sociolinguistics;
and language mediation approaches from applied linguistics. I began a series
of increasingly complex field studies of journalistic text production in 1995:
first projects on a local level, then on a national level, and finally projects on
European and international levels.

More and more researchers are now building on the research designs
developed in these projects, not only for news production research but also for
investigating text production processes in domains such as translation, educa-
tion, and academia. This approach to doing applied linguistics in professional
settings is what I aim to transfer from the German context to the international
community of applied linguistics.

This book is meant to show that, why, and how (a) Allan Bell’s “dearth of
work” is actually being addressed now; (b) some, still mainly European, applied
linguists are in a pole position to fill in “the gaps”; and (c) applied linguistics is
the very discipline to address socially crucial topics such as language use in the
workplace and in the public sphere.
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The parts of the book

In Part A of the book, I identify research into newswriting? as a gap in linguis-
tically-based approaches to the analysis of professional language use. I then
elaborate on what applied linguistics can contribute to the scientific analysis
and professional practice of newswriting and, vice versa, what investigating this
professional field can contribute to applied linguistics.

In Part B, I outline the main research interests and methods at the intersec-
tion of the major fields involved, explain how the linguistics of newswriting can
theoretically and methodologically be related to other disciplines, and specify
what added value this offers to (applied) linguistics itself, to related academic
disciplines, and to the professional field under investigation.

In Part ¢, I identify and discuss the results of medialinguistic research into
newswriting. In a linguistic framework of environments, functions, and struc-
tures, I reconstruct newswriting as a situated activity of language use related to
individual, organizational, and societal empowerments and constraints. The
robust awareness of these aspects is what I term the medialinguistic mindset of
newswriting.

In Part D, I argue that shaping the medialinguistic mindset is a precon-
dition, a goal, and a consequence of knowledge transformation among all the
fields involved. I explain how transformation can be triggered by linguistically-
based transdisciplinary research frameworks, in which knowledge generation
and knowledge implementation are linked systematically.

In Part €, finally, I reconsider the empirical basis of knowledge trans-
formation: the data corpora, their architecture and maintenance, their acces-
sibility to users from all fields involved, their potential for transdisciplinary
discourse, and their power to open up research into newswriting processes to
global scientific communities.

The key terms used in the book are emphasized by font and color and indexed at the end.






Challenge
Providing added value by applying linguistics

The outcome makes it all worthwhile. Applying and thus transforming knowl-
edge from one field of human activity to another usually requires a lot of effort.
What is the motivation for applied linguistics doing so - in particular for the
professional activity of newswriting?

In Part A, I outline the key concepts of this book: newswriting, applied lin-
guistics, and knowledge transformation. Starting from the IDEE SUISSE research
project and a case study referred to as the LEBA case, I sketch what applied
linguistics can contribute to the scientific analysis and professional practice
of newswriting and, vice versa, what this field of application can contribute to
linguistics. Based on initial practical and theoretical insights, I then outline the
knowledge transformation approach of this book. The chapters of Part A are:

Situating newswriting as a socially relevant application field: the social context: pro-
moting public understanding (Al1.0); organizational context: the Swiss public service
TV stations (A]1.1); program context: the main news programs, items, and genres (A|1.2);
newsroom context: journalists’ roles in collaborative newswriting (A|1.3); workflow con-
text: daily routines between meetings and airtime (A]1.4).

Applying linguistics in a socially relevant professional setting: the LEBA case: staging
the story by changing one word (A|2.0); starting from the right discipline (A|2.1); distin-
guishing linguistics ... (A|22); ... and applied linguistics (A|2.3); outlining media linguis-
tics (A[2.4); focusing on the linguistics of newswriting (A|2.5).

Adding value through knowledge transformation: the IDEE suissE findings (A[3.0); demar-
cating scientific knowledge (A[3.1); managing knowledge transformation from the science
perspective (A[3.2); developing a language to systematically talk about newswriting (A[33).

Summary and conclusion

In Chapter Af;, I situate newswriting as the field of professional language use
to be investigated. In Al2, I then relate current concepts of applied linguistics to
fields of professional language use. Based on this preliminary understanding
of newswriting and linguistics, I argue in Af3 that both fields can systematically
gain value if they transcend the borders of their respective knowledge cultures,
clarify their different understandings of knowledge, and translate experienced
practitioners’ tacit knowledge into mid-range theories about what works under
which conditions. Chapter A4 summarizes Part A and concludes that, starting
from shared key concepts of newswriting, researchers and practitioners can
systematically re-contextualize problems and theoretical explanations in order
to develop new solutions together.



Situating newswriting as a socially
relevant application field

In this chapter, I situate newswriting as the field of professional language use to
be investigated. To illustrate its relevance and dynamics, I start with a close-up
view from the IDEE SUISSE project, where our research team investigated lan-
guage policy, norms and practices of the Swiss Broadcasting Corporation SRG
SSR (i.e. SRG) (Af1.0). Further examples from this project serve as starting points
for all of the chapters in this book.

The social relevance of the public service broadcaster SRG is reflected by its
presence throughout the four linguistic regions of Switzerland: SRG is repre-
sented in the French, the German, the Italian and the Romansh parts with own
radio and TV stations. All four regions have their own radio news programs;
in addition, three of them have full TV news programs. In their own regions,
the public TV stations are market leaders (A1.1).

Across the linguistic regions, TAGESSCHAU, TELEJOURNAL, and 10 VOR
10 are the daily news programs with the highest audience reach. They differ
in their scopes. Whereas the German news program TAGESSCHAU focuses on
classical news for as large an audience as possible, the complementary 10 vor
10, broadcasted by the same company, provides infotainment. By contrast
TELEJOURNAL, the only daily news program in the French region, combines
the two approaches (A|12).

In the three newsrooms, news are produced through similar institutional
patterns of roles and collaboration: Managing editors are responsible for the
entire news programs, such as TELEJOURNAL, while producers control daily
outputs. Desk coordinators set mid- and long-term agendas, whereas news edi-
tors as well as reporters and correspondents produce single items. Anchors
and speakers present the news products and thus transform written to spoken
language (Af13).

These and many more roles are involved in the daily workflow that starts in
the morning with newsroom conferences and ends with the airtime of the one
or the latest issue per day, respectively. In between, the teams coordinate items
and issues, define the tasks, and prepare and implement the news products in
the live broadcasts. The individuals and teams have to combine routines and
creativity to reach their goals of establishing social relevance on time (A[1.4).
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The social context: Promoting public understanding

the Swiss public broadcasting company SRG to do (Swiss Confederation, 2006). From
a sociolinguistic perspective (C|2.4), this means linking speech communities with
other speech communities, both between and within the German-, French-,
Italian-, and Romansh-speaking parts of Switzerland. In the IDEE SUISSE proj-
ect, we investigated whether and how the media company, caught between
public service demands and market forces, should and actually does fulfil such
language policy requirements. Four research modules were combined in an
“ethnography of language policy” (Johnson, 2000): module A focused on language
policy expectations; B on media management’s interpretation; C on media pro-
duction, and D on media reflection in the newsrooms (8|2.0).

Methodologically, ethnography (DJ1.1) was extended through supplementary
research frameworks, for example Grounded Theory (D|2.1) and Transdisciplinary
Action Research (D|3.1). Interviews with policy-makers and media managers were
triangulated with in-depth analyses of writing processes and workplace conver-
sations (8[3.0). The overall findings show that, whereas the managers are usually
frustrated by the expectations of media policy-makers (A[1.0/h), some experi-
enced journalists find emergent solutions to overcome the conflict between the
public mandate and the market (A|2.0). This tacit knowledge can be identified and
made explicit to the entire organization in systemic knowledge transformation,
such as empirically-grounded recommendations (Af.0/b).

In this section of the book, I first explain the research question of the entire
project in more detail (Section a). Then, I elaborate on the mandate of PPU and
its propositional reconstruction in the IDEE SUISSE project (b). After presenting
findings from guided interviews with policy makers and media managers (c-g),
I conclude with an outline of the resulting mid-range theory of PPU (h).

The research question of the IDEE SUISSE project

Public service broadcasting companies are among the most important broad-
casters in the world. In Switzerland, there is one public broadcaster, SRG, which
is also the Swiss market leader. As a public service institution, SRG has a federal,
societal, cultural, and linguistic mandate to fulfil: “[the SRG] promotes under-
standing, cohesion and exchange between the parts of the country, linguistic
communities, cultures and social groupings [...]” (Swiss Confederation, 2006, federal
programming mandate, article 24, paragraph 1). Promoting social integration by promot-
ing public understanding is the SRG mandate and was the starting point for the

IDEE SUISSE research project, which serves as an example of applied linguistic

The underlined terms are defined in the text.



The Linguistics of Newswriting Part A

research in newswriting throughout the book. The project aims at recommend-
ing how the mandate could be better implemented.

In multilingual countries such as Canada or Switzerland, promoting public
understanding (PPU) means promoting discourse across the language bound-
aries: for example between the German, French, Italian, and Romansh parts of
Switzerland (e.g. Schénhagen & Trebbe, 2000). From a sociolinguistic point of view,
however, the language boundaries concept has to be refined (e.g. Widmer, Coray,
Acklin Muji, & Godel, 2004). Urban and rural, poor and rich, lay persons and experts,
immigrants and citizens, ... different speech communities speak different lin-
guistic varieties and interact with different views of the world. This context
challenges public service broadcasters in terms of “language ecology” (Kramsch &
Whiteside, 2008), even within single linguistic regions. As the mandate is oriented
to promoting public understanding between all kinds of communities, we first
focused on internal multilingualism or heteroglossia (e.g. Blommaert et al., 2009, 205)
in the IDEE SUISSE research project.

As a media enterprise, though, SRG is subject to market and competitive
forces. Losing audience share would mean losing legitimacy and public impor-
tance. Therefore, the mandate presupposes reaching the public to promote
public understanding. We assumed that policy makers, management, and jour-
nalists interpret the mandate in different ways. On a conceptual level, we thus
had to identify the potentially contradictory interpretations and expectations
brought in by the various stakeholders. On a performance level, we aimed at
identifying the practices the various actors perform to live up to these expecta-
tions. Put simply, we wanted to find out how they do and how they could do
what they have to do. This calls for a complex multimethod project design.

Conflicting expectations of PPU

We conceptualized PPU as a complex situated activity taking place throughout
the media organization, from the executive suites down to the newsrooms as the
engines of production. PPU interacts with psychobiographical, organizational,
and wider contextual structures of variegated durability and power, ranging
from journalists’ individual language awareness to the cultural resources of
Switzerland as a rich country in the Western world. All these structures enable
or constrain newswriting activity and are reproduced or altered by it. The key
elements and relations in this interplay can be condensed into the following
general proposition: PPU involves agents, requires resources, is realized through
journalistic practices, causes impacts, and triggers evaluations.3

In distinguishing between the four epistemological perspectives of structure (the agents and
non-human resources involved in PPU), dynamics (the practices PPU is realized by), identity
(the impacts PPU is oriented towards), and evaluation (the valuation provoked by PPU), [ am
consistent with the MIC epistemology (see Section A[3.3 of this book).



Al

Situating newswriting as a socially relevant application field

e Anagentinvolved in PPU is an individual or collective being engaged in the imple-
mentation of the mandate. Examples are journalists, lobbies, or the media.

e A resource required for PPU is a non-human, non-social entity needed to imple-
ment the mandate. Examples are money or laws.

e Ajournalistic practice that realizes PPU is an activity performed in the newsroom
in order to fulfil the mandate. An example is how others are presented authentically.

e Animpact caused by PPU is a phenomenon that is triggered by implementing the
mandate. Examples are financial expenditures or societal integration.

e Anevaluation triggered by PPU is an estimate of the relevance, feasibility, or degree
of implementation of the mandate. An example is PPU being desirable but difficult
to achieve.

Starting from this conceptual grid, the IDEE SUISSE research group aimed to
identify what PPU means to media policy-makers and SRG management — and
where their views complement or contradict each other. The guided interviews
held with experts were based on the above conceptual grid and the analysis of
documents containing mandate-related propositions from the perspectives of
media pOliCY and management (see B|3.0, Fig.5, project modules A and B).

The experts all had professional experience in at least two of the three
domains of media policy, media management, and journalism. In addition,
most of them had been involved as decision-makers in the structural changes of
the Swiss media landscape since 1984, when media markets in Switzerland were
opened step by step and SRG lost its monopoly as the only Swiss provider of
radio and television programs. The experts represented three linguistic regions
of Switzerland: eleven interviews were held in German, eight in French, four in
Italian; all recordings were transcribed and coded by trained native speakers of
the respective languages.

The result of the propositional interview analysis is a knowledge base
describing how media policy-makers and SRG management relate agents (c),
other resources (d), practices (e), impacts (f), and evaluations of the mandate (g).
This map reveals systematic discrepancies in the understanding of the mandate.
These discrepancies led the research group to the elaboration of a mid-range
theory of PPU (h). The short excerpts below illustrate the knowledge map’s key
characteristics; the entire map can be explored on the web: www.news-writing.net/

knowledgemap.

PPU involves agents

Implementing the mandate of promoting public understanding involves agents.
Those identified explicitly in the documents and interviews are: (c;) the journal-
ists producing the media programs and items as the products a public service
broadcasting company has to offer to the society; (c,) the project networks and
peer group of editorial staff the journalists work in; (c;) economic organizations


http://www.news-writing.net

The Linguistics of Newswriting Part A

such as media enterprises or professional organizations such as journalists’
associations; (c,) domains such as media or journalism; and (c5) other societal
sub-systems such as audiences, information sources, and policy makers. The
propositional analysis reveals that, from the perspective of media policy in the
public interest, the mandate of PPU is related to media in general and SRG in
particular. In contrast, SRG management also relates PPU to media other than
SRG or actors other than the media. Examples from the knowledge base high-
light this discrepancy:

e PPU commits SRG as the Swiss public service provider (c;| organizations)1000.4
e PPU commits all journalistic media (c,| domains)1001
e PPU does not commit the media (c,| domains)1002

PPU requires resources

Implementing the mandate of promoting public understanding requires
resources. Those identified explicitly in the documents and interviews are:
(d)) legal resources such as constitutions, laws, by-laws, policy decisions, and
autonomys; (d,) economic resources such as money for foreign correspondents;
(d) technical resources such as devices for communication between news-
rooms; (d,) organizational resources such as a correspondent’s network; (ds)
program resources such as innovative broadcasts; (d,) linguistic resources such
as languages for facts and emotions; and (d,) mental resources such as open-
mindedness and reflection. The propositional analysis reveals that, from the
perspective of media policy in the public interest, external resources for PPU
such as financing are available, whereas internal resources such as commitment
may be lacking. In contrast, from the perspective of the SRG management,
SRG primarily lacks financial resources. Examples from the knowledge base
highlight this discrepancy:

o PPU requires organizational autonomy (d,| legal resources)1003
e PPU requires financing (d,| economic resources)'004

e PPU requires commitment (d,| mental resources)'905

e PPU requires imagination (d,| mental resources)'006

PPU is realized through practices

Implementing the mandate of promoting public understanding is basically real-
ized through journalistic practices. Those identified explicitly in the documents
and interviews focus on five key factors of journalistic text production: (e)) taking
an own position, e.g. by using dialect for the regional market; (e,) limiting the

The four-digit numbers refer to excerpts of verbal data, see www.news-writing.net/endnotes



Al

Situating newswriting as a socially relevant application field

topic, e.g. by topicalizing otherness; (e;) finding the sources, e.g. by integrating
quotes from other language regions; (e,) staging the story, e.g. by presenting the
other authentically; and (es) establishing relevance for the audience, e.g. by pre-
senting solutions to problems of the audience. The propositional analysis reveals
that most agents without journalistic experience confine themselves to aspects of
multilingual or dialect story staging and to superficial aspects of other practices.
In contrast, some agents with journalistic experience mention practices with
the potential of bridging public and market needs within and across language
regions. Examples from the knowledge base highlight this discrepancy:

e  Using dialect as a unique selling point for German markets
(e,] taking an own position)1007
o Topicalizing diversity (e;| finding the sources)1008

e Usingappropriate German registers (es| establishing relevance for the audience)'009

PPU causes impacts

Implementing the mandate of promoting public understanding causes impacts.
Those identified explicitly in the documents and interviews are: (f;) communi-
cation across social boundaries, e.g. between German- and French-speaking
regions, old and young people, rural and urban citizens, or experts and lay peo-
ple; (f,) knowledge about and awareness of others and their problems; (f;) societal
and political integration as a consequence of communication and knowledge
across societal and political boundaries. However, (f,) PPU can also cause exces-
sive costs; (f;) the mandate can overburden the media; or (fy) multilingual pro-
grams can scare away the audience. The propositional analysis reveals that, from
the perspective of media policy in the public interest, impacts of PPU are posi-
tive in their function. In contrast, SRG management also refers to dysfunctional
impacts of PPU and questions the potential of media to solve societal problems.
Examples from the knowledge base highlight this discrepancy:

e PPU fosters intercultural communication (f,| across social boundaries)010
e PPU fosters integration (f;] societal and political integration) 1011
e PPU reduces audience share with programs in other languages

(fs| loss of audience)1012

PPU triggers evaluation

Implementing the mandate of promoting public understanding triggers evalu-
ation. On the basis of the propositional analysis, the mandate of PPU is seen
(g)) as more or less relevant, (g,) feasible and (g3) implemented. The evaluations
of relevance range from considering PPU a relevant feature of media policy to
treating it as an inappropriate and thus irrelevant legal regulation of language
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use. The evaluations of feasibility range from considering PPU to be an accept-
able mandate to criticizing it as an ideal far removed from media practice,
imposed on SRG and media by incompetent media regulators. The evaluations
of implementation range from fully to scarcely realized by SRG, where the latter
is attributed to uninspiredness, laziness, or even hypocrisy on the part of the
media organization. The analysis shows that evaluations from the perspective of
media policy attest high relevance and feasibility but insufficient implementa-
tion. In contrast, evaluations from the perspective of SRG management attest
low relevance and feasibility but sufficient implementation. Examples from the
knowledge base highlight this discrepancy:

e PPU provides a model for Europe (g,| relevance)'013

e PPU is irrelevant for the audience (g,| relevance)'014

e PPU is feasible for SRG with its generous resources (g, | feasibility) 1015

e PPU is feasible depending on the interpretation (g,| feasibility)1016

e PPU is an overly ambitious mandate (g,| feasibility)1017

e PPU overburdens the media (g,| feasibility) 1018

e SRG does enough (g;| implementation)1019

e SRG is not creative enough (g;| implementation)1920

e SRG is lazy and overly eager for audience share (g;| implementation)102!

Interim conclusion: A mid-range theory of PPU

The interim findings show that media policy and media management differ in
their conceptualization and evaluation of PPU. Media policy-makers expect
the public service broadcaster to contribute to national integration by promot-
ing public understanding, whereas managers usually are frustrated by these
expectations. Some of them state that the media are not responsible for solving
societal problems. The overall view of the management is far away from find-
ing PPU relevant and feasible in an environment of increasing media market
pressures. This means neglecting demands of public service in favor of market
orientation. If the media organization were to act according to the pessimistic
position that this project has revealed, it would clearly risk losing its status and
financial support as a public service provider.

On the other hand, SRG is the national market leader and generally per-
ceived as fulfilling its mandate to the satisfaction of its stakeholders. Thus,
from a systemic point of view, there must be solutions to overcome the conflict
between the public mandate and market forces and to meet both organizational
and public needs at the same time. If the knowledge about such solutions cannot
be found in the executive suites, it must be located on the ground floor of SRG,
in the newsrooms. The next sections zoom from the entire organization and its
workflow (Al1.1-1.4) down to one case study of newswriting (A2.0).
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Organizational context: The Swiss public service TV stations

The Swiss public service broadcaster SRG is represented in all four linguistic
regions of Switzerland. In the German and the French parts, the radio and the
TV stations form separate organizational units: SCHWEIZER FERNSEHEN and
TELEVISION SUISSE ROMANDE. In contrast, radio and television are operated by
a single broadcaster in the Italian part, RADIOTELEVISIONE SVIZZERA, and in
the Romansh part, RAp10 E TELEVISTUN RUMANTSCHA (Fig.1).5

Organizational unit of SE TSR TSI RTR
Swiss public TV —> SCHWEIZER TELEVISION SUISSE RADIOTELEVISIONE ~ RADIO E TELEVISIUN
FERNSEHEN RoMANDE SVIZZERA RUMANTSCHA

Language German French Ttalian Romansh

First language speakers 5 million 1.5 million 0.5 million 0.04 million
in the region®

Audience shares

— Public service 32.2% 31.1% 31.1%
- Foreign services 52.1% 58.4% 54.0%
- Swiss commercial 4.5% 0.4% 1.4%

General news TAGESSCHAU TELEJOURNAL TELEGIORNALE TELESGUARD
Audience reach 828 000 305 000 12 000 62 000
News magazine 10 VOR 10 - - -

Audience reach 591 000

Regional news SCHWEIZ AKTUELL  JOURNAL REGIONAL  IL QUOTIDIANO

Audience reach 531 000 305 000 48 000

Overview of the daily news programs of the four organizational units
of Swiss national TV

In the three linguistic regions with a full TV program, the public service pro-
viders have the largest audience shares; the foreign service shares are pooled
from several stations. Audience share indicates what percentage of the people
watching TV on an average day opt for a specific station, for at least one minute.

All four regions have their own news programs: TAGESSCHAU, TELEJOURNAL,
TELEGIORNALE and TELESGUARD are the general news programs; SCHWEIZ
AKTUELL and IL QuortipiaNo focus on news from their specific linguistic

This applies to 2007 when all data for the present publication were collected. As of 2011
the Swiss public television and radio stations are integrated into one multimedia unit per
linguistic region.

The SRG stations serve a varying number of first language speakers in the respective linguis-
tic regions. For 693,000 of the 7.7 million inhabitants of Switzerland, this is not one of the
four national languages (Liidi & Werlen, 2005).
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regions; and the news magazine 10 VOR 10 provides news infotainment and
complements TAGESSCHAU in the German-speaking region.

In terms of audience reach, TAGESSCHAU, TELEJOURNAL, and 10 VOR 10 are
the leaders, reflecting the larger numbers of speakers in the respective linguistic
regions. Audience reach measures how many people older than three watch
a specific program of a specific TV station on an average day for at least one
minute. It is determined by observing a statistically representative sample of the
people living in the service area, for example 1,300 people out of the 1.5 million
in the French-speaking part of Switzerland.

TELESGUARD is an exception in the Swiss public TV news system. It is the
only TV program of Rap1o E TELEVISTUN RUMANTSCHA and is broadcasted
by the Swiss German station, as a brief Romansh window within the German
program. This explains why TELESGUARD shows a relatively high audience reach
of 62,000, compared to only 12,000 for TELEGIORNALE in the far larger Italian-
speaking region, and compared to only 39,000 people in Switzerland speaking
Romansh as their first language.

Program context: The main news programs, items, and genres

The French language TELEJOURNAL and the German language TAGESSCHAU
are the Swiss news programs not only with the largest audience share but also
with the longest history and the strongest presence in the program structures of
their stations. Third in terms of audience share is 10 VOR 10, which has comple-
mented TAGESSCHAU since 1990 with one issue per business day, providing
news infotainment (Fig.2).

The three programs differ systematically in their scopes. According to their
official policies?, the traditional Swiss German news broadcast, TAGESSCHAU,
focuses on “recent information for as large an audience as possible”, whereas
the newer, complementary newsmagazine 10 VOR 10 presents itself as a “point
of reference in public discourse”, providing reports “on the most relevant topics
of the day” as well as “background stories”, “additional investigations”, and “sur-
prising new ideas”. By contrast, the only daily general news program in French,
the TELEJOURNAL, spices up its hard news program with some soft news and
dramaturgically elaborated stories, especially in the mid-day issue.

TaGgesscHAU and TELEJOURNAL both have two longer issue slots: a day issue
with news of the morning as well as the previous evening and a main issue in
the early evening. In addition, TAGESSCHAU has shorter interim and late issues
with updates, summaries, and previews, while the evening TELEJOURNAL issue
is repeated in a loop from midnight until early morning. The newsmagazine

Program portraits TAGESSCHAU and 10 VOR 10 (E[3.2). Source: SRG intranet, March 1, 2007.



Al

Situating newswriting as a socially relevant application field

1

Fig.2

TELEJOURNAL TAGESSCHAU 10 VOR 10
Start 19538 1953 1990
Scope general news general news news infotainment
Issues 12:45 | 21 min (day) 13:00 | 15-18 min (day)
18:00 | 12 min (evening)
19:30 | 28 min (main) 19:30 | 25 min (main)
repeated 00:30 - 06:00 23:45 | 10-12 min (late) 21:50 | 25 min

daily daily Monday to Friday
time shifts on weekends time shifts on weekends

Genres  news genres, news genres, news genres,
15 sec-3 min 15 sec-3 min 12 sec-2 min
cluster, <3 min cluster, <12 min cluster, <12 min
feature story, <7 min

Organization of the three main news programs of Swiss national TV

10 VOR 10, in contrast, provides just one issue, at 10 to 10 in the evening. All
issues of the three news programs start with an opening block and then com-
bine standardized with more flexible genres of news items, depending on the
news situation and the issue slot. In all three programs at least some of the issues
end with a culture or lifestyle item.

The most important group of genres in the repertoire of the three programs
includes flash news (e.g. 15 sec.) presented as a block of 3-6 pieces of news, indi-
vidually presented short news (e.g. 1 min.), and regular news reports (e.g. 3 min.).
Interactivity is realized through studio or double box live interviews by the anchor:
the double box interviews show the anchor as the interviewer in one window on
the screen and an on-the-spot interviewee in the other. Different items and genres
on the same topic can be combined into clusters (e.g. three minutes for an entire
cluster in TELEJOURNAL and ten minutes in TAGESSCHAU). The TELEJOURNAL
journalists call such clusters rockets of several stages. 10 VOR 10 complements these
rather small-scale genres with a longer feature story (3-7 min.).

Introductions and transitions spoken by the anchors ensure coherence and
promote the stories in all the three news programs. The managing editor of
TAGESSCHAU states in the handbook of TAGEsscHAU that the intro carries the
news (Ex.1). Thus, intros should be collaboratively set up by anchors, news edi-
tors, and producers.

In its first thirty years, the TELEJOURNAL was produced by French-speaking journalists in
Zurich, in the German-speaking part of Switzerland. Since 1982 it has been produced in
Geneva, in the French-speaking part.
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Ex.1

Fig.3

“The main news belongs in the anchor’s introduction. The anchor

should convey facts. The anchor’s introduction is not meant to cover
something that the author cannot pack into the item (for example
because of space restrictions). Anchor texts are also not meant
to provide background information. They should not tell the whole
story, either. After announcing the main news, the anchor should
lead into the first sequence of the item.”

Translation from German language excerpt from the newsroom policy handbook
written by the managing editor (Hug, 2007, 18)

Newsroom context:
Journalists’roles in collaborative newswriting

Newswriting is practiced through similar institutional patterns of collaboration
and “studio interaction” (Broth, 2008) in the three newsrooms: Managing editors
maintain their programs’ identities, producers control daily outputs, “inputers” or
desk coordinators set mid- and long-term agendas, news editors as well as report-
ers and correspondents produce single items, and anchors and speakers present
the news products and thus transform written to spoken language (Fig.3). They all
collaborate with colleagues in various roles, such as graphic designers and cutters
who generate and edit pictures and dispatchers who organize technical processes.

Role
Managing editor
Producer

Inputer/
desk coordinator

News editor and
reporter

Correspondent
Anchor

Speaker

Full-time equivalents

Focus
program

issue

agenda

item
item (parts)
introduction

formulation

TELEJOURNAL

1

3

1 international

1 politics/economics
1 society/culture

1 sports

50

45 national
15 international

4

42

TAGESSCHAU

1

6 producers
7 co-producers

1 international
1 national

60

20 national
13 international

4 for main issues
8 for other issues

7

43

10 VOR 10

1

4

24

27 national
12 international

3

26

Newswriting roles, number of staff, and full-time equivalents for three news programs

Managing editors are responsible for: the implementation of the broadcaster’s
strategy; the compliance with legal regulations; the management and develop-
ment of their organizational unit; the recruitment and professional education of
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their staff; the identity of their program within the broadcaster’s news program
and the overall program; the cooperation and coordination with other orga-
nizational units and programs of the same broadcaster; and networking with
politics, media, and other stakeholders. They link top management with the
newsroom, for example by setting policies, publishing them in handbooks, and
carrying out reviews of issues.

Producers are responsible for the production processes and the content and
dramaturgy of the daily issues. They bring in ideas for topics and storylines and
decide on the order of the items in the issues. Throughout the day, they super-
vise all production processes, chair meetings, and give feedback in quality check
sessions. Thus, they work up to fourteen hours a day and can be contacted by
phone day and night during their shifts as active producers. Such a shift lasts
between three and five days; between shifts, producers compensate for over-
time and work as reporters, while other colleagues take on the producer role.
Whereas in 10 VOR 10 only one producer is active during a shift, the numer-
ous daily issues of TAGESsCHAU and TELEJOURNAL are handled with the help
of co-producers. Experienced news journalists with skills in management and
storytelling can be nominated producer or co-producer by the managing editor.

Inputers are responsible for agenda-setting and balancing coverage and
approaches over the long term. Their focus is on continuity. To update their
expert knowledge about the world, inputers collaborate closely with correspon-
dents. They attend most of the newsroom management meetings and the daily
staff meetings when they offer topics that the producers either accept or reject.
At TELEJOURNAL, there are four desk coordinators with inputer roles: interna-
tional, politics and economics, society and culture, and sports.

News editors are responsible for their own items. They collaborate with their
superiors, mainly the producers, to define the tasks and in particular the key mes-
sage; with dispatchers to manage resources such as live links; with reporters, cor-
respondents, text agents, as well as colleagues from news agencies and archives to
get source material; with information designers to generate information graphics;
with anchors, before cutting, for the introductions to the items; with cutters to
generate and assemble the items; and with off-speakers for the voiceovers. They
also keep the producers informed throughout the production process.

Reporters and correspondents are responsible for items or parts of items
recorded in real-world settings. They collaborate with text agents, camera
teams, news editors, and with their superiors. In TAGESSCHAU, TELEJOURNAL,
and 10 VOR 10 most journalists switch between the roles of reporter and news
editor. Correspondents, in contrast, work for several media programs and sta-
tions. Thus, most of them are not part of the newsroom staff, but work for the
TV station on a contract basis.
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TELI%IOURNAL—_ - _
TAGESSCHAU
| | N | |
N

10 VOR 10

Fig.4

Anchors share responsibility for the introduction to the issue and items: They
collaborate with producers on the issue and with news editors on the item level.
During the broadcast, they are in constant contact with the producers and hold
live interviews in the studio or via conference link-up. Star anchors can influence
the items by writing introductions that force the news editors to rearrange parts
of their items in order to avoid repetition. 10 vOR 10 and TELEJOURNAL employ
full-time anchors, whereas all the anchors at TAGEsSCHAU also work in the roles
of news editors and reporters. Anchors work shifts of a few days.

Speakers read offtext and voiceover translations in news items. Sometimes
they alter formulations in the offtexts before speaking them. However, they
often speak their texts live and extemporaneously while the item is being broad-
casted. At TAGESSCHAU and TELEJOURNAL (but not at 10 VOR 10), some news
editors are permitted by the managing editor to exercise the speaker role; these
speakers can read the offtext of their items themselves. However, most items
are presented by professional speakers who never have the role of a journalist,
but work for various programs of the TV station.

Workflow context: Daily routines between meetings and airtime

Newswriting and organizational value creation are highly interlinked. Global
and national newsflows and the station’s news broadcasting times drive the
workflow in TV newsrooms. In all three newsrooms under investigation here,
the teams meet at least twice a day to coordinate items and issues, to define the
tasks, and to prepare and implement the news products in the live broadcasts.
To reach their goals on time, the individuals and teams have to handle their
social environments, related tasks, and professional tools.

For TAGESSCHAU and TELEJOURNAL, the workflows are oriented towards the
airtimes of several daily issues. In contrast, 10 VOR 10 orients its workflow to the
single issue it broadcasts each business day (Fig. 4). This comparatively straightfor-
ward workflow can serve as a model to illustrate the interplay between timelines,
checkpoints, tasks, activities, roles, and resources involved (Fig.s).

m,
m,
— m

09 10 11 12 13 14 15 16 17 18 19 20 21 22hr ...

M Newsroom conferences and Il airtimes in the daily | workflow
of three SRG newsrooms
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Applying linguistics in a socially relevant
professional setting

In this chapter, I relate current concepts of applied linguistics to fields of profes-
sional language use such as newswriting. The public mandate and the market
position of SRG make newswriting a potentially relevant activity. Exploiting
the SRG potential, however, needs strategies and practices to convey socially
relevant matters to a large audience in a comprehensible and attractive way.
This is what the journalist in the LEBA case does (A|2.0). Analyzing such a case
in order to systematically identify functional strategies and practices requires
scientific tools. Such tools are developed and provided by scientific disciplines,
as presented in the next sections.

Disciplines combine research fields, such as language use, media communi-
cation, or newswriting, with specific research questions and methods. In doing
so, they enable investigations of an object of study such as newswriting as pro-
moting public understanding in all its depth. Communication and media are
topics many scientific disciplines are interested in (Af2.1).

One of these disciplines is linguistics. Its central concern is language. More
precisely, natural language, whether spoken, written or signed. General linguis-
tics is interested in all kinds and all aspects of languages: the sounds, words, sen-
tences and texts; the meaning, mental processing, social relevance, and power;
and their contexts from oral and written to hypertextual and hypermedia envi-
ronments (A2.2).

Whereas linguistics is interested in language as such, applied linguistics
focuses on language use. More precisely, it addresses social problems and solu-
tions in which language use plays a crucial role. Areas of interest for applied lin-
guistics are, for example, language learning, multilingualism, setting language
policy, or specific language use in legal, forensic, clinical, and organizational
contexts (Al2.3).

For all these areas of specific language use, scientific subdisciplines have
developed. The linguistic subdiscipline that investigates language use in public
discourse and the media is called media linguistics. It combines theoretical and
applied approaches. A theoretical approach can, for example, draw on media
corpora to analyze language change over decades or centuries (A|2.4). An applied
approach can focus on newswriting (A2.5).
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The LEBA case: Staging the story by changing one word

The LEBA case story is the first of a series of five case stories. They all draw on
case studies from the IDEE sUISSE project and the data were collected in the
TELEJOURNAL newsroom in Grounded Theory procedures (D|4.1). In this book, the
case stories illustrate newswriting in various critical situations (DJ.0). Together the
five case stories cover a wide range of tasks in daily newswriting practice and of
professional experience allocated to these tasks.

Case stories differ from case studies in two key properties: They represent
results of the research process, and they are narratives. As narratives they follow
a dramaturgy of raising and resolving suspense (£|2.2). This text design is oriented
towards comprehensibility and attractiveness for a professional but not neces-
sarily academic readership. Of course, case studies are also referred to beyond
these stories: as data excerpts or tables, for example (D|1.0, Fig.1).

In summary, the LEBA case concerns the issue of ethnic and religious diver-
sity as well as expansion plans of neighboring countries repeatedly threatening
national unity in Lebanon. In 2005, the Lebanese Prime Minister, Rafik Hariri,
was killed in a bomb attack, and on February 14, 2007, the second anniversary of
the assassination was commemorated with a national demonstration in Beirut.
TELEVISION SUISSE ROMANDE started covering the topic in the noon issue of
TELEJOURNAL. While European media often report on politically motivated vio-
lence in Lebanon, the journalist R.G. highlighted peaceful aspects of the dem-
onstrations in his news item. The LEBA case documents the emergence and
implementation of the idea to change one particular word and use it as a leitmotif.

The following paragraphs tell the LEBA case story according to the IDEE SUISSE
story pattern, in nine steps: starting with the journalist’s view on his or her pro-
fessional biography, the story takes the reader to the newsroom profile and out-
lines of production and collaboration patterns, still as perceived by the journalist.
Then the new assignment is introduced, with its inherent conflicts and critical
situations. A process description shows how the journalist deals with the critical
situations, coming to a solution that is mirrored in the product. Detail analyses
focus on linguistic work in the rich points of the case: where micro decisions trig-
ger macro change. Finally, the transformation potential of the case is discussed.

The journalist R.G.

R.G., born in 1959, acquired a degree in modern languages, took a six-month
trip around the world to “twenty or thirty countries” in between, 922 wrote four
suitcases full of travel diaries that he still reads,'923 and produced short films,
“three to four minutes long”, for the television travel show TRIP AROUND THE
WORLD.1024 He completed a two-year program in journalism and worked as
a journalist at Rap1o SuissE ROMANDE, the French-speaking public service
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radio station in Switzerland, for twenty years. In the first ten years, he worked
on the local news desk and after that in foreign aftairs, which involved a lot of
traveling.’025 On the side, he helped set up an agency and produced foreign
television reportages for it.1926 R.G. still travels a lot; in the previous year, for
instance, he was in Lebanon.

At the time of data collection, he had been working for two years as a
foreign affairs journalist at TELEJOURNAL, which is the main newscast of
TELEVISION SUISSE ROMANDE, the French-speaking public service TV station
in Switzerland. He elaborates on both writing the texts of his items and present-
ing them himself, saying that he wants to combine his radio experience'927 with
the visual environment of television: “I'm still trying to find the right tune”1028

R.G.s view on the TELEJOURNAL hewsroom

R.G. says that TELEJOURNAL should answer its viewers’ questions about what
has happened each day in Switzerland and the rest of the world.102° The editorial
board decides on the topics, but then the journalists are free to design the news
items as they see fit.1030 Whereas the noon edition of the TELEJOURNAL is often
rather “potluck’, as R.G. says, the evening edition is the “grand performance”,
which is usually shaped by strategic decisions of the editorial board.03

In contrast to news magazine shows, it is essential for TELEJOURNAL to be
current and on top of the news, focusing on what has actually happened.1032
Other standards include clarity'933 and accuracy'034. As broad an audience as
possible should be able and want to understand the news items.035 Focus and
perspective are important for the viewers, not the amount of information: too
much information could overload them.1936 It is an advantage to be familiar
with a region and to be able to evaluate its topics and spokespersons from one’s
own viewpoint.'037 According to R.G., this type of experience is also appreci-
ated by the editorial board.1038

R.Gs view on production patterns

R.G. says that he usually reads international newspapers and googles;'939 which
provides him with ideas for topics and perspectives.'040 At the same time, he looks
at the new pictures that come in'041 — and rummages around in his memories. He
combines, condenses, and reduces'042 things that he has read, seen, and experi-
enced’043 to make his own stories as close as possible to reality.0% Sometimes,
while reading in a café, he jots down a couple of lines on paper which then become
the key sentences in the news item that he later writes on the computer.1045

He says he normally goes to the cutting room with a very clear idea of
how he wants to organize the information; the content of the item hardly ever
changes there.1046 However, he often shortens and condenses the text to suit the
images.'047 Adapting his text to fit his formulations to the images, he says he
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tries to highlight what he perceives to be special about each event'048 and the
perspective of the people involved. 04> What matters is to “be as fair as possible
in describing the situation, yet go beyond just the statistics and the outcome”,1050
especially for repeated topics such as another assassination in Iraq.1051

R.Gs view on collaboration patterns

R.G. says that he likes collaborating with cutters'052 and that their opinions inter-
est him, 1053 such as how to close a story: it has to fit but should also be elegantly
formulated. Since the story has its own logic, he tries to tell it based on the
information he wants to convey, but with an elegant or striking ending.1054 If a
cutter says she finds the conclusion is “a bit sweet”, he knows that he has gone too
far.1055 R.G. sometimes cuts his images himself because there are not enough cut-
ting workstations or cutters, but says that the results are poorer then.'056 When
collaborating with the cutter, R.G. usually reads aloud sections of text written so
far, for example to match sound and timing with the pictures.1057

Cooperation with the anchorperson is also important, since the introduc-
tion sets the stage and at the same time promotes the item.1958 R.G. says that
he prepares a draft for the anchor that the latter adapts to suit his or her own
style.1059 It is easy to revise and adapt things, because everyone can see each oth-
er’s texts in the text editing system. 1060 Discussions arise when the anchor wants
to add more information, which could decrease some of the suspense for the
item itself. As R.G. says, he sometimes adapts his text then, but sometimes he
wants interesting things to be left for the item so that he has enough to tell.1061

In addition to these interactions with the cutter and the anchor, R.G. also
collaborates with people more distant from the writing process. For example,
he uploads his text file from time to time to make it accessible for the secretary
who is in charge of writing the captions.'962 As well, R.G. has personal contacts
from his travels that he can draw on to get impressions from locals, for example
demonstrators.1063

The LEBA task

At the 9:30 morning conference of the TELEJOURNAL newsroom team on
February 14, 2007, R.G. received the assignment to prepare an item about dem-
onstrations in Lebanon for the noon edition of the TELEJOURNAL.1964 He found
the deadline tight, which helped make him concentrate on the main topic:1065
tens of thousands of demonstrators from all over Lebanon streaming into Beirut
on the second anniversary of the killing of Prime Minister Rafik Hariri. They
were protesting against the possibility of renewed civil war that would partition
their country among neighboring countries and, above all, Syria’s influence. So far
there had been no violence'%6¢ — however, after the two Syrian terror acts of the
previous day, new violence was what demonstrators were afraid of, R.G. says.1067
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The LEBA production process

At 10:40 a.m., R.G. started his production process by collaborating with the
cutter. Because of the time difference, the events of the day in Beirut could
be summarized in Switzerland in the morning. Thus, R.G. was able to exploit
the lull before the evening rush for the few cutting workstations to coordinate
images and text with the cutter.

Since R.G. knows his way around Lebanon and had been there recently,
he says he feels familiar with the topic.19¢8 He reads an ample amount of text
too1069 and receives lots of visual material — two hours of images from Lebanese
TV, mostly crowds of people with placards.’070 In addition, he obtains video
recordings of two interviews with demonstrators.’07! Although he discovers
two passages with relevant quotes in the recordings, he says he considers it an
effort to make the material vibrant.1072

In this he limits himself to the main topic, “a photograph” of the dem-
onstrations starting on the martyrs’ square.’073 He consciously abstains from
biographical background information'074 and sensational pictures of the assas-
sination of the former prime minister of Lebanon that the demonstrators were
commemorating — the assassination had already been shown so many times. 1075
Moreover, he decides not to start with pictures of the demonstration itself.
Instead, he first shows masses of people arriving to demonstrate.1076

After R.G. had written the first two paragraphs and translated the selected
quotes from a written English translation he had received from the news ser-
vice,1977 the computer crashed.’078 The translations were not saved, so R.G. had
to do them again before he could write the last three paragraphs. This crash
and other computer problems increased the time pressure, in particular for the
cutter who, as R.G. says, then had to rely on R.G. for the story instead of asking
critical questions.079

During the entire, more or less linear, writing process (Fig.6), R.G. checked
for incoming news on his topic.1980 He says that he wants to stay aware of the lat-
est developments in Lebanon while writing, and is looking forward to continu-
ing the Lebanon story beyond the present assignment. He assumes for instance
that he would revise the item again for the evening news, keeping the quotes to
save time, but updating and elaborating on the rest of the news.1081

The LEBA product

At the end of the production process, the news item was 80 seconds long and
was broadcasted at 12:53 p.m. R.G. did the voiceover, and a female and a male
speaker each read one of the translations of the quotes (Ex.2).
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Au Liban, journée sous haute tension a Beirut

In Lebanon, on a day of high tension in Beirut

ou 1l’on commémore

where is being commemorated

les deux ans de 1l’assassinat de Rafik Hariri,

the assassination of Rafik Hariri, two years ago,

des milliers de fideles de 1l’ancien premier ministre
thousands faithful to the former prime minister

ont afflué ce matin vers la place des martyrs

poured into Martyrs’ Square this morning

dans le centre de la capitale Libanaise.

in the centre of the Lebanese capital.

Une manifestation encadrée par un dispositif de sécurité
maximum.

A demonstration that was flanked by a maximum of security
measures.

R[..] G[..]

R[..] G[..]

Les Libanais ne travaillent pas en ce jour anniversaire.
The Lebanese do not work on this anniversary day.

Ils sont donc venus par dizaines de milliers
So they have come by the tens of thousands

de tout le pays.
from all over the country.

De Tripoli au nord,

From Tripoli in the north
ou de Saida au Sud.

or from Saida in the south.

Saida, la ville de Rafik Hariri,
Saida - the city of Rafik Hariri,

assassiné il y a deux ans, jour pour jour.
assassinated two years ago to the day.

Ils sont venus par la route
They have come by road

et méme pour certains par la voie tranquille de la
Méditerrané.
and some also by the tranquil path of the Mediterranean.

Point commun de tous ces manifestants:
What all the demonstrators have in common:
Le drapeau Libanais pour dire 1’amour

the Lebanese flag to express the love
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020 qu’ils vouent a leur pays écartelé
they avow for their quartered country

021 convoité par des voisins trop encombrants.
(which is) coveted by troublesome neighbors.

B l s
> @

022 A: Nous sommes ici pour Rafik Hariri et tous les martyrs.
We are here for Rafik Hariri and all the martyrs.

023 Et pour dire vrai:
And to truly say:

024 Je proteste contre la Syrie.
I protest against Syria.

g

025 A: Nous voulons la culture, 1’éducation, les moyens de
transport,
We want culture, education, public transportation,

026 pas les armes.
not arms.
027 Nous désirons apprendre progresser et mener une vie normale

We wish to learn, make progress, and live a normal life
028 comme tout le monde.
like everyone (else).

029 O: Manifestation orchestrée par la majorité anti-Syrienne,
The demonstration is orchestrated by the anti-Syrian
majority,

030 actuellement au pouvoir,
currently in power

031 mais dont la légitimité est contestée
but whose legitimacy 1s contested
032 par les forces de 1l’opposition
by the opposition forces,
033 conduites par les Shiites du Hezbollah.
led by the Shiites of Hezbollah.
034 D’ou la crainte de nouvelles violences aujourd’hui

[this is] the origin of the fear of new violence today,

035 d’autant gque résonnent encore dans toutes les tétes,
even more so as still resounding in people’s heads,

036 les deux explosions survenues hier matin,
the two explosions that went off yesterday morning

037 dans la montagne chrétienne toute proche.
on the Christian mountain very nearby.
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Ex.2

038 Deux attentats non revendiqués,
Two unattributed attacks

039 mais double avertissement pour 1’armée libanaise,
but double the warning to the Lebanese army,

la seule a garantir pour 1’instant 1’unité du pays.
the only guarantee of the country’s unity at the moment.

Original French news item from the LEBA case, with English glosses
Source: tsr_tj_070214_1245_guillet_libanon_item

Focus of analysis

In an early, linear phase in the writing process, as represented in the progression
graph (Fig.s, revisions 1-25), R.G. wrote the voiceover for the introductory scene.
The scene shows how people traveled en masse to the demonstration by boat.
Finding these boats in the video material surprised him, he says.1082 In his very
first sentence, R.G. refers to another fact new to him: as he just learns from the
news service, the Lebanese had that day off.1983 So the beginning of the product
was shaped by details that were new to the experienced journalist.

He then took a closer look at the pictures that were new to him and made a
revision of a word that turned out to be the pivot point of the whole writing pro-
cess. In the first sentence of the second paragraph, as represented in S-notation
(Ex.3), R.G. had first talked about an expressway to describe the direct route over
the Mediterranean sea, “la voie express de la méditerrannée”. While interweav-
ing the text with the images he realized that a tranquil path, “la voie tranquille”,
would better fit the slow journey of a boat.1984 So he deleted “express” and
inserted “tranquille” instead (Ex.3). With this revision, cued by new details and
R.G’s language awareness, the design of the item emerged: R.S. started combin-
ing strong symbols.

With “tranquille” R.G. found the leitmotif of his item. He says that he loves
the adjective because it corresponds not only to the image of the boats but also
to the tranquility of the demonstration. He expects the “tranquil” to resonate
in the minds of the audience.1985 Just as consciously, he talks about using the
term “drapeau libanais”, the Lebanese flag, as a symbol of the demonstrators’
desire for political independence.'986 The same is true for the term “résonnent”,
resonate: explosions from Syrian terror attacks had not simply happened the
previous day, they were reverberating in the minds of the demonstrators.1087
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Revisions in process
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Fig.6  Text progression from the LEBA case. Source: tsr_tj 070214 1245_guillet_libanon_progress.
Despite repeatedly checking for incoming news, R.G. writes his text in quite
a linear way, starting with the introduction and ending with the conclusion.
Considerable deviations from linear writing occur when R.G. repairs his text after a
computer crash (revisions 38-57) and immediately after constructing the leitmotif
(revison 23). For an explanation of progression graphs see Section E|2.1 of the book.
19{I1ls sont venus p}!%|,par la route et méme pour certains par la voie
20 [express]20|,,21{tranquille}2l de la Médit4[el,]4érannée...... I's
Ex.3 Revisions from the LEBA case

Source: tsr_tj_070214_1245_guillet_libanon_snt.
For an explanation of S-notation see Section E|1.3.

Potential for knowledge transformation

R.G. overcame the critical situation of using brash stereotypes when under time
pressure. Instead of catering to the market and resorting to predictable images
that could overshadow publicly relevant developments, he absorbed his source
material, listened to what was being said, and discerned what was important in
the pictures. By doing so, he was able to discover a gentle access to the topic that
allowed him to produce a coherent and fresh story (activity field of StaGING
THE STORY; C|25.4) and at the same time managed to reflect the political finesse
(ESTABLISHING RELEVANCE FOR THE AUDIENCE; C|2.5.5) required by the mandate
of promoting public understanding.
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Starting from the right discipline

The LEBA case story ended with a reference to activity fields. This term stands for
linguistic activities, in this case for the language use in newswriting processes.
Investigating such activity requires analysis tools from linguistics as a scientific
discipline concerned with language.

discipline that clearly and steadily sets itself apart from the rest of the discipline
with its content, research question, or methods (e.g. Turner, 2000).

A discipline, thus, is determined by its object of study; its research questions
and its methods; a subdiscipline by an own focus within a discipline. Linguistics
uses, for example, conversation analysis (method) to examine regularities
(research question) of language and language use (object of study), whereas
forensic linguistics focuses on language use in criminal contexts.

The significance of disciplines and subdisciplines as an organizing principle
of science is apparent in university programs, research conferences, and publi-
cations as focal points of academic discourse:

e University programs: a subject like linguistics is offered by universities
around the world; this helps to renew and expand the scientific community
and thereby maintain and cultivate the discipline.

e Research: research is organized in research programs such as the RESEARCH
PROGRAM 56 of the Swiss NATIONAL SCIENCE FOUNDATION, a program
promoting linguistically-based interdisciplinary research.

e Conferences: the conferences of associations of applied linguistics <www.
ailainfo> systematically build bridges between linguistics and domains of
language use and highlight the social benefits of applied linguistics.

e Publications: in journals such as the JOURNAL OF PRAGMATICS or the
INTERNATIONAL JOURNAL OF APPLIED LINGUISTICS scientific communi-
ties discuss research into linguistic phenomena.

Communication (B2.1.3) and media (B|2.1.4) are topics among many others that are
dealt with in many disciplines, such as sociology, political science, economics,
law, psychology, and education. In some cases there are subdisciplines, such as
media sociology, media economics, media law, media psychology, and media
education. From a linguistic point of view, such (sub)disciplines treat aspects of
the multilayered phenomena of language use with their own research questions
and diverse methods. For example, media economics investigates journalistic
media from an economic point of view.
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Some (sub)disciplines concentrate completely on mass media or journa-
listic communication: communication studies, media studies, and journalism
studies. How these disciplines distinguish themselves from each other is the
object of recurring arguments (e.q. Roe, 2003). In any case, from a linguistic point
of view, they also describe social, organizational, economic, technological, and
other aspects of the settings in which members of the media create their offers
of communication by producing texts.

Language and language use in the media are focused on by all the (sub)
disciplines that work with language and languages as well as with signs and
texts in general: semiotics for example investigates the way sign systems influ-
ence one another in multi-semiotic media (e.g. Hess-Liittich, 2002; Bezemer & Jewitt,
2009). Disciplines focused on language within a cultural region, such as English,
German or Romance studies, investigate the respective language in media.
Literary studies treats media texts as examples of everyday texts to contrast
with literature. Language teaching recognizes that media language is a factor
in socialization. Stylistics and rhetoric discuss the form and effect of media
language, often in comparison with languages from other domains.

All of these (sub)disciplines sometimes deal with news, writing, and even
newswriting from theoretical or applied perspectives. But none of them sys-
tematically investigates newswriting as a socially relevant field of language use.

Distinguishing linguistics ...

The central concern of (general) linguistics is language: contrary to semiotics,
linguistics just investigates natural language, whether spoken, written, or signed.
Linguistics differs from disciplines such as German studies or Romance stud-
ies in that it does this beyond the constraints of single languages. It describes
languages, rather than judging them as linguistic criticism does, and, different
from literary studies, is interested in language in all of its uses.

capacity, with natural languages, and with language use.

Linguistics has reconstructed language in three research paradigms since
the early 20th century: first structurally, as a system of sounds, words and sen-
tences; then generatively, as a product of cognitive activity; then pragmatically,
as a trigger for and trace of social activity in specific language use settings.
From a writing research perspective, the focus shifted “from linguistics to text
linguistics to text production” (De Beaugrande, 1989). The linguistic subdisciplines
that emerged as a consequence of such developments all deal with the same
general objects of study, namely language and language use. However, each
discipline adopts its own perspective.
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e Subdisciplines such as phonology, phonetics, morphology, syntax, and text
linguistics are based on structural elements of language (i.e. sounds, words,
sentences, and texts).

e Subdisciplines such as semantics, psycholinguistics, sociolinguistics, and
pragmatics are based on functions of language (e.g. denoting, thinking,
acting, or building communities).

e Subdisciplines such as conversation analysis, writing studies, discourse
studies, and hypermedia studies are based on the environment of language
use (e.g. discussions or hypermedia environments).

All the subdisciplines aim to describe in theoretical terms the regularities that
hold for all language users in general or for the language users within a language
community. The linguistics of newswriting considers news journalists to be such
a language community.

... and applied linguistics

Similarly to other academic disciplines, linguistics has also developed an applied
variant (e.g. Bygate, 2005). While the classical academic subjects derive their ques-
tions from theoretical considerations, the applied subjects deal with problems
from practice and base their treatment of them on theory (see DJ.1 for a theoretical
discussion of the application concept).

Applied linguistics as a “user-friendly linguistics” (Wei, 2007, 117), for example,
deals with the optimization of language use for certain communicative tasks
and domains, including language learning or workplace communication (e.g.
Cicourel, 2003; Alatis, Hamilton, & Tan, 2002; S. Candlin, 2003; Evensen, 2013). It can investigate
the repertoires of strategies that individuals or language communities use when
they make linguistic decisions (e.g. Cook, 2003, 125; Zhong & Newhagen, 2009) in discus-
sions and writing processes. Then, these repertoires can be expanded through
teaching and learning processes.
develops linguistic theories, methods and knowledge to deal with problems
of language use in specific fields of application (e.g. Brumfit, 1997, 91-93; AILA, 2011).
Whereas “linguistics applied” investigates practice to clarify theoretically rel-
evant questions, applied linguistics starts its research projects from practically
relevant questions (Widdowson, 2000).

As a discipline (e.g. Brumfit, 1997), applied linguistics develops subdisciplines
related to domains whose language use is socially significant; it differs notice-
ably from language use in other domains and is related to domain-specific prob-
lems. Examples of such subdisciplines include:
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Fig.7

o Forensic linguistics deals with language use in legal investigations and judi-
cial practice, where language can yield alibis and evidence.

e Clinical linguistics deals with language use in therapy for language, com-
municative, and other related disorders.

e Organizational linguistics deals with language use in occupational settings,
where language guides organizational processes of value creation.

e Media linguistics deals with language use in the media, where language is
made accessible by technical means.

More than one applied discipline can deal with the same object of study. In
the LEBA case, for example, the work done by the journalist R.G. can be ana-
lyzed from economic or linguistic perspectives. When R.G. draws on source
materials, he links to both an intertextual chain and a chain of economic value
production (Fig.7).

other other other other other other
providers providers providers providers providers providers

| Protester |_>|VJ |_>| Local TV |_>| Newswires |_>| SRG SSR HTELEJOURNAL |_>
4 4 ! 4 4

other other other other other
addressees addressees addressees addressees addressees

News materials production News item production

The intertextual chain from comments of protesters to quotes
in a TELEJOURNAL news item

From an applied economics perspective, the question arises of how value is cre-
ated in such production chains: at all the stations between source and audience,
the news is further contextualized and shaped towards an intended end-user
and sold at a higher price. From a linguistic perspective, linguistic utterances
such as the quote by the protesters in the LEBA case are re-contextualized: cut
from their original context and pasted into a new one. An applied linguistics
approach could investigate how such re-contextualizations can be made in a
way for the journalists to easily handle the task while, at the same time, the orig-
inal context and meaning of the utterance remain clear for the target audience.

To provide an interim summary: From a linguistic point of view, non-
linguistic (sub)disciplines such as media economics focus on the domains in
which language use occurs (Al2.1), whereas linguistics focuses on language use
itself (A|2.2). In addition, applied linguistics clarifies and addresses research ques-
tions derived from practice (A]23), and media linguistics (A2.4) concentrates on
language use in media settings, e.g. newswriting.
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Fig.8

Outlining media linguistics

Journalistic media constitute a socially important area of activity whose lan-
guage use can differ from the use in other areas (Al2.1). This language use in
media — or in a narrower sense, in journalistic media (8|2.5) — is the focus of
linguistics that deals with the relationship between language and media (e.g.
Perrin, 2011b).

As a subdiscipline situated between the theoretical and the applied variants
of linguistics, media linguistics is guided by theory and practice. Guided by
theory, it uses data from media settings to answer research questions raised by
linguistics itself. Guided by practice, it clarifies problems of media practice with
linguistic tools — and in doing so also assesses the scope of the theory (e.g. C.N.
Candlin & Sarangi, 2004, 3). The scientific discipline and professional field are therefore
related to one another as shown below (Fig.s).

Scientific discipline (Theoretical) linguistics Applied linguistics

Media linguistics
[

A
Theoretical questions: why?...

Practical questions: how?...

A 4

Professional discipline Media practice

Media linguistics as a subdiscipline of linguistics, interacting with media practice

Media linguistics, guided by theory, can use the LEBA case to investigate how
language users deal with other people’s utterances. More generally, theoreti-
cally-oriented media linguistics analyzes how production conditions of jour-
nalistic media influence language use within these media, and, in reverse, how
language use also influences the production and ultimately the social meaning
ofjournalistic work (e.g. Bell & Garrett, 1998; Boyd-Barret, 1994; Cotter, 2010; Fairclough, 1995;
Fowler, 1991; Kress, 1986, Montgomery, 2007). Guided by practice, it can search for lan-
guage use that, for example, helps journalists handle quotes or leifmotifs in ways
that foster public understanding.

So what is the primary interest of media linguistics? The next table provides
a schematic answer (Fig.o). It shows the field of language use in journalism. The
field is categorized into research questions concerning users, activities, and lin-
guistic descriptions of language.
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Research questions concerning Language users
Sources Media Audiences  Public
Language activity Production ... scope 2 scope 1
Reception scope 3
Language description ~ Synchronic ... scope 4
Diachronic  scope 5
Fig.9 Categorization of medialinguistic research questions

e Language users: the participants in public communication are the sources,
the media producers, the target audiences, and the general public. Sources,
media producers, and target audiences are directly involved in journalis-
tic communication. The general public is involved indirectly, for instance
when they participate in media blogs or talk to journalists or sources after
reading, viewing, or listening to media items (scope 1).

e Language activity: journalistic communication often restricts language
users to either producer or receiver roles. Media producers, for example,
create media items (scope 2), and target audiences receive them (scope 3). In
communicative events such as research discussions or blogs, however,
quick switching between producer and receiver roles is common.

e Language description: linguistics considers language synchronically, at
one point in time, or diachronically, over the course of time. A synchronic
description can indicate which specialized journalistic terms denote quotes
(scope 4). A diachronic description can reveal language change over centuries
(e.g. Studer, 2008) or show whether and how one language influences another -
for example how the language of sources can influence the language of
journalistic media (scope s).

Investigating newswriting combines all the research questions: Journalists
receive source materials and produce media items for their audiences. During
the newswriting process, their linguistic products undergo micro-diachronic
changes.



Al2

Applying linguistics in a socially relevant professional setting

31

Focusing on the linguistics of newswriting

Compared to linguistics in general, media linguistics is a somewhat narrow sub-
discipline. However, upon closer view it still addresses a huge variety of research
fields (A]2.4). Investigating language change in the context of news media is
quite different from analyzing media interviews. The production of news is yet
another research field.

tigates the linguistically-based practices of professional news production (e.q.
Perrin, 2003; Van Hout & Jacobs, 2008). The social setting that the linguistics of newswrit-
ing is interested in is the newsroom. The relevant contextual resources (D|.1/a3)
are the global and local newsflows, media organizations, and public discourse
(e.g. Machin & Niblock, 2006; Van Dijk, 2001).

The key language users in the linguistics of newswriting are the journalists
and editors as individuals and editorial teams or media organizations as collec-
tives. They are in close contact with sources and in permanent indirect contact
with their audiences. Social media accelerate and intensify interaction between
these agent groups.

The linguistic activity highlighted in the linguistics of newswriting is coop-
of written language. In a broader sense, it encompasses all linguistically-based
editing at the interface of text, sound and pictures. In addition, writing processes
include reading phases, for example reading source texts.

All these processes take time. Therefore, the linguistics of newswriting con-
siders the dynamics of text production. In a large timeframe, workflows in the
newsroom are analyzed. In a medium timeframe, writing sessions to produce
a particular news item are investigated. In a small timeframe, the focus is on
single decisions during the writing process.

Guided by practice, the linguistics of newswriting clarifies problems of
media practice with linguistic tools. In doing so, it also assesses the scope of
the theory. The LEBA case, for example, has shown how an experienced journal-
ist as a “reflective practitioner” (Schon, 1983) used a leitmotif to bridge policy and
market expectations. He acted according to the mid-range theory of promot-
ing public understanding (Af1.0/h). Exploiting such findings requires knowledge
transformation (A3).



Adding value through knowledge transformation

This chapter focuses on the outcomes of applied linguistics. Investigating news-
writing to identify good practices (D[3.0), as in the LEBA case, only makes sense
if stakeholders are interested in the resulting knowledge. These viewpoints are
what the IDEE SUISSE project clarified at the interface of its micro and macro
analyses. Four approaches of framing the discrepancy between policy expec-
tations and management positions were evaluated. The one considered most
appropriate, the tacit knowledge frame, calls for organizational knowledge trans-
formation (A[3.0).

Transforming knowledge between a scientific discipline, such as applied
linguistics, and a professional discipline, such as journalism, requires dif-
ferent understandings of knowledge to be clarified. Whereas sciences con-
dense systematic knowledge into theories, professionals draw on prototypical
knowledge from everyday experience. Professional knowledge, in contrast
to scientific knowledge, is oriented towards practical solutions, but suffers
from a lack of overall perspective. Applied linguistics aims at mapping the
two approaches (A[3.1).

This means translating between conceptualizations. If applied linguistics
wants to contribute to solving practical problems, such as promoting public
understanding in a context of contradictory expectations, it has to general-
ize empirical findings and formulate suggestions. Generalizing consists of, for
example, translating experienced practitioners’ tacit knowledge into mid-range
theories about what works for whom under which conditions. Formulating sug-
gestions, in reverse, consists of finding ways to help practitioners learn from
others and from theory. This is what is termed knowledge transformation in
applied research (A]3.2).

For such knowledge transformation, technical terms and practical formu-
lations have been developed. This applies in particular to traditional settings
such as language education. For newswriting, however, appropriate concepts
and terms still have to be developed and introduced. Therefore, this section
ends by reflecting on terms that capture the dynamics of writing in a practi-
cally and theoretically sound way. The transformation terminology symbolizes,
on a small scale, the value a change of perspective adds to both theory and
practice: developing tools to ground the theoretically conceivable in empirical
experience — and to open practice to the unfamiliar, unexpected, but basically
conceivable (A[3.3).
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The IDEE suIssE findings

Practical solutions emerge when experienced journalists tackle complex and
unexpected problems in critical situations within their daily routines. In any case,
such solutions are not part of explicit organizational knowledge that manage-
ment and staff can draw on, but must be based on tacit knowledge (e.g. Agar, 2010;
Polanyi, 1966). Locating and transforming this knowledge for the whole of SRG
would augment the potential of organizational success in terms of both eco-
nomic interests and public demands.

However, before micro findings from writing research at the workplace
can be related to social findings, the organizational understandings have to
be clarified (e.q. Kelly-Holmes, 2010, 28-33). This is what the IDEE SUISSE project did
at the interface of its micro and macro analyses. Four approaches of framing
the discrepancy between policy expectations and management positions were
evaluated. The one considered most appropriate, the tacit knowledge frame,
calls for organizational knowledge transformation (Section a). Such transformation
draws on knowledge derived from the bottom of the organization. The manage-
ment can foster workplace conditions that facilitate knowledge transformation
instead of constraining it (b).

Framing divergence

In our approach, a contradiction that was identified serves as a trigger for further
research and knowledge transformation. The approach is based on assumptions
developed in the framework of Transdisciplinary Action Research (e.q. Hirsch Hadorn et
al, 2008; Lewin, 1951). A basic assumption in this framework is systemic congruence:
an organization succeeds if it wants and is able to do what it has to do. In other
words: An organization’s situated activity can only be internally functional (i.e.
contribute to the organization’s survival and growth), if it also is externally func-
tional (i.e. it meets environmental needs). This notion can be explained by con-
trasting the chosen tacit knowledge frame with its opposites: the hypocrisy frame,
the consonance/dissonance frame, and the functional dysfunction frame (Fig.10).

Interpretation of the findings as Externally functional
- +

Internally functional + Hypocrisy frame Tacit knowledge frame
“two-faced but adequate” “promising”

Consonance/dissonance  Functional dysfunction frame:
frame “failure” “irritating but adequate”

Fig.10 Matrix of approaches framing divergences in an organization’s structures and activities
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In the hypocrisy frame, organizations such as SRG only survive due to their
inner “hypocrisy” (Brunsson, 2002): these organizations are exposed to contradic-
tory expectations from their environments. To survive, they have to respond to
all of these contradictory expectations — with integrative talk but contradictory
outputs, and with actions far removed from talk, provided by different, incon-
gruently acting organizational units and roles. From an internal point of view,
nothing needs to be changed, as long as no external stakeholder really commits
the organization to doing what it is expected to do. However, public service
media are being increasingly scrutinized by external stakeholders — conditions
are less than ideal for SRG to survive in the hypocrisy frame.

In the consonance/dissonance frame, all of the units and levels of an organi-
zation should focus on and reach the same target. In this frame, the frustration
of the management in the face of the perceived gap between public mandate
and market demands would be taken as failure. In its decisions and actions, the
SRG management more or less fails to do what it claims in its public relations
statements and what it is expected to do. By being externally dysfunctional, it is
also internally dysfunctional. The global interpretation of the divergent project
findings from modules A and B would be failure - difficult, if not impossible
to change. In this frame, the end of public service media and all other institu-
tions experiencing similar tensions would simply be a matter of time. The fact
that such institutions survive shows that the consonance/dissonance frame is
too simplistic.

In the functional dysfunction frame, disappointing communication is seen
as an excellent trigger for meta-communicative follow-up communication -
and communication is what communities are built on. The apparent paradox,
in other words, is that even by violating public expectations, the media in gen-
eral and public media in particular contribute to public discourse and integra-
tion. From an external point of view, nothing would have to be changed, even
though it may be less than motivating to work for a media organization whose
output quality does not matter. In a wider context of “deliberative” democra-
cies (Habermas, 1992), media are considered to offer reasonable communicational
contributions to public discourse (e.g. Schudson, 2008). By such a rationale, quality
matters — and is enabled and ensured by public funding. Limiting public media’s
role to functional dysfunction would fall short.

In the tacit knowledge frame, at least single exponents succeed in doing
what the organization has to do. Through situated activity in seemingly contra-
dictory social settings, they develop emergent solutions bridging internal with
external expectations. For the case of SRG this could mean that exponents such
as experienced journalists develop and apply sophisticated strategies, practices,
and routines of language use that meet both organizational and public needs at
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the same time. In doing so, they fill the gap left by the management. Sharing
their knowledge would benefit the whole organization in bridging market pres-
sure and policy expectations.

Macro level recommendations

From the IDEE suissk findings we have drawn the following five macro level
recommendations for policy makers and media managers.

Plan dynamically. Not surprisingly, a naive view of language planning as
top-down implementation of policies falls short. Setting language policy —
language “policing” - is better understood as the interplay of policy and
practice (Blommaert et al., 2009, 203; Kelly-Holmes, Moriarty, & Pietikdinen, 2009, 228).
Preferred language use is oriented to shared goals and grounded in shared
attitudes, knowledge, and methods. More surprisingly, neither media pol-
icy-makers nor media management seem to be aware of these problems
related to attempts at top-down policing. Frustration on both sides — man-
date is unrealistic vs. SRG is lazy — could be overcome by a more integrative,
dynamic view of policing.

Integrate practitioners. Practicing language policing dynamically and com-
prehensively means integrating those involved, as stakeholders of both the
problems and the solutions (D[3.1]a). As could be shown in the IDEE sUISSE
project, experienced journalists contribute to promoting public understand-
ing by emergent solutions based on their tacit knowledge. Locally, they prove
that public mandate and market demands can be bridged with appropriate
attitudes, knowledge, and methods. Knowing more about their approaches
could help; first, it enables other practitioners to learn from their experience
in the organization; second, it allows the management to develop and radiate
a positive, non-hypocritical view of the mandate; and finally, it helps media
policy to legitimize public funding in the public interest.

Foster emergent solutions. Media policy-makers and media management
need not know in detail how the mandate can be fulfilled. As one of the
expert interviewees said, PPU starts in the newsrooms (A[1.0|d). However,
there is no justification for media policy-makers and management not to
know how to foster this creative approach to demanding challenges in the
organization and particularly in the newsrooms. This is where research can
make a contribution.

Transform knowledge. If existing knowledge has not yet been released, then
knowledge experts can help to identify and transform it. Researchers at
the interface of applied linguistics (A]2.2) and research frameworks such as
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ethnography (D)) and Transdisciplinary Action Research (D|2) are experi-
enced at revealing “what works for whom in what circumstances” (e.g. Sealey
& Carter, 2004, 197, drawing on Pawson & Tilley, 1997), at reﬂecting on the “transfer-
ability” of such situated knowledge (Denzin & Lincoln, 2000, 21-22), and at return-
ing the knowledge to the organization in understandable and sustainable
generalized forms, for example as ethnographically-based narratives and
typologies of critical situations and good practices.

o Scale up. If a knowledge transformation approach is promising on the level
of internal multilingualism - promoting public understanding between
societal groups such as the politically informed vs. uninformed - it is even
more necessary on the level of communication and understanding across
linguistic regions. The interviews from the IDEE SUISSE project’s macro level
modules A and B (83.0) show that the SRG management has been disap-
pointed by practically all organizational measures taken at this level (A1.0).
Apparently, practicing (external) multilingualism means wasting economic
resources and frightening the audience away. Again, more subtle, case-sen-
sitive solutions from the ground floor are in high demand - even more so in
the face of media convergence and increasing multilingualism in glocalized
and translocal newsflows (e.q. Perrin, 20112) as well as local diversity (e.g. Kelly-

Holmes et al., 2009, 240).

Thus, the conditions for emergent solutions in newsteams need to be system-
atically improved top-down by media policy and media management, and the
tacit knowledge involved must be systematically identified bottom-up at the
workplaces and then made available to the whole organization. Based on these
recommendations, the stakeholders working in media policy, media manage-
ment, media practice, and media research have established follow-up measures
for knowledge transformation, such as systematic organizational development,
consulting, coaching, and training (£[3).

Such transformation involving stakeholders from science and practice
requires the different understandings of knowledge to be clarified. Whereas
sciences condense systematic knowledge in theories, professionals draw on
prototypical knowledge from everyday experience. Professional knowledge, in
contrast to scientific knowledge, is oriented towards practical solutions, but is
often tacit, contradictory, and detail-oriented. Applied sciences, such as applied
linguistics, aim at integrating the two approaches.

For the linguistics of newswriting, this means integrating knowledge for sci-
entists such as linguiststs on the one hand and for practitioners such as journal-
ists and policy makers on the other.
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Demarcating scientific knowledge

Science investigates what regularities lie beneath the surface of the observable -
for example how a text comes into being in intertextual environments such as
newsrooms, and in the interplay of routine and creativity.
theoretically-grounded rules to create, process, and provide theoretical knowl-
edge. It does so by linking existing knowledge in new ways or by researching
its object of study empirically, in practice. Such an object of study, for example,
is the way journalistic media deal with quotes or leitmotifs. Knowledge can be
related to one case, to more than one, or to all possible cases.

The goal of scientific knowledge production is to develop and verify theo-
interconnection of claims about the regularities characterizing a reconstructed
segment of reality (e.g. T.S. Kuhn, 1962).

One example is the structuration theory (e.g. Giddens, 1997). It states that not
only are actors influenced by social conditions, but through their actions they
create reality and therefore further shape the contextual rules - such as jour-
nalistic norms for dealing with comments from sources.

Another example, domain theory (e.g. Layder, 1908), also explains the inter-
play of social structures and situated activity, but focuses on layers of social
structures, on realities with diverse durability. According to domain theory,
creating and changing realities is easy on the layer of social settings such as
newsrooms, but hard or impossible within a human lifespan on the level of con-
textual resources such as the East-West divide (D|4.1a). This is how I conceptualize
the interplay of structure and agency in this book.

Grand theories such as the structuration theory or the domain theory rep-
resent a highly abstract form of knowledge. Closer to particular contexts of
human experience, mid-range theories explain what works for whom under
which conditions. An example is the mid-range theory of PPU explaining the
organizational and societal meaning of policy makers’ and media managers’
divergent views on PPU (A|1.0h).

Theories are one, very explicit and systematic, form of knowledge. In the
vidual or collective representation of mentally-reflected, aggregated experience.
Knowledge reconstructs segments of reality from particular perspectives (D|4.1/d).

Knowledge can refer to material objects such as the boats in the LEBA case,
properties such as their speed or tranquility, abstract entities such as demonstra-
tions or semiotic processes such as newswriting. The linguistics of newswriting
is primarily interested in such procedural knowledge about how texts emerge.
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Knowledge is embodied both in biological and non-biological structures.
Examples for biological structures are people’s minds, examples for non-biolog-
ical structures are materialized texts, such as black ink on white paper. Mentally-
represented knowledge is closely linked to people’s awareness, for example their
problems in specific communication situations (e.q. Svalberg, 2007). Knowledge
transformation to practitioners is intended to raise their awareness, instead of
just conveying static knowledge.
is the process of mediating knowledge between stakeholders in a way that those
addressed can link the new knowledge to their existing knowledge and apply it
in their contexts to solve relevant problems.

In practice, knowledge transformation constantly happens between and
within cultures such as the French- and German-speaking populations of the
same country; domains such as politics and journalism; organizations such
as broadcasters and administrations; and individuals such as an expert and a
beginner. Transdisciplinary research projects, such as IDEE SUISSE, aim at pur-
poseful, systematic knowledge transformation between practice and science.
From a practitioners’ viewpoint, this means reframing persistent problems and
broadening the range of conceivable options. From a scientists’ viewpoint, it
means testing findings and their applicability in a highly complex environment,
for example in a newsroom.

Managing knowledge transformation
from the science perspective

Science works on two different levels. On the level of the object of research, it
determines its focus, clarifies terms such as writing strategy with explicit defi-
nitions, links these to hypotheses as empirically verifiable statements about
the object of research, and expresses knowledge that is currently accepted as
theories. In the history of science, a bundle of theories becomes a paradigm
if it remains stable and important for a long period of time. In linguistics,
such paradigms refer to language as a human capacity or a system of verbal
signs (B|2.2).

On the meta level, science questions itself theoretically, anchors itself in
society, manages its activities, and develops methods to create and transform
knowledge (Fig.11). In such an understanding of science, knowledge transforma-
tion is a crucial practice of the “research cycle” (Teddlie & Tashakkori, 2009, 26-27,

41-43).
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Developing a language to talk about newswriting

Generating knowledge in research groups and sharing it across disciplines
requires a common language or, more precisely, common linguistic means (e.q.
Antos, 2005; Mantovani, 2001). These linguistic means have to refer to the key concepts
shared by researchers and practitioners. In the case of newswriting, language
concepts and terms for writing activities and contexts have to be found or to be
developed and introduced.

In the present book, the terms are introduced step by step and listed in the
index at the end. So far, the following concepts and terms for situating the field
have been introduced: scientific discipline, scientific subdiscipline (Al2.1); linguis-
tics (A]2.2), applied linguistics (A|2.3), media linguistics (A|2.4), linguistics of newswrit-
ing (A|2.5); and science, theory, knowledge, and knowledge transformation (A[3.1).
Also introduced have been two key terms for the analysis of writing processes:
S-notation (Al2.0h and E[1.3) and progression graph (Aj2.0|h and E|2.1). The cross refer-
ences following the terms indicate where they are used for the first time and
where they are explained in detail.
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Beyond single concepts and terms, a focus on the dynamics of writing
requires a universal epistemology, scalable from micro to macro dynamics.
The approach used in this book is called multilevel integrated cognition (MIC).
In line with its authors (Wasserman, Clair, & Wilson, 2009, 367-378; K.L. Wilson & Lowndes,
2004), I consider it a dynamic formalism for conceptualizing the human world
in empirically-grounded research.

MIC combines four levels for conceptualizing aspects of the world: the
Static (structural properties such as being alive), the Dynamic (processes such
as growth), the Evaluative (judgments, values, feelings), and the Self/Identity
(uniqueness within a frame of reference, such as one’s creativity and emergent
potential for impact).

In the section in this book about the broadcaster SRG and its mandate (A|1),
I applied the MIC epistemology on a macro level: to distinguish between the
agents and non-human resources involved in PPU (structure), the practices
realizing PPU (dynamics), the intended impacts of PPU (identity), and the
stakeholders’ opinions about PPU (evaluation). On a micro level, MIC is used,
for example, to distinguish between writing phases of goal setting (identity),
planning (structure), controlling the writing flow (dynamics), and checking
and revising (evaluation).



Summary and conclusion

Part A of the book outlined the IDEE sUISSE project to illustrate the social rel-
evance of language use in the media. Communicational offers in news programs
can stimulate public discourse and foster social integration in multicultural
and multilingual environments. Media policy, in the case of the IDEE sUISSE
project, clearly believes in the relevance, feasibility, and implementation of the
public mandate. Media managers, in the face of market pressure, are far less
optimistic. Findings from the project explain that practices to promote public
understanding have to be identified at the bottom of the organization, in the
newsrooms. An organizational portrait outlined how, by whom, and with what
effect flows of news are being processed in these newsrooms (A|1).

A detailed analysis of a single newswriting process, the LEBA case, has pro-
vided evidence that an experienced journalist can find emergent solutions to
bridge market demands and the public mandate. By altering a single word,
he found a leitmotif that helped him overcome stereotypes and explain phe-
nomena from new perspectives. Analyzing such situated activity of newswrit-
ing systematically requires scientific knowledge from the right disciplines.
Linguistics is the key discipline for the analysis of human language and lan-
guage use, applied linguistics focuses on real-world problems, media linguistics
relates language use to media and public discourse, and the linguistics of news-
writing investigates production processes in the newsroom from an applied
linguistics perspective (AJ2).

Finding that individual journalists can solve a problem that the media
management feels overburdened with does not necessarily mean that these
findings are a starting point for knowledge transformation. Depending on the
organizational understanding, knowledge from the bottom can be considered
threatening, useless, or valuable. In the tacit knowledge approach applied in
the IDEE SUISSE project and in this book, individual solutions to handle critical
situations are generalized as good practice models. Identifying and generaliz-
ing such knowledge presupposes that the practitioners’ and scientists’ diverse
approaches to knowledge have been clarified. Only then can systematic knowl-
edge transformation be implemented. Such transformation starts with clear
concepts about newswriting (Aj3) and ends with the re-contextualization and
solution of the problems addressed (Part B).






Procedure
Adding value by re-contextualizing problems

In the previous part of the book, I argued why applied linguistics and journalism
can both gain value from knowledge transformation. What kind of added value
is this, and how can we achieve it?

In this part, I explain the value that a transdisciplinary approach can add to
both research and practice. Drawing on the analysis of practices in the LEBA case
introduced in Part A, I discuss conditions in which re-contextualizing problems
and triangulating methods can foster the creation of relevant knowledge for all
stakeholders involved: the academic disciplines, the professional fields under
investigation, and society at large. The chapters of Part & are:

Overcoming disciplinary boundaries: the IDEE SUISSE research collaboration (B[1.0);
integrating disciplinary approaches (B|1.1); aggregating knowledge in multidisciplinary
collaboration (B|1.2); approaching the object of study in interdisciplinary collaboration
(B[1.3); contextualizing problems in transdisciplinary collaboration (B|1.4).
Contextualizing newswriting as the object of study: the IDEE sUISSE project design
(B|2.0); epistemological interests related to newswriting (B|2.1); newswriting as language
use (B[2.2); newswriting as writing at work (B|2.3); newswriting as providing content for
journalistic media (B|2.4); identifying the gap: what do they do when they write? (8|.5)
Triangulating newswriting research methods: The IDEE suissE multimethod approach
(B[3.0); method and methodology (B[3.1); tracking intertextual chains with version analy-
sis (B[3.2); tracing writing processes with progression analysis (B|3.3); revealing audience
design with variation analysis (B[3.4); investigating language policing with metadiscourse
analysis (B[3.5); combining perspectives with multimethod approaches (B3.6).

Summary and conclusion

In Chapter 8J;, I discuss recent concepts of collaboration among scientific
fields as well as between scientific and non-scientific fields. In BJ2, T conceptu-
alize newswriting in terms of epistemological interests. I then outline relevant
approaches in applied linguistics, writing research, and journalism studies in
order to specify the gap that the linguistics of newswriting has to fill. As I put
forth in B3, filling this gap requires triangulating micro and macro levels, prod-
uct and process perspectives, as well as theoretical and practical questions.
Only multimethod approaches in transdisciplinary frameworks meet all these
requirements. Chapter 8|4 summarizes Part B and concludes that the IDEE SUISSE
approach provides the tools needed to develop a centerpiece of medialinguistic
research: the systematic knowledge about news journalists’ awareness of their
writing activities. I call this the medialinguistic mindset of newswriting.



Overcoming disciplinary boundaries

In this chapter, I discuss ways of combining disciplines that contribute to the
linguistics of newswriting. Scientific disciplines can be not only too wide for the
investigation of a specific application field but also too narrow. Contextualizing
newswriting activities within media organizations and society at large, for exam-
ple, requires collaboration with the discipline of sociology. Integrating journal-
ism studies helps understand how properties of media and public discourse
enable and constrain the writing processes in the newsroom. Therefore, the IDEE
SUISSE project was set up by an interdisciplinary research team of linguists, soci-
ologists, and media and communication scientists (B/1.0).

In the last decade, such collaborations across disciplines have developed
into three types. In multidisciplinary collaboration, various scientific disciplines
complement each other with their perspectives on the same, shared research
question. In interdisciplinary collaboration, they also share or jointly develop
methods and theories. In transdisciplinary collaboration, finally, scientific dis-
ciplines collaborate with non-scientific disciplines, such as journalism (BJ1.1).
The last three sections of the chapter elaborate on those forms of disciplinary
collaborations.

In multidisciplinary collaborations, media linguistics and the linguistics of
newswriting enhance, for example, their repertoires of research methods and
knowledge transformation methods. In the IDEE SUISSE project, capturing the
micro movements of writing processes at the computer workplaces was just
such a multidisciplinary methodological challenge (8:.2).

In interdisciplinary collaborations, various disciplines can contribute to
new knowledge about newswriting with their experience. The key disciplines
are: linguistics, with its knowledge about language use; journalism studies, with
its concepts of media, journalism, and public discourse; and social theory, with
its approaches to organizations and society (8J1.3).

In transdisciplinary collaborations, finally, practitioners such as policy
makers, media managers, and journalists are integrated in all the phases of
research and transformation projects in order to shape the research question,
develop practically-relevant knowledge, and solve practical problems by imple-
menting this knowledge (8J1.4).

The IDEE SUISSE research collaboration

In the IDEE SUISSE project, we aimed at reconstructing promoting public under-
standing as the interplay of situated linguistic micro activity with social macro
structures (e.g. J. A. Fishman, 1972). We thus based our research on integrative social
theory; the strength of this theory is its capacity to explain situated activity as
influencing and being influenced by social structures. Among these theories,
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we decided on Realist Social Theory (D|4.1) for two reasons: First, it is linguisti-
Cally elaborated (e.g. Carter & Sealey, 2000; Sealey & Carter, 2004; and Sealey, 2007). Second,
it is linked to recent journalism theories by reflecting on “reality without scare
quotes” (Wright, 2011; see also Toynbee, 2008; Gauthier, 2005; Lau, 2004).

From a linguistic perspective, Realist Social Theory (RST) explains both the
micro dynamics of situated language production as well as long-term language
change. When the journalist in the LEBA case termed the trajectory of the boat
tranquil instead of express, he coined a leitmotif that reframed the demonstra-
tion in Lebanon. By changing just one word, he succeeded in abandoning brash
stereotypes — at least for the timeframe of his media item. However, he did not
change language or reality in a long-term perspective. RST clearly distinguishes
between flexible structures, such as a newsroom’s storytelling patterns, and robust
structures, such as cultural stereotypes (e.g. Archer, 1995; Layder, 1997; Layder, 1998).

From a journalistic perspective, transdisciplinary projects such as IDEE
SUISSE have to account for journalists’ professional understanding of reality.
Journalistic ethics are based on an ideal of separating facts from fiction and
opinions. Approaching journalism and newswriting with a purely constructiv-
ist concept of reality, as often practiced by communication studies and cul-
tural studies, results in an epistemological gap between theory and practice in
journalism. RST overcomes this conflict of paradigms by understanding both
media items and scientific theories “as constructs - but as constructs formed in
conjunction with realities external to them” (Wright, 2011, 3).

In the RST view, journalists have to develop their practices towards an
account of reality that is as adequate as possible. Transdisciplinary projects
such as IDEE sUISSE can help them achieve this goal. To set up the project in a
theoretically sound way, researchers from the fields of linguistics, sociology, and
journalism studies had to share their knowledge.

Integrating disciplinary approaches

Scientific disciplines can be not only too wide for specific research (A2), but also
too narrow (e.g. Meyerhoff, 2003; Sarangi & Van Leeuwen, 2003). Inquiries into suitable
methodology or into language use in journalistic media, for example, extend
beyond media linguistics in general or the linguistics of newswriting in particular.
They call for approaches that reach across several disciplines (e.g. Rampton, 2008).
ing shared research questions. In the IDEE SUISSE project, the two disciplines of
writing research and methodology share their interest in methods to capture
writing processes at the workplace. Their contributions to a methodological
framework complement each other. Methodology brings in knowledge about
triangulating methods (8|3); writing research contributes knowledge about key
logging at computer workplaces (B/1.2).
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shared research questions and also by developing methods or theories together.
The mid-range theory of promoting public understanding (Ajr.0|h), for example,
draws on integrated knowledge from linguistics, sociology and journalism
studies. Throughout the project, scientific disciplines collaborated to explain
conditions and consequences of writing practices (writing research) in journal-
ism (journalism studies) as a socially relevant (sociology) field of language use
(applied linguistics) (B[1.3).

scientific fields in order to create shared knowledge and solve real-world prob-
lems. Identifying experienced journalists’ knowledge and transforming it for
the entire media organization requires the involvement and participation of
practitioners throughout the project. Only then can professionals’ everyday
theories be accessed and developed, leading to concerted, solution-oriented
theory building (8}1.4).

The complexity of collaboration increases gradually: multidisciplinary collab-
oration allows for the interdisciplinary developments needed for transdisciplinary
solutions to practical problems. These problems, such as promoting public under-
standing, usually require the knowledge of more than one scientific discipline.

Aggregating knowledge in multidisciplinary collaboration

Like any scientific discipline, media linguistics in general and the linguistics of
newswriting in particular have an obligation to operate not only on the object
level by investigating the object of study, but also on the disciplinary meta level
by reflecting on themselves — on their research methods, knowledge transfor-
mation methods, science management, and science policies. Multidisciplinary
cooperation encompasses the following:

First, a media linguistics that wants to understand its object empirically
needs suitable research methods. How, for example, can it acquire meaningful
data about text production without disturbing the work processes in practice
and distorting the findings? Such questions are dealt with by disciplines that
research human activity in natural contexts, such as anthropology (e.g. Gumperz &
Cook-Gumperz, 2008), industrial sociology, and organizational psychology.

Second, a media linguistics that wants to contribute to solving problems of
language practice needs suitable methods of knowledge transformation. How,
for example, can attitudes, knowledge, and work methods be improved to opti-
mize text production in the complex setting of an editorial department? Such
questions are dealt with by disciplines such as education and applied psychology.

Third, a media linguistics that also wants to hold its own on the market must
understand this market. How, for example, do media companies, torn between
public and economic interests (e.g. Djerf-Pierre, 2000), interact with the “craft” of
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Fig.1

journalism (Cotter, 2010, 30-47), the “deeply embedded culture of professionalism”
(Ryfe, 2000), in times of radical change (e.g. Lewis, Williams, & Franklin, 2008)? Such ques-
tions are dealt with by disciplines such as industrial sociology, organizational
psychology, and media economics.

Finally, a media linguistics that wants to develop scientifically, needs sol-
idly anchored and powerful scientific activities (e.g. Antos, 2003; C.N. Candlin & Sarangj,
2004). How do disciplines form profiles and how do they overcome disciplinary
limits? How do they ensure the quality of their basic research, applied research,
and contract research? Such questions are dealt with by disciplines such as the
philosophy of science and the sociology of science.

Approaching the object of study
in interdisciplinary collaboration
Both journalism studies and media linguistics deal with public discourse: first, with
the production and reception of communicational offers; second, with the prod-

ucts themselves; and third, with the setting that this communication influences
and is influenced by. Interdisciplinary cooperation is a logical consequence (Fig.1).

W - Complement ...... > Media linguistics

Analyze (and optimize) Analyze and optimize

Media linguistics
(Theoretical) linguistics
Applied linguistics

Communication environment

Interdisciplinary cooperation of media linguistics with journalism studies

The two disciplines, journalism studies and media linguistics, complement each
other in their epistemological interests and methods: journalism studies in the
tradition of communication studies (e.g. Roe, 2003; but see Richardson, 2008) primarily
seek to establish the general validity of its findings with statistical probabil-
ity. This entails broad surveys with little effort applied to the individual cases.
Media linguistics, on the other hand, often seeks to discover regularities in
language-based constructions of meaning even in individual cases in a detailed,
precise, and conclusive manner. It then argues for the significance of its findings
in terms of relevance and plausibility, as opposed to statistics.
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With an interdisciplinary approach, journalism studies and media lin-
guistics can, for example, do broad-based research into how political demon-
strations in the Middle East generally are framed by the media. On the other
hand, a few deep insights into newswriting processes can provide evidence that
experienced journalists can abandon stereotypes, for example by working care-
fully with linguistic means and by re-contextualizing pictures in a different way
from their colleagues.

Contextualizing problems in transdisciplinary collaboration

Whoever uses language does so by drawing on experience, that is on practi-
cally acquired knowledge about language and language use. This knowledge is
partly conscious and accessible as language awareness (A3.1). Transdisciplinary
media linguistics, particularly the linguistics of newswriting, links the language
awareness, professional experience, and problem-solving practices of journal-
ists to scientific knowledge. It does so in order to recognize problems of prac-
tice, develop solutions, and anchor the solutions in practice.

Transdisciplinary collaboration is by no means limited to project phases
implementing solutions. In transdisciplinary projects, practitioners and
researchers collaborate from the beginning of the project. The practitioners’
knowledge can be integrated advantageously into the formulation of research
questions, into the search for problems and solutions, and into the building
of theory - provided that science and practice communicate with each other.

To do this, a gap has to be overcome: scientists who want to work in a
transdisciplinary way with media practitioners have to mediate between the
professions and languages on both sides and must be able to switch codes.
Because of their sensitivity to code-switching and translation issues, linguists
with a sociolinguistics background are better prepared than professionals from
other disciplines who work with journalistic media. For projects such as IDEE
SUISSE, linguists are therefore predestined to be involved on two levels: on an
object level they contribute their knowledge about language use in the field of
investigation; on a meta level they manage the translation processes between
the researchers’ and the practitioners’ conceptualizations.

Technical terms for writing activities that are understood and accepted by
both journalists and researchers can only be found and developed when all par-
ties involved have explained and mapped their concepts. In research practice,
this means learning to conceive one’s problems through the eyes of others. In
transdisciplinary collaboration, a technical term such as writing strategy results
from mutual learning in the project phase when problems are defined. At the
same time it is a precondition for knowledge transformation, for example when
experienced journalists’ writing strategies of promoting public understanding are
condensed in good practice models (D3.1/c5).



Contextualizing newswriting as the object of study

This chapter starts by explaining how the transdisciplinary approach shaped the
IDEE sUISSE project design. The key concept of promoting public understanding
was investigated from various theoretical and practical perspectives. The project
stakeholders wanted to find out whether and how their views complemented
and contradicted each other and what they could learn from each other. Such
an approach presupposes understanding of knowledge as bound to epistemo-
logical interests (B|2.0).

Whereas reality can be seen as existing independently from being perceived
and known, the knowledge about this reality is always constructed. This step
from ontology, the nature of being, to epistemology, the knowledge about being,
implies taking a particular perspective: all knowledge is bound to points of view,
frames of reference — and interests. Depending on the epistemological interest,
an object of study, such as newswriting, appears in a particular shape. Other
epistemological interests result in other shapes of this object (BJ2.1).

In linguistics, newswriting is conceptualized as language and language use.
Mental and social structures interact when thoughts take form in language.
The resulting texts are seen as traces of this interaction and as triggers for new
cognitive and social processes at the time when the texts are heard or read (8/2.2).

Writing research sees newswriting as a reproductive process in which
media professionals transform source texts into target texts. This happens at
collaborative workplaces, in processes of goal setting, planning, formulating,
and revising. Integrated are reading phases: authors read source texts and their
own emerging text before, while, and after writing (8[2.3).

Journalism studies sees newswriting as the production of communicational
offers of public importance under economic conditions. This happens in a digi-
tal environment of converging media technologies and glocalized newsflows.
Whereas social media blur the boundaries between individual and mass com-
munication, newswriting is still seen, primarily, as writing for mass audiences
(B|2.4).

The gap left by these three approaches is the contextualized analysis of jour-
nalistic writing strategies, practices, routines, and procedures (B2.5).
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Fig.2

The IDEE SUISSE project design

The IDEE SUISSE project combines four modules. Module A focuses on media
policy, B on media management, C on media production, and D on media
reflection. In the first phase of the project (modules A and B), policy documents
were analyzed and experts interviewed. In the second phase, the situated activity
of text production of fifteen journalists from three newsrooms was analyzed.
Data about observable text production (module C) and individual and shared
reflection at the workplace (module D) were captured for each journalist over
a week (Fig.2).
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The IDEE SUISSE project schedule (Perrin, Schanne, & Wyss, 2005, 13, adapted)

Within the two years of the project, the research activity shifted from modules A
and B to C and D. The grey fields in the schedule symbolize activity in general,
the black ones field work. The subdivisions within the module rows stand for
subtasks such as theory and method development, field preparation, and data
processing. In the project schedule, internal workshops allowed for interdisci-
plinary collaboration and external workshops for transdisciplinary collaboration
with practitioners. In these workshops, the project team shaped the research
question (workshop 1), developed the multimethod approach (2), discussed
empirical findings (3), and implemented results (4). At this point, all epistemo-
logical interests involved were clarified and mapped.
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Epistemological interests related to newswriting

There is no such thing as knowledge per se. Knowledge is bound to perspectives
in investigating an object of study. Such interests drive research, theory building,
and science itself, “although these [interests] are not always made explicit” (Sealey
& Carter, 2004,1). Any proposition about an object of study, such as newswriting, is at

claims about how to generate this knowledge (e.g. Denzin & Lincoln, 2000, 19).

Thus science can never be free from interests, but it can be clear and well-
founded regarding its interest and approach. In the IDEE SUISSE project, an
epistemological interest of society at large was to foster social integration by
enabling the broadcaster to fulfil its public mandate. The media management
could be - but was not - interested in finding out that such a mandate over-
burdens media. Journalists” epistemological interests pointed towards learning
from good practice models. Researchers, finally, were interested in developing
grounded theories, in proving that their disciplines matter, and in helping solve
practical problems. All these interests had to be made explicit and then negoti-
ated and mapped in the IDEE SUISSE project.

Defining the epistemological interest at the start of a research project (and
reconsidering the definition, if necessary, throughout the project) is important

1971) is the concept researchers construct from this material object, based on their
perceptions that are influenced by epistemological interests. All scientific claims,
hypotheses, and theories then hold for the formal but not for the material object.

Thus, newswriting as a formal object of study differs from discipline to dis-
cipline, and approach to approach. Depending on epistemological interests, it
has been conceptualized, for example, as language use (8]2.2), as writing at work
(B|2.3), or as providing media content (B2.4).

Newswriting as language use

In the semiotic understanding of the term, even animals and computers com-
municate with languages. Linguistics, on the other hand, concentrates on
human language, which it understands as human competence, a sign system,
and individual utterances. Thus, linguistics reconstructs its material object in
three formal “objects of linguistics” (De Saussure, 1916).

cative processes with verbal signs; second, a system of verbal signs that, third,



52

The Linguistics of Newswriting PartB

Fig.3

serves as a basis for a linguistic community’s concrete expression of units of
a language. Linguists have conceptualized their object of study as a system of
signs used for communication (e.q. Sapir, 1921); as the entirety of all possible utter-
ances in a language community (e.g. Bloomfield, 1926); as the set of sentences in a
formal system (Chomsky, 1057); or as an “activity basically of four kinds: speaking,
listening, writing and reading” (Halliday, McIntosh, & Strevens, 1964, 9).

In terms of human capacity, language is the genetically-determined, neu-
rophysiologically-based talent of people to communicate and think linguisti-
cally. All humans are capable of exchanging information about things that are
far beyond the immediate communication situation by using language, such as
in the LEBA case the demonstrations in another part of the world referring to
events from another point in time.

In terms of a system of verbal signs, language is what is used for commu-
nication by a particular community. The media item in the LEBA case draws on
two quotes, one in Arabic and one in English, both translated into German for
the target audience of the news program.

In terms of concrete traces of “using language” (Clark, 1096), language consists
of utterances and material representations. “Voie tranquille’, the tranquil way as
a leitmotif by the LEBA journalist, represents a stretch of language, a nominal
phrase consisting of two short words, a total of fourteen characters and one blank,
written and spoken on February 14, 2007. However, what language use means in
contexts such as “human knowledge”, the “understanding of social action” and
the “mediation of social relations” (Sealey & Carter, 2004, 44), remains to be clarified.

Researching language use means first and foremost examining stretches
of verbal signs. They are the result of language use and form the basis for new
language use. That is how language production, products and comprehension
interact as “structured social contexts within which people seek to pursue their
interests” (Sealey & Carter, 2004, 18). The processes of language use can be investi-
gated as individual cognitive activity, as social activity, or as socio-cognitive
activity (Fig.3).

Research focus ~ Social
- +
Cognitive - language used language use as situated activity

giving indirect access to socio-cultural
structures: Settings and resources

+ language use as situated language use as situated
activity giving indirect access activity giving indirect access
to individual to individually reflected
structures: Psychobiography sociocultural structures

Language use as situated activity and an interface to cognitive and social resources
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For the leitmotif and the quote in the LEBA case, this four-fold approach to lan-
guage (e.g.Brumfit, 2001, 55-56; Cicourel, 1975; Filliettaz, 2002; Leont'ev, 1971; Vygotsky, 1978) means:

As stretches of language used, the quotes of the leitmotif appear in a
news item and are implicitly or explicitly related to former texts and contexts.
Whereas the audience can see and hear where the quotes come from, most of
them will not link the tranquil way to express way, which is what the boat con-
nection is called in the region the item reports on.

As cognitively based activity, the use of the leitmotif provides evidence of
the journalist's knowledge about dramaturgy, stereotypes, metaphors, and the
region his item covers.

As asocially-based activity, it shows that other journalists reproduce narra-
tives and stereotypes, in this case about the violence in Lebanon.

As an individually reflected socio-cognitive activity, finally, the leitmotif
and the approval of it in the subsequent newsroom conference show how indi-
viduals can willingly vary or even change the narratives reproduced in news-
rooms and societies.

Newswriting as writing at work

Writing research conceptualizes writing as the production of texts, as cognitive
problem solving (e.g. Cooper & Matsuhashi, 1983), and as the collaborative practice
of social meaning making (e.g. Gunnarsson, 1997; Prior, 2006; Lillis, 2013). It investigates
writing through laboratory experiments and field research. The experimen-
tal research explains cognitive activities such as micro pauses for planning.
The field studies provide knowledge about writing processes in settings such as
school and professions. The present state of research results from two paradigm
shifts (e.g. Schultz, 2006).

In a first paradigm shift, the focus of interest moved from the product to
the process. Researchers started to go beyond final text versions and authors’
subjective reports about their writing experience (e.g. Hodge, 1979; Pitts, 1982). Draft
versions from different stages in a writing process were compared. Manuscripts
were analyzed for traces of revision processes, such as cross-outs and insertions.
This approach is still practiced in the field of literary writing, where archival
research reveals the genesis of masterpieces (e.. Bazerman, 2008; Grésillon, 1997).

A second paradigm shift took research from the laboratory to “real life”
(Van der Geest, 1906). Researchers moved from testing subjects with experimental
tasks (e.g. Rodriguez & Severinson-Eklundh, 2006) to workplace ethnography (e.g. Bracewell,
2003), for example to describe professionals’ writing expertise (e.g. Beaufort, 2005, 210).
Later, ethnography was complemented by recordings of writing activities (e.q. Latif,
2008), such as keylogging (E1.2). The first multimethod approach that combined
ethnography and keylogging at the workplace was progression analysis (8[3.3).
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ductive process in which professionals contribute to glocalized newsflows by
transforming source texts into public target texts. This happens at collabora-
tive digital workplaces (e.g. Hemmingway, 2007), in highly standardized formats and
timeframes, and in recursive phases such as goal setting, planning, formulating,
revising, and reading. Conflicts between routine and creativity, or speed and
accuracy, are to be expected.

Based on such knowledge from writing research, writing education deve-
lops contextualized models of good writing practice, evaluates writing compe-
tence according to these models, and designs writing courses (e.g. Jakobs & Perrin,

2008; Jones & Stubbe, 2004; Olson, 1987; Surma, 2000).

Newswriting as providing content for journalistic media

Communication and media studies foreground the media aspect of newswriting
and reflect on the nature of the media concept in general. In a very broad view,
many things can serve as a medium in communication: a sound wave carrier
such as the air, a status symbol such as a car, or a system of signs such as the
ment to produce, store, reproduce, and transmit signs. However, this defini-
tion is still very broad. Media could mean all technical communication media
such as postcards, the internet, and even a public address system. Every form
of communication except face-to-face conversations uses such technical tools.

Media in the sense used here means news media. A news medium is a
technical means used to produce and publish communication offers of public
importance under economic conditions (e.g. Luhmann, 1996). With this focused
media concept, media linguistics refers to an independent and socially relevant
field of language application, similar to forensic, clinical, or organizational lin-
guistics. News medium is socially, economically, and communicatively more
strictly defined than medium.

Communication offers of public importance contribute to the production
of public knowledge and understanding in societies whose “institutions of
opinion” (Myers, 2005) reach far. Abandoning the stereotype of violent people in
Lebanon, and realizing that demonstrations there can be tranquil and peaceful,
fosters social understanding in a regionally (e.g. Androutsopoulos, 2010) and globally
(e.g. Blommaert, 2010) connected world.

Economic conditions means the obligation to create value as a “constrained
author” (Reich,2010) in Work-sharing, technology—based (e.g. Pavlik, 2000; Plesner, 2009),
and routinized (e.g. Berkowitz, 1992) production processes (e.g. Baisnée & Dominique,
2006). The protesters’ quotes go through an intertextual chain of economic value
production (A]2.3). At each station, journalists select source materials, revise
them, and sell them to new addressees.
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To publish means the professional activity of disseminating “content” (e.g.

Carpentier &De Cleen, 2008) outside of the production situation, to audiences unknown
as individuals. The TELEJOURNAL newsroom addresses an audience that can only
be described statistically, using sampling techniques and projections.
Identifying the gap: What do they do when they write?
The main disciplines involved - linguistics, writing research, and journalism stud-
ies — leave a gap to be closed by the linguistics of newswriting: investigating “the
role of the practitioner in the production of news language, an approach largely
absent from existing linguistic research” (Cotter, 2010, ). Put simply, this means find-
ing out what journalists want to do and what they actually do when writing, and
why they do it: their strategies, practices, routines, and procedures (Fig.4).
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Fig.4  Manifestations of the situated activity of text production

Situated activity means activity in multi-layered contexts of newsrooms, media
organizations, newsflows, and society at large. Such situated activity manifests
itself in static and, predominantly, dynamic entities of text production (e.q. Lillis,
2008, 374). Strategies represent potential dynamics, whereas practices, routines,
and procedures represent actual dynamics (e.g. Bisaillon, 2007).

lable idea of how decisions are to be made during the act of writing so that the
writing process or text product has a great probability of fulfilling the intended
function. Strategies are recursive: they can contain (sub)strategies. Individuals

the activities one normally performs unconsciously as a member of a social
group such as a newsroom team.



Triangulating newswriting research methods

In this chapter, I argue that filling the gap left for the linguistics of newswriting
means thoroughly investigating newswriting as situated activity at the workplace.
This requires combining micro and macro levels, product and process perspec-
tives, as well as theoretical and practical questions. In the IDEE SUISSE project, it
resulted in a complex project design of four modules. Each module combined
specific methods to investigate particular aspects of newswriting (8J3.0).

However, before combining research methods in transdisciplinary projects,
they have to be deliberately chosen and transparently explained across discipli-
nary boundaries. Theoretical questions need to be clarified, such as: should and
can various methods validate, complement, or contradict each other? These are
questions methodology deals with. In the IDEE sUISSE project, four methods
were combined pragmatically. They focus on versions, progression, variation,
and metadiscourse in the context of newswriting (/3.1).

Version analysis traces linguistic products in an intertextual chain. It elabo-
rates on the changes in texts’ linguistic features from version to version through-
out the chains (8[3.2).

Progression analysis is a multimethod approach to obtain and relate data on
three levels: the work situation, the writing movements, and the writing strate-
gies and conscious practices (B[3.3).

Variation analysis investigates the type and frequency of typical features of
certain language users’ productions in certain kinds of communication situa-
tions such as newswriting for a specific audience (8[3.4).

Metadiscourse analysis investigates communication about language and
language use. In doing so, it reveals how rules of language use are consciously
negotiated and applied in a community (8]3.5).

With these four methods, newswriting can be investigated from product
and process perspectives, as cognitive and social activity, and on micro and
macro levels. In contrast, investigating only text products, as often practiced
in empirical approaches, would fall short of explaining newswriting or adding
value to both scientific and professional knowledge (5[3.6).
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The IDEE sUISSE multimethod approach

The multimethod approach applied in the IDEE SUISSE project was extended
progression analysis (8[3.3). The interplay of modules, data, and methods is visual-
ized and described below (Fig.s).
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Fig.5 Modules, data, and mixed method approach of the IDEE SUISSE research project
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First, the three columns of the figure will be outlined, then the research in the
four project modules will be explained in more detail.

The leftmost column of the figure outlines the four research modules. The
IDEE SUISSE research project started with an overall analysis of the societal and
organizational context: What do media policy and media management expect
SRG to do, i.e. how do they understand the public mandate of promoting public
understanding? In the first phase of the project (modules A and B), policy docu-
ments were analyzed and experts interviewed. In the second phase, the situ-
ated activity of text production of fifteen journalists from three newsrooms was
analyzed. Data about observable text production (module C) and individual
and shared reflection at the workplace (module D) were captured over a week
for each journalist. One case of text production per journalist was selected for
in-depth analysis, as described below.

The middle column of the figure outlines the data corpus of the project.
Progression analysis draws on data from both natural and research-generated
sources: 144 documents, 120 multimodal news reports, 120 writing processes,
28 workplace discussions, 103 editorial conferences, guided interviews with
20 experts and 15 journalists, and one cue-based retrospective verbal protocol
per journalist. Situated in between are notes from participant observations
in the field, where, for example, researchers can take the role of assistants in
reporter teams.

As the rightmost column shows, the methods and sampling techniques
from all four project modules were combined in a complex design of equally
important methods. Modules A and B were performed before C and D, so the
propositional document and interview analysis @ precedes the other methods.
The methods ®-0 were repeated cyclically, one cycle per journalist. In doing
so, the writing processes @ and the workplace discussions ® were recorded in
parallel during one week per journalist, whereas the biographical interviews ©
took place at the beginning of each week and the retrospective verbal protocol ©
once during the week, after the writing process we had selected as the in-depth
case. Method @, which investigates policy makers and managers, is comple-
mentary to methods ®-0, which are combined to investigate writers. Coding
units in general were propositions, except for the analysis of the observable text
production @, where revisions were coded. Key aspects of these methods will
be explained in more detail below and throughout the book (e.g. £[13).

In the modules A and B, data from interviews with twenty experts were
analyzed through theoretical sampling: case by case, interview by interview.
Upon completion of each case analysis, the new findings were integrated into
the growing knowledge base. This knowledge base consists of a propositional
network of key concepts and relations explaining and evaluating the imple-
mentation of the mandate, such as PPU COMMITS ALL JOURNALISTIC MEDIA
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(Al.0lc). Based on the increased level of knowledge, a new case was selected — a
case considered promising to develop, change, or reject crucial aspects of the
knowledge generated so far. The cycles of case selection, data collection and
analysis, and knowledge integration were repeated until eliciting a further case
did not hold the prospect of further increases in knowledge.

The result of this procedure was a detailed insight into stakeholders’ con-
flicting expectations. Media policy (module A) expects public media to pro-
mote public understanding through their communicational offers, whereas
media management (module B) considers implementing the mandate as infea-
sible or irrelevant in the face of market pressures. Grounded in these data, the
mid-range theory of promoting public understanding was developed. A key infer-
ence derived from this theory is that, for the case of SRG, if solutions that bring
together public and market demands cannot be revealed in the management
suites of the organization, they have to be looked for in the newsrooms (A[1.0).

This meant a focus on journalistic practices in the second phase of the proj-
ect (A2.0;B]2.0). In module D, verbal data were analyzed, just as in modules A and
B; propositions were again the coding units. Module C, however, focused on
observable text production activity. There, the coding unit was the revision, a
procedural unit of writing processes, consisting of an insertion into or a deletion
from a growing text or media item (£[1.3). All of the revisions of 120 newswriting
processes (position @in Fig.s above) were identified and contextualized with propo-
sitional knowledge about:

o explicit editorial norms of text production. This knowledge was generated
through propositional document analyses of the editorial policies in the
three newsrooms investigated @.

e writers individual and organizational situations. This knowledge was gene-
rated through propositional analyses of guided biographical interviews
with fifteen journalists in the three newsrooms ©.

e writers’ individual language awareness. This knowledge was generated
through propositional analyses of one cue-based retrospective verbal pro-
tocol and one review interview per journalist, focusing on their explana-
tions of their writing activies in the one in-depth case per journalist ©.

o writers shared language awareness. This knowledge was generated through
propositional analyses of the journalists’ discussions: workplace negoti-
ations on the one hand, such as conversations with cutters, and editorial
conferences on the other. Both were recorded during one week per journal-
ist under investigation and thus during five weeks per newsroom 6.

The fifteen journalists were selected through purposive sampling, the selection
criteria being: similar roles as news editor, different professional socializations
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and experience, and availability in the period of data collection. As mentioned
above, these journalists’ writing activities and conversations were recorded dur-
ing one week per journalist, starting with the first journalist in the first week,
the second in the second, and so on. Therefore, the one case of text production
we wanted to investigate in more detail within each journalist’s production week
was again elicited through theoretical sampling: case by case, in cycles of case
selection, data collection and analysis, and knowledge integration. In doing so,
a sample of 15 out of 120 recorded text production processes was selected and
analyzed in thorough detail.

Extended progression analysis as practiced in the IDEE SUISSE project, to
sum up, investigates text production both as a situated activity and as a socio-
cognitive reconstruction. On the level of performance or activity, directly
observable moves such as revisions in a growing text are logged and analyzed.
On the level of socio-cognitive conceptualization or reconstruction, progres-
sion analysis draws on verbal data to infer the context: cognitive and social
structures that facilitate and constrain the situated activity of text production
and that are reinforced or altered by it. Writing activities are coded in units of
revisions, socio-cognitive reconstructions in units of propositions. In the IDEE
SUISSE project, all propositions coded from all research modules were used
to contextualize and explain the revisions observed. This enabled us to find
out which conditions facilitate or constrain situations and practices oriented
towards PPU in the newsrooms.

Method and methodology

research questions (e.q. Litosselity, 2000). Applying them results in a certain reliabil-
ity and validity of the findings. From these two basic qualities, other method-
related qualities of research can be derived (e.g. Dornyei, 2007).

Reliability means that the same answers are obtained when someone else

answers are obtained when the same research question is investigated with
another procedure. It can be achieved by procedures that capture the relevant
features of a problem, rather than treating it in a methodically comfortable but
simplistic way. If, for example, the question is which form a stretch of language
will take in later texts, it is sufficient to compare the original utterance with
later reproductions. However, if the reasons why an author re-contextualizes
utterances are to be captured, then cognitive aspects have to be considered, too.
Finally, if the author is seen as embedded in the social context of the newsroom,
the media company, and society at large, then social aspects and interconnec-
tions should be included.
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Qualitative research frameworks such as ethnography (D]1.1) tend to con-
ceptualize and discuss the characteristics of their research differently from the
terminology above, which stems from quantitative research. The additional con-

can be transferred to other contexts (e.g. Denzin & Lincoln, 2000, 21).

Research methods, therefore, must be deliberately chosen and transparently
explained. They must explore the object of study to a depth that corresponds to
the research question. Depending on the (media) linguistic research question,
a method must capture the language produced (83.2), language use as a cogni-
tive activity (8[3.3), language use as a social activity (BJ3.4), or language use as an
interplay of cognitive and social activity (8]3.5).

Within and across disciplines, the question as to which research method suits
discipline that deals with the relationship between the object of study, research
question, methods, and expected results in scientific research (e.g. Hesse-Biber, 2010,
456). In the IDEE SUISSE project, general methodological considerations include:

e Field studies vs. laboratory research: Experiments in the laboratory allow
for strict control over all parameters related to an object under investiga-
tion. On the other hand, they result in inadequate reduction when the inter-
play with contexts is too complex to be modeled in linear causal relations
(e.g. Sullivan & Porter, 1993). Since newswriting is a highly contextualized activity,
we decided on ethnographic field studies (D|1) rather than the contextual
reduction necessary in experiments.

e Single case study vs. statistical representation: Mathematically composed,
broad samples allow for statistically evident generalizations. On the other
hand, the breadth of a data collection limits its depth; a plethora of cases
cannot be analyzed as profoundly as a few handpicked ones (e.q. R.D. Abbott,
Amtmann, & Munson, 2006; Schultz, 2006). Since our investigations of newswriting
need to go into detail, we decided against statistical representation. Instead,
we combined case studies with theoretical sampling. This research proce-
dure allows for theoretically reflected generalizations from a small number
of well-selected cases (D|2.1).

e Questions vs. observation: Questionnaries can easily be evaluated, and in-
depth interviews and verbal protocols allow researchers to access mental
reflections. On the other hand, such verbal data are closely related to the
self-awareness of the people under investigation. In contrast, observation
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directly captures people’s actual activities, but leaves it to the researchers
to interpret why those observed do what they do (e.g. Chin, 1904; Cottle, 1998).
Since we are interested in both the journalists’ views and their activities, we
combine and triangulate verbal and observational methods and data (8/3.0)
for multi—perspective insights (e.g. Tashakkori & Teddlie, 2003; Woolley, 2009).

These general methodological decisions lay the groundwork for selecting and
triangulating specific methods of writing research (8[3.2-3.6).

Tracking intertextual chains with version analysis

Linguistics investigates first and foremost stretches of language, linguistic
products (e.g. McCarthy, 2001, 115). From this product perspective, a linguistics of
newswriting that focuses on what is special in its application field (A]2.4) will
emphasize the intertextual chains of newswriting: new texts are quickly and
constantly created from earlier ones. What happens to the linguistic products
in this process can be determined with version analysis.

reconstruct the changes that linguistic features undergo in intertextual chains.
The basis for comparing versions is text analysis.

Version analyses trace linguistic products and elaborate on the changes in
text features from version to version throughout intertextual chains. The quotes
from the protesters in the LEBA item, for example, have been serially processed
by at least five stations of intertextual reporting and, at the same time, of eco-
nomic value production (A]2:3). Some prominent medialinguistic studies draw on
version analyses to reveal how news changes throughout the intertextual chains
(e.g.Van Dijk, 1988; Bell, 1991, 56 ff.; Luginbiihl, Baumberger, Schwab, & Burger, 2002; Robinson, 2009).

A frequent variant of version analysis compares text versions before and
after revision processes. The version analysis in the FAmI case story, for example
(D|s.olhy;), contrasts text versions at four production states: after drafting, after
the journalist’s office session, after cutting, and after speaking. A minimal, non-
comparative variant of version analysis is the text analysis of a single version,
with implicit or explicit reference to other versions that were not explicitly ana-
lyzed (e.g. Ekstrom, 2001).

Comparing various versions of finished texts is sufficient to gain knowledge
about how texts are adapted from version to version. However, version analysis
fails to provide any information about whether the journalists were conscious of
their actions when re-contextualizing or engaging in other practices of text pro-
duction; whether the practices are typical of certain media with certain target
audiences; or whether the issues associated with those practices are discussed
and negotiated in the editorial offices. To generate such knowledge, additional
methodological approaches are required.
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Tracing writing processes with progression analysis

Linguistics can treat language as an interface between situated activity and
cognitive structures and processes (8l2.2). From this cognitive perspective, a
linguistics of newswriting interested in the particularities of its field (A|2.4) will
emphasize individuals’ language-related decisions in newswriting. What exactly
do individual journalists do when they create customized items at the quick
pace of media production? What are they trying to do, and why do they do it
the way they do? This is what progression analysis captures.

ing data in natural contexts in order to reconstruct text production processes as a
cognitively controlled and socially anchored activity. It combines ethnographic
observation, interviews, computer logging, and cue-based retrospective verbal-
izations to gather linguistic and contextual data. The approach was developed to
investigate newswriting (e.g. Perrin, 2003; Sleurs, Jacobs, & Van Waes, 2003; Van Hout & Jacobs,
2008) and later transferred to other application fields of writing research, such
as children’s writing processes (e.g. Gnach, Wiesner, Bertschi-Kaufmann, & Perrin, 2007) and
translation (e.q. Ehrensberger-Dow & Perrin, 2000). With progression analysis, data are
obtained and related on three levels.

Before writing begins, progression analysis determines through interviews
and observations what the writing situation is and what experience writers
draw on to guide their actions. Important factors include the writing task,
professional socialization, and economic, institutional, and technological
influences on the work situation. In the IDEE SUISSE project, data on the self-
perception of the journalists investigated were obtained in semi-standardized
interviews about their psychobiography, primarily in terms of their writing
and professional experience, and their workplace. In addition, participatory
and video observations were made about the various kinds of collaboration at
the workplace.

During writing, progression analysis records every keystroke and writing
movement in the emerging text with keylogging and screenshot recording pro-
grams that run in the background of the text editing programs the journalists
usually use, for instance behind the user interfaces of the news editing systems.
The recording can follow the writing process over several workstations and
does not influence the performance of the editing system or the journalist (E[1.2).

When the writing is done, progression analysis records what the writers say
about their activities. Preferably immediately after completing the writing pro-
cess, writers view on the screen how their texts came into being. While doing so,
they continuously comment on what they did when writing and why they did

(RVP). This level of progression analysis opens a window onto the mind of the
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writer. The question is what can be recognized through this window: certainly
not all of the decisions (and only the decisions) that the author actually made,
but rather the decisions that an author could have made in principle (e.g. Camps,
2003; Ericsson & Simon, 1993; Hansen, 2006; Levy, Marek, & Lea, 1996; Smagorinsky, 2001). The RVP
is transcribed and then encoded as the author’s verbalization of aspects of his
or her language awareness: writing strategies, and conscious writing practices
(B|2.5). The result can be visualized in descriptions of the medialinguistic mindset
(Part C) and dynamically visualized progression scores (E[2.1).

The data of these three stages complement each other to provide a multi-
perspective, vivid picture of the object of study. In the IDEE SUISSE project,
the progression graphs and scores help us to detect problematic points in the
emerging texts, and the computer logs provide detailed information about what
happens on the screen at those points. The cue-based RVPs provide us with
information about the journalists’ awareness of what they are doing and why.

In sum, progression analysis allows researchers to consider all the revisions
to the text as well as all the electronic resources accessed during the produc-
tion process; to trace the development of the emerging media item; and, finally,
to reconstruct collaboration at media workplaces from different perspectives.
The main focus of progression analysis, however, is the individual’s cognitive
and manifest processes of writing. Social structures such as public mandates,
organizational routines, and editorial policies are reconstructed through the
perspectives of the individual agents involved: the writers under investiga-
tion. If editorial offices or even media organizations are to be investigated with
respect to how they produce their texts as a social activity, then progression
analysis has to be supplemented by two other methods: variation analysis (B[3.4)
and metadiscourse analysis (B[3.5).

Revealing audience design with variation analysis

Linguistics can treat language as an interface between situated activity and
social structures and processes (8]2.2). From this social perspective, a linguistics
of newswriting interested in the particularities of its field (A|2.4) will focus on
how social groups such as editorial teams customize their linguistic products
for their target audiences. Which linguistic means, for example which gradient
of formality, does an editorial office choose for which addressees? This is what
variation analysis captures.
reconstruct the special features of the language of a certain discourse commu-
nity. The basis for comparing versions is discourse analysis.

Variation analyses investigate the type and frequency of typical features of
certain language users’ productions in certain kinds of communication situ-
ations, such as newswriting for a specific audience. What variation analysis
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discerns is the differences between the language used in different situations by
the same users (e.g. Koller, 2004) or by various users in similar situations (e.q. Fang,
1991; Werlen, 2000).

In the IDEE SUISSE project, variation analyses show systematic differences
between the three news programs investigated (D|s.0). The relation of item
length and cuts, for example, document a higher pace of pictures in the French
TELEJOURNAL (4.5 sec. on average between visible cuts) than in the German
TAGESSCHAU (8.5 sec.) and 10 VOR 10 (7 sec.). Similarly, variation analyses
can reveal whether language properties of the newscast TAGESSCHAU and the
newsmagazine 10 VOR 10, competing in the same German television program
of the Swiss public broadcaster, differ according to their program profiles (/3.2).

Such broadly-based variation analysis is able to show the special features of
the language used in certain communities. However, what the method gains in
width compared with a method such as progression analysis, it loses in depth.
Why a community prefers to formulate its texts in a certain way and not another
cannot be captured by variation analysis. It would be possible to regain some of
that depth by using a procedure that examines not only the text products, but
also the institutionalized discourses connected with them - the comments of
the community about its joint efforts (BJ3.5).

Investigating language policing with metadiscourse analysis

Linguistics can treat language as an interface between situated activity and cog-
nitive and social structures and processes (8|2.2). From this socio-cognitive per-
spective, a linguistics of newswriting interested in the particularities of its field
(A]2.4) will focus on editorial metadiscourse such as quality control discourse at
editorial conferences or negotiations between journalists, anchors, and cutters.
What do the various stakeholders think about their communicational offers?
How do they evaluate their activity in relation to policies — and how do they
reconstruct and alter those policies?

order to reconstruct the socially- and individually-anchored (language) aware-
ness in a discourse community. The basis for analyzing the metadiscourse of
text production is conversation and discourse analysis.

Metadiscourse analyses investigate spoken and written communica-
tion about language and language use. This includes the explicit planning or
criticism of communication measures (e.g. Peterson, 2001), the clarification of
misunderstandings and conversational repair (e.g. Hausermann, 2007), and follow-
up communication by the audience (e.g. Klemm, 2000). In all these cases, the parti-
cipants’ reactions show how communicational offers have been received and
understood. The analysis demonstrates how rules of language use are explicitly
negotiated and applied in a community.
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Fig.6

In the LEBA case, due to a computer crash, the journalist lacks the time to
discuss his item with the cutter (A|2.0|f). In other case stories from the IDEE SUISSE
project, cutters challenge the journalists’ ethics and esthetics (Cl1.0/h) or appear
as critical audience representatives (C[2.0/h). On a macro level of the project,
interviews and document analyses reveal policy makers and media managers’
contradictory evaluation of and expectations towards the broadcasters’ — and
the journalists’ — ability to promote public understanding (Af1.0).

The focus of metadiscourse analysis, thus, scales up from negotiations
about emerging texts at writers’ workplaces to organizational quality control
discourse and related discussions in society at large. Integrating metadiscourse
analyses extends the reach of progression analysis from a single writer’s micro
activity to societal macro structures.

Combining perspectives with multimethod approaches

Four methodological approaches have been applied to investigate writing
processes, linguistic variation, and metadiscourse, using examples from the
IDEE SUISSE project and referring to other medialinguistic research. The four
approaches each capture overlapping facets of newswriting from their own per-
spectives, for example the source material, the work context, the thought pat-
terns, the sequences of revisions in the writing process, the text products, the
news programs, the editorial mission statement and policy, and the internal
and external evaluation and development of norms. Within these facets, each
approach has its own focus (Fig.6).

Language as - Product Activity
Cognitive Social Socio-cognitive

Method - Version Progression Variation Metadiscourse

analysis analysis analysis analysis
Object facets

Source material = text chain

Work context workplace, ...

Thought patterns writing strategy

Revisions writing activity

End products final version

News program program profile
Policy mission, ...

Evaluation norm discourse

Medialinguistic methods as complementary approaches
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Fig.7

The discussion above has shown that newswriting is accessible from these four
perspectives and that each perspective calls for suitable methods. Questions
about cognitive practices, for instance, can only be addressed using insights
into cognitive relationships; the same is true for social practices and their
interactions. Investigating stretches of language in a “one-size fits all approach”
(Richardson, 2007, 76) is not enough - it cannot explain what is special about
journalistic news production (e.g. Philo, 2007) and fails to reveal structures that
“cannot be directly observed” (0 Riain, 2009, 294).

The next table illustrates the interplay of the four methods by using the
leitmotif example from the LEBA case. The journalist changes “voie express” to
“voie tranquille” (Al2.0/h). A micro version analysis comparing the first and the
last version of the corresponding sentence shows the difference: one word has
changed. The researcher interprets this revision as a reframing of the boat’s
speed and, in a wider context, of the activities the media item reports. However,
only progression analysis provides evidence that the journalist consciously
changed the word to use it as a leitmotif. Moreover, progression analysis indi-
cates that this idea emerged when the experienced journalist was surprised by
details from the source materials he carefully read and watched. A variation
analysis contrasting processes and products by experienced and less experi-
enced journalists then can reveal experience to be a strong predictor for success
in handling critical situations and for results with a high potential to promote
public understanding. A metadiscourse analysis, finally, can show whether the
journalist’s emergent solution is approved in the following editorial conference,
and whether it corresponds, on a macro level, to the expectations of both media
managers and policy makers. Such successful emergent solutions deserve to be
disseminated through knowledge transformation measures (Part ).

Language as — Product Activity
Individual Social Socio-cognitive
Method — Version Progression Variation Metadiscourse
analysis analysis analysis analysis
Object +
Phenomenon: reframes!
voie express > consciously?  consciously!

voie tranquille systematically?  systematically!

approved? approved!
Statics result activity

Dynamics revision emergence contrast dissemination

The emergent leitmotif in the LEBA case,
as captured with the four complementary methods



Summary and conclusion

Part 8 of this book described media linguistics as a subdiscipline of linguistics,
dealing with a distinctive field of language use. This field differs from the fields
of other subdisciplines by specific language environments, functions, and struc-
tures. In multidisciplinary collaboration, media linguistics accesses a wide range
of research and transformation methods. In interdisciplinary collaboration, it
contributes precise analyses of situated linguistic activity to the development of
empirically-grounded theoretical knowledge. In transdisciplinary collaboration,
it tests these theories against reality and solves practical problems (8]1).

As an object of knowledge generation and transformation in research proj-
ects, newswriting is shaped by the epistemological interests of the disciplines
involved. Linguistics focuses on cognitively- and socially-bound language use
and the language produced. Writing research foregrounds professional, col-
laborative text reproduction. Journalism studies reflects on the role of media
providing communicational offers to public discourse. A broad understanding
of media would divest media linguistics from its distinctive properties; almost
all communication is related to media of some kind, such as telephones, pens, or
sound waves. The gap left by the three disciplines is the analysis of journalistic
writing activities in context (8/2).

When focusing on newswriting, media linguistics needs research methods
to generate data about writing activities in complex contexts. This book pres-
ents the four research methods applied in the IDEE suissE and related research
projects, using them as examples of how to investigate newswriting practices as
windows onto cognitive and societal structures and processes. These methods
are: version analysis, progression analysis, variation analysis, and metadiscourse
analysis. In the IDEE suissi and similar projects, they were triangulated in a
multimethod approach. Such an approach enables researchers to fill the above-
mentioned gap by developing a centerpiece of medialinguistic research: the sys-
tematic knowledge about news journalists’ individual and collective awareness
of their potential and actual writing activities (8]3). I call this the medialinguistic
mindset of newswriting (Part C).



Solution
|dentifying the medialinguistic mindset

In the previous parts of this book, I specified the gap that the linguistics of newswrit-
ing has to fill: investigating journalistic language use and, in particular, newswriting
as a socially relevant practice in order to identify theoretical and practical prob-
lems and contribute to their solution. As I have argued, filling this gap requires
integrating micro and macro levels, product and process perspectives, as well as
theoretical and practical questions. What is the outcome of this integration?

In this part, I present the results of such integration, based on comple-
mentary case studies. Distinguishing between environments, functions, and
structures, I reconstruct newswriting as a highly complex situated activity of
language use. The robust awareness of the activity fields and their relation is
mindset fosters solving practical problems with linguistic means; in research,
elaborating on the mindset bridges observable micro activity and social macro
theory. The chapters of Part  are:

Investigating language environments in newswriting: the YOGy case: negotiating across
socializations (C|1.0); interpersonal environment (C|1.1); intersituative environment (C|1.2);
intertextual environment (C|13); intermodal environment (C|1.4); language environments
and activity fields of newswriting (C|1.5).

Investigating language functions in newswriting: the MARs case: missing the key piece
of explanation (C|2.0); referential function (C|2.1); cognitive function (C|2.2); interactive
function (C|2.3); social function (C|2.4); language functions and activity fields of newswrit-
ing (C|2.5).

Investigating language structures in newswriting: the GAST case: struggling with vague
key concepts (C|3.0); phonological structure (C[3.1); lexical structure (C[3.2); syntactic structure
(C[3.3); textual structure (C[3.4); language structures and activity fields of newswriting (C[3.5).
Summary and conclusion: the writing research and applied linguistics perspectives
(C|4.1); the practice perspective: the helix of situated newswriting (C|4.2); value added (C|4.3).

In Chapter |1, I present increasingly complex linguistic environments of news
text production. In c|2 and cJ3, I identify problems of increasingly complex lan-
guage functions and structures interacting with the different environments. In
| to C[3, I first provide a case story with an in-depth analysis of situated practice;
then establish a frame of reference to locate theoretical and practical problems
of language use and its analysis; and finally zoom into the related activity fields
of newswriting. Chapter |2 summarizes Part ¢ and concludes that applied lin-
guistics is in a good position to shape practitioners’ mindsets of newswriting.



Investigating language environments in newswriting

In this chapter, the YoGyY case from the IDEE sUISSE project will serve as a prac-
tical example of the medialinguistic mindset being applied (C|1.0). I then present
four increasingly complex environments of language use in the media: interper-
sonal (C|1.1), intersituative (C[1.2), intertextual (C|1.3), and intermodal (C|1.4). Finally,
I zoom into the activity fields of newswriting that are related to these environ-
ments of language use (C[1.5).

Communicative language use is interpersonal in that it is directed to other
people. Most journalistic communication starts with discussions, although the
participants are oriented not only to their discussion partner but also to the
media audience. Thus, conversation around newswriting is systematically dif-
ferent from everyday conversation (C|1.1).

Even what seems spontaneous in the media is done deliberately: with cal-
culable effort and expenditure, in a pre-determined format, designed for simple
access by an unknown audience far away from the production situation. Media
items are therefore carefully edited — written in the sense of composed for inter-
situational communication (C|1.2).

Journalistic text production transmits societal discourse, basically by
drawing on discussions and written or recorded offers of communication. This
intertextual practice occurs in journalistic communication throughout chains
of text reproduction and according to domain-specific rules about dealing with
sources (C[13).

The symbolic system of language, whether spoken or written, is always
intersemiotically connected in media items: language never occurs as language
only. The various forms of journalistic media permit and demand their own
links between language and other symbolic systems. This has repercussions for
the use of language (C|1.4).

In practice, newswriting takes place across these theoretically separate envi-
ronments. News often refers to oral negotiations, bridges situations of produc-
tion and reception, originates from source materials, and combines signs from
different systems. The same applies for the processes of newswriting. Journalists
negotiate with possible text agents, address their items to distant audiences,
depend on sources, and process words and pictures. In doing so, they handle
their tools and tasks collaboratively throughout the workflow in the newsroom
(Ch.5).
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The YOGY case: Negotiating across socializations

On March 7, 2007, an Indonesian plane operated by GARUDA INDONESIA
crashed while attempting to land at Yogyakarta airport on the Indonesian island
of Java. Most of the passengers were able to escape from the burning aircraft.
TELEVISION SulsSE ROMANDE covered the topic in the noon and the evening
issues of TELEJOURNAL. The news items include harsh pictures that passengers
shot with camcorders and mobile phones while escaping. The Yoy case docu-
ments the negotiation between the journalist C.A. and the cutter, representing
different socializations and ethics. Out of conflicts between journalistic ethics
and video clip esthetics, a sustainable third way of dramaturgy emerges: care-
fully explaining the dreadful.

Journalist

C.A., born in 1952, worked as a teacher in adult education at federal offices
and universities of applied sciences.'988 In 1991, he changed professions and
started a second career as a journalist at the NouvEAu QUOTIDIEN, which had
just been set up as an innovative quality paper in the French-speaking part of
Switzerland. Since 1999, he has been working as a foreign affairs journalist at
TELEJOURNAL.1989 He finds television a “much more ponderous machinery”
than the press newsroom where “you are much more independent” of others,
such as cameramen or cutters.!09

The journalist’s counterpart in the YOGy case is a cutter with far more expe-
rience in the video editing of films than news items. As an austerity measure,
TELEVISION SUISSE RoMANDE had set up pools of cutters who were deployed to
whatever task,1091 regardless of their professional socialization.

Newsroom

C.A. says that the TELEJOURNAL ideally transmits the key information about
what can influence people’s lives.19°2 The main selection criterion is the “objec-
tive importance” such as global warming, rather than “producing one or two
items per day” on topics such as “it doesn’t snow, it snows, oh yes it is going to
snow, the snow is coming’.1093

The primary goal is not to entertain people or raise audience share, espe-
cially because TELEJOURNAL is a public service media broadcasting company.'0%4
Since everybody in the French-speaking part of Switzerland belongs to the target
audience of TELEJOURNAL, children at dinner tables could be hurt by pictures of
violence. On the other hand, avoiding such pictures means presenting a vision of
a “completely aseptic” world. “It's a permanent discussion”; existing policies on
such issues are “relatively general” and thus leave room for situative decisions.095
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Production patterns

Telling a story comprehensibly and within a given timeframe of twenty seconds,
one minute, or sometimes two,0% is exactly what the journalist’s job is, says
C.A.1097 In doing so, he has to adapt flexibly to all kinds of situations and cir-
cumstances that change from day to day. “This too makes this job interesting,
it is hardly ever repetitive and monotone.”1098

C.A. sometimes “discovers” topics only two or three hours before the
audience, he says. First he will get an overview of the topic.19%9 He reads the
newswires “that come in” in French and English, but also checks websites of
newspapers such as the Spanish EL Pafs in order to read a particular com-
mentator and to discover a specific angle not covered by the newswires. 190 In
doing so, he already thinks about a possible starting point, an ending, and key
formulations. “It’s all art.”1101

So he collects “bits and pieces of the material” and suddenly feels the need
to “clear his mind” and takes a break. He then goes out to check his parking
meter. “When I leave the newsroom I don't yet know how to set up my item,
because there are so many ways to do it, and when I come back, I know.” 1102

Collaboration patterns

A “world of colleagues” is what C.A. says he can count on when gathering infor-
mation - colleagues “who know much more than you about that topic and who
can quickly shed light on it”.1103

This is even more true for the video editing process. Although C.A. knows
how to do it, he prefers collaborating with cutters for two reasons: first, “video
editing is a profession in itself”, and second, “I like the feedback, you know it’s
an exchange which is creative and profitable”. 1194 Although some cutters would
expect the journalist to come to the cutting room with a completed text, the
“good cutters wouldn't appreciate this”, C.A. says. Instead, they prefer working
“in connection” with the journalist.1105

The anchor too is a role that C.A. sees in close collaboration with the news editor.
For a better fit of intro and item, some anchors first carefully read what journalists
have written and only then prepare their introductions.1% In reverse, journalists
leave it to the anchors to “take care of the most up-to-date figures”; as a journalist,
“you avoid giving numbers’, for example of casualties, because they might change,
but nevertheless they are news and “you are expected to give them” 107 Finally,
anchors are the ones in charge of interviewing studio guests or correspondents if
the producers ask to supplement an item with an expert interview.1108

The chief editor is the one who decides when opinions differ. However, it is
difficult to exert “military authority” with journalists, who basically “have an
independent mind’, so it is rather a “game of persuading” than “giving orders to
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somebody who doesn't feel like following them”.1109 As C.A. puts it, this is also
true for the collaboration with the producers of the noon editions “where you
have to work faster”. However, the producers of the evening editions sometimes
tell an editor to start an item with specific pictures, even if another dramaturgy
is close to completed. “Then there can be authoritative interventions.” 1110

Task

At the morning conference of the TELEJOURNAL newsroom team on March 7,
2007, C.A. received the assignment to cover an aircraft accident in Yogyakarta,
a city on Java Island. A Boeing 737 operated by the national airline Garuda
Indonesia had crashed upon landing and burned up completely. Most passen-
gers had survived, some of them shooting pictures with camcorders and cell
phones while escaping. Such clips, together with pictures by Indonesian televi-
sion, were distributed to newswires and availabe in the TELEJOURNAL news-
room. In addition to the item itself, an interview with an aviation expert was
taken into consideration.!’!" As the producer decided to open the noon and
the evening issues of TELEJOURNAL with C.A’s item, this called for an attractive
dramaturgy. The length limit was set to 80 seconds.112

Process

When producing the Yogyakarta items, C.A. did not feel under time pres-
sure, especially in the afternoon. “I really had time, [...] we were fine tuning
details”1113After the morning conference, C.A. started his production process
by collaborating14 with the cutter. Scene by scene and paragraph by paragraph,
they negotiated the interpretation and selection of the pictures, the sequence of
the scenes, the translation of quotes,'15 and the matching of pictures and text.1116

In doing so, they found a solution to combine “strong pictures”'117 and “strong
scenes” 1118 from the amateur footage with careful verbal embedding. Although
C.A. stated that building the item on pictures from cell phones could contradict
TELEJOURNAL policies, he decided to go for it: “What we are doing is an experi-
ment, and there may be consequences. [...] If they don’t like it [at the editorial
conference after the noon broadcast], we'll improve it in the afternoon”.111°

Shortly before the noon deadline, the colleague who was going to dub a secu-
rity officer in the item (Ex.1, lines 22-25) entered the cutting room and said that
RaDIO SvizzERA ITALIANA had broadcasted a witness interview with one of
their correspondents who happened to be on board and who had survived the
accident. “I'm telling you it’s worth inserting a bit of a soundclip for tonight,
you know?”’1120 Indeed, the information was too late for the noon issue, but
motivated C.A. to add a subsequent eyewitness report when updating the item
for the evening issue of TELEJOURNAL.
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In the afternoon, he first worked on this additional piece, the correspondent’s
eyewitness report. C.A. selected the “most interesting” sequence and had it
translated by an Italian-speaking colleague.!12! Later on, when he got the trans-
lation back from his colleague, he started “revising it a bit for stylistic refine-
ments”1122 such as lexical variety,1123 but consistent with the terminology of
the main item."24 Even in the final recording of the voiceover translation, C.A.
changed “two or three words” to “put the text into his [the speaker’s] mouth”1125

As for the item itself, the editorial conference had approved the dramaturgy of
the noon issue, so C.A. decided just to refine it and add some details. He searched
for updates in the newswires, 126 still couldn’t find a precise figure for the num-
ber of casualties and thus decided to remain vague and “use the conditional
form”,1127 previewed and collected some additional pictures “to save time for the
cutter’,1128 copy-pasted the noon text into the new file for the evening issue,!129
and then collaborated with the cutter on some additional pictures.!130 This col-
laboration allowed and called for a few text additions and specifications.’ 13

Product

At the end of the production processes, the news item for the noon issue was
72 seconds long and broadcasted at 12:47 p.m. In the evening issue, the item
itself started at 7:32 p.m. and lasted 84 seconds, followed by the eyewitness
report lasting 97 seconds. C.A. did the voiceover, and two male speakers read
the translations of the quotation in the item and the adjacent eyewitness report.
The transcript shows the broadcasted version (Ex.1).

001 M: On commence par cette nouvelle catastrophe aérienne
We begin with news from this new aviation catastrophe
002 ce matin en Indonésie.
this morning in Indonesia.

003 M: C’est un Boeing 737 de la compagnie nationale Garuda
It is a Boeing 737 of the national company Garuda
004 qui s’est écrasé a l'atterrissage sur 1’ile de Java,
that crashed upon landing on the island of Java
005 faisant une vingtaine de morts.
killing about twenty people.
006 La plupart des passagers étaient Indonésiens,
Most of the passengers were Indonesians

007 maisune délégationde diplomates et de journalistes Australiens
but a delegation of Australian diplomats and journalists
008 se trouvait aussi a bord.
was also on board.
009 Attention, certaines images peuvent choquer.
Warning: some images might be shocking.
010 Elles sont commentées par C[..] Al..].
They are commentated on by C/[..] A[l..].
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Quelques instants aprés le crash,

A few moments after the crash

la fuite éperdue, loin du Boeing

the desperate escape, far from the Boeing,
de 1’un des survivants.

for one of the survivors.

Ce passager n’est pas encore a 1l’abri,

This passenger 1is not yet safe

mais sa caméra est enclenchée.

but his camera 1is on.

Pas moins de cent douze voyageurs

No fewer than one hundred and twelve passengers
sur les cent trente-trois

among the one hundred and thirty-three,

transportés par la compagnie indonésienne Garuda, ont survécu
transported by the Indonesian company Garuda, survived

et six membres de 1’égquipage sur sept.

and six out of seven members of the crew.

Mais beaucoup sont blessés.

But many are injured.

Le témoignage d’un agent de sécurité de 1’aéroport de
Yogyakarta

The statement of a security officer at the airport in
Yogyakarta:

J’ail entendu deux explosions

I heard two explosions

et j’ai tiré quatre personnes hors de 1’avion, saines et sauves.
and I pulled four people out of the airplane, safe and sound.
Une trentaine de passagers se trouvaient déja dehors,

About thirty passengers were already outside

elles aussi toutes en vie.

and they, too, were all alive.

Vingt-et-une personnes n’ont cependant pas réussi
Twenty-one people, however, did not manage

a sauter hors de 1l’avion

to get out of the airplane

et sont mortes carbonisées, coincées par les flammes
and died, incinerated, trapped by the flames

a 1l’avant de 1’appareil.

in the front of the airplane.

Au moment de l‘atterrissage,

At the moment of the landing

les passagers avaient été avertis

the passengers had been warned

que le Boeing allait connaitre de fortes turbulences.
that the Boeing was going to encounter strong turbulence.

I1 aurait touché la piste a une vitesse excessive.
It hit the runway at excessive speed.
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034 L’avion a rebondi deux fois sur le tarmac,
The airplane rebounded on the tarmac twice

035 avant de s’échouer violemment dans une riziere,
before crashing violently into a rice field

036 trois cents metres plus loin,
three hundred meters further on,

037 et de brller complétement.
and burning up completely.

Text and translation of the YOGY news item
Source: tsr_tj_070307_1245_ayer_yogyakarta_ item

Focus of analysis

In this newswriting process, a novel dramaturgy emerged from conflicting pro-
duction patterns. Whereas TELEJOURNAL normally abstains from using amateur
videos in news items, the YOGy item starts with blurred camcorder pictures -
as an opener for both the noon and the evening news issues. To reiterate: In
the morning, C.A. had declared the dramaturgy an “experiment” and decided
to take on the risk that “they don’t like it” 1132 As it turned out, “they” did;
at the afternoon editorial conference, the item was found worth opening the
TELEJOURNAL evening issue too. As a result, C.A. could concentrate on refine-
ments in the afternoon, for example on finetuning formulations:

He added that the passengers had been warned “in advance” about troubles
when landing. “It’s logical that it’s in advance, but this is TV style where you
have to be precise”1133 (Ex.2, revision 18) Shortly afterwards, he changed “excessive
speed” to “a speed that many witnesses had considered excessive” (revisions 24 et
32). By doing so, he was able to avoid a “subjective adjective” in his own voice
and, at the same time, “give weight to this information” Before the change, he
had “gone back to the sources” to make sure that the aviation minister and sev-
eral passengers had used the word in their comments.!'34 Finally, he changed
“considered” to “consider” (revisions 36 to 38) because “the narrative present tense”
is “less heavy”.1135

Au moment de 1l’atterrissage, les passagers avaient été aver-

tis 18{a 1l’avance }18|,4que le Boeing allait connaitre de fortes
turbulences...16{17[C’est |[17]117]|;g}16.19{et de fait20[ [,,]20, c’est en

tanguant et en 21[étant |,;]2lsubissant de tr22[pes |,,]22es brutales

secou3l{s}3l|3;ses qu’}19|,3il a23[urait]?3|,, touché la piste a une

vitesse 32[excessive]32|3324{33[ ]33|3,que be34[ua]34|3535{au}35|zscoup de
témoins 36[ont ]36|37,jug37[é]37|3g38{ent}38|39 excessive}24

S-notation from the YOGy workplace session, excerpt
Source: tsr_tj_070307_1930_ayer_ yogyakarta_snt_2



Cl

Investigating language environments in newswriting

77

Fig.1

The same precision and conscientiousness can be found in C.A’s interactions
with the cutter when negotiating the solutions for the noon issue. Stills from
the cutting room highlight the differences between his and the cutter’s approach
when viewing the source pictures. On an auditory level, the cutter’s frequent
paraverbal comments, such as “krrrrrrrrrr ... wow ... tshhhiuuuu wwow”, con-
trast with the journalist’s argumentative concerns, for example “TI still have to
say that there are many wounded” although most passengers survived.!136 On a
visual level, the cutter seems excited about the “magnificent scenes”, 137 whereas
the journalist looks consternated and seems concerned about trying to find
explanations and formulations he considers appropriate to explain the violence
of the accident (Fig.1). When C.A. criticized the amateur footage as “this is Lars
von Trier style”, a taboo-breaking Danish film director working with camcord-
ers, the cutter replied “no, this is immediate, this is news” 1138

Body language of C.A. (left) and the cutter (right) watching the video material
in the YOGY workplace session
Source: tsr_tj_070307_1245_ayer_yogyakarta_discourse

The negotiations started at the very beginning of the cutting room session, when
C.A. tried to convince the cutter that the amateur footage they were viewing
had been taken by a surviving passenger, not a tourist or a local journalist.1139
By consulting colleagues and comparing empirical evidence they finally agreed
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on C.A’s version.'40 The cutter then motivated C.A. to start the item with the
scene of “the guy running away” because “afterwards, people will get the mes-
sage”1141 Next, C.A. assumed that the passenger who had recorded the pictures
was in deadly peril and that this fact could shock the audience, 142 whereas the
cutter thought this passenger could protect himself from an imminent explo-
sion of the aircraft by hiding behind a bush. They agreed on the formulation
that the passenger was “not yet safe” (Ex., lines 14-15).1143

The negotiations went on as the dramaturgy emerged, proceeding logically from
the close-up of an individual’s fate (Ex.1, lines 1-15;and Fig.2, Section b) to the wide-angle
shot of the rescue (16-21; ¢), a quote of a security officer reporting from a helper-
hero perspective (22-25; d), the tragedy of the people who could not be rescued
(26-29; e), and finally to the progression of events preceding the crash (30-37;). Thus,
the dramaturgy takes the audience straight from detail to context, from good to
bad, and from results to causes. The dramaturgy was negotiated and developed
incrementally through blending film and news patterns. C.A’s initial decision for
incremental and collaborative text production translated into a lean and linear
writing process of these phases in which, first, C.A. wrote all the sections more or
less top-down (Fig.2, phase A), then revised the sections on casualties and preceding
events (phase B), and finally added stage directions at the end (phase C).

Revisions in process

0 20 40 60 80 100 120 140 160
0 1 1 ! 1 1 1 1 !

- a
20

40
60 - [«
80

L. d
100

120

Revisions in product

140 f

160 -
A B C

Progression graph from the YOGY noon writing process
Source: tsr_tj_070307_1245_ayer_yogyakarta_progress_1

Throughout the process, the two colleagues commented on the pictures. C.A.
found the pictures “strong’, he said that “they carry all the comments”!744 and
that he had “never seen such pictures”;1145 “normally, after a crash, [all] you can
see [is] some smoke from far away”.1146 In the introduction, he has the anchor
talking about “shocking” pictures (Ex.1, line o). The cutter, in contrast, called the
pictures “super beautiful” and focused on their “surprising esthetic qualities”.
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He reacted to these qualities with utterances such as: “ whosh ... this is good
too, my God, my God, my God, such violence, my God”.1147

While the cutter commented enthusiastically on the pictures’ esthetics, C.A.
repeatedly refocused on the journalistic task he and the cutter had to achieve:
Explaining the “incredible story” from relevant perspectives and in a way
“people can understand”74¢ Within the short time allocated to the item, he
wanted to make clear how the crash had come about and what had happened
afterwards. This meant neither softening nor over-dramatizing the accident,
but telling both the striking story of 112 passengers surviving the accident (Ex.,
lines16-20)1149 and the sad story of the casualties (lines26-20): “Wait a second [...]
I am going to say that twenty-one people died, [...] I am going to say so right
at the beginning”1150

Towards the end of the production process of the noon item, C.A. let the cutter
decide on the final picture: “the choice is yours” 151 By then, he had realized that it
was through verbal contextualizing that he could make the news item differ from
avideo clip. Showing and explaining the dreadful and the redeeming — what C.A.
and the cutter had done was more than just break a TELEJOURNAL taboo by using
spectacular amateur pictures. Through extensive negotiations they had found a
way to combine video clips with quality journalism ethics and esthetics.

Potential for knowledge transformation

C.A. overcame the critical situation of cross-disciplinary collaboration with a
cutter socialized in making films and video clips - who had become involved
with the news program merely due to budget cuts at TELEVISION SUISSE
RomANDE. C.A. had been an adult educator for a long time and was used to
working with very different kinds of people. He resisted fighting against or
capitulating to his colleague’s obvious enthusiasm for “surprising esthetic quali-
ties” (see above, Section h). Instead, he concentrated on setting up an intellectual
counterweight within the two-person team (activity field of HANDLING sOCIAL
ENVIRONMENT). Throughout the process, he engaged in scrutinizing, differenti-
ating, explaining, and moderating. The audience should view and “understand”
(Section h) what had happened and why it was worth being presented this way
(ESTABLISHING RELEVANCE FOR THE AUDIENCE).

To sum up, C.A’s competence in collaboration helped him to develop a
third way, leaving behind both the “Lars von Trier” approach and his employer’s
rigid policy of excluding amateur footage from TELEJOURNAL. Using authen-
tic, exceptional video material to explain the exceptional in an authentic way
induced a novel dramaturgical pattern (STAGING THE STORY) that was accepted
at the editorial conference. It offers the potential to stimulate public discourse
and promote public understanding across media socializations, reaching both
an audience that, in the Latin meaning of audire, listens to coherent explana-
tions — and the growing audience socialized to video clip esthetics.
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Interpersonal environment

Communicative language use is interpersonal in that it is directed to other
people. As in the YOGy case, most beginnings of journalistic communication
are discussions, although the participants are aiming beyond their immediate
communication situation, and are oriented not only to their discussion partner
but also to the media audience.

From a theoretical perspective, this interface of interpersonal environ-
ment and language use in journalistic media is interesting because practices
of addressing contributions to multiple target audiences can be investigated.
In addition, media interviews provide natural, easily accessible data for such
investigations, since microphones, cameras, and recordings belong to the field
of activity itself and are not artificial intrusions imposed by researchers. From
the point of view of professional practice, the challenge is to produce media
interviews that address all of the relevant target audiences at the same time.
Media linguistics employs tools from discourse linguistics to analyze language
use through which interviewers and interviewees establish a relationship with
multiple target audiences - for example loaded questions (for a research overview see
Perrin, 2011b, 91-93; for exemplary approaches e.g. Bucher, 1993; Clayman & Heritage, 2002; Heritage,
1985; Jacobs, 2011; Luginbiihl, 2007; Norrick, 2010).

However, when focusing on newswriting, media linguistics investigates not
only conversations that have found their way into media products, but also the
negotiations, discussions, and informal newsroom conversations; that is, the
interpersonal environment in the workplace. An example from the YoGy case
is the practice of NEGOTIATING ITEM LENGTH. As C.A. mentioned in the verbal
protocol, he can sometimes negotiate the length of items with his superiors
during the text production processes. His goal then is to get more or less airtime
allocated to the emerging item, according to his own interest in the topic (Ex.3):

0088 si tout d’un coup 1l y avait quelque chose

0089 d’extrémement intéressant

0090 je peux négocier un peu plus

0091 mais si par contre si je trouve que c’est absolument emmerdant
0092 eh bien je lui dis

0093 écoute a mon avis une minute ca suffit

Verbal protocol from the YOGy case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verba
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Ex.4

Intersituative environment

Even things that seem fleeting and spontaneous in journalistic media are inter-
situational and done deliberately: with calculable effort and expenditure, for a
pre-determined time frame or space, aimed at providing the simplest possible
access for an unknown audience far away from the production situation. Texts
for media items are therefore usually produced in written form even if they are
later presented in spoken form.

A theoretical question of interest for linguists at this interface of inter-sit-
uational environment and language use in journalistic media is how writers
produce their texts: do they write on their own or do they collaborate? This
can be easily determined at journalistic workstations: writing processes here
are predictably short and can be tracked by computer systems step-by-step.
From the point of view of practice, the question arises as to how journalistic
contributions can be produced under economical production conditions, with
multiple authors, and in a media- and task-specific interplay of spoken and
written modes. Media linguistics employs tools from writing research to analyze
how routines and creativity are integrated in language use — as exemplified by
the writing strategies of experienced media professionals (e.. M. Fishman, 1980; Wolf
& Thomason, 1986; overview in Perrin, 2011b, 99-101).

However, when focusing on newswriting, media linguistics investigates the
production processes not only of news stories themselves, but of everything
that can be and is edited in the newsroom, such as stage directions or inserts.
An example from the YOGy case is the practice of ADDING TEXT FOR INSERT.
To make sure that names such as Yogyakarta are spelt correctly when displayed
on screen as inserts under the talking heads, C.A. copies them from the source

text (Ex.a).

1134 J: ah oui la c’est pour faire un synthé
1135 pour ne pas me planter

1136 la je le colle

1137 R: ah pour les noms
1138 J: oui ((rires)) copié-collé tac

Verbal protocol from the YOGy case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verbal
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Intertextual environment

Journalistic text production transmits societal discourse, thus basically draws
on discussions and fixed offers of communication. This recourse to other texts
in intertextual chains occurs in journalistic communication through several
steps following domain-specific rules about dealing with sources.

At this interface of intertextual environment and language use in jour-
nalistic media, a theoretical question of interest for linguists is how public
discourse functions; that is, how discourse communities communicate about
certain topics over time and space and how they follow up on previous contribu-
tions to those topics. News items in journalistic media support such discourse
and provide a record that can be analyzed at a later date. From the point of view
of practice, the question arises as to how discourse is conveyed from sources
to audience in a journalistically appropriate and economically acceptable way.
Media linguistics employs tools from text linguistics to analyze language use
through which media professionals create, simulate, and blur intertextuality —
for example by clustering items or intensifying them with quotes (e.g. Ekstrom,
2001; Luginbuihl, 2004; Sleurs & Jacobs, 2005; Van Hout, Pander Maat, & De Preter, 2011; overview in
Perrin, 2011b, 107-109).

When focusing on newswriting as a process, media linguistics investigates
intertextuality not only in its more or less manifest forms, but also in cases
where it remains invisible in the products. Examples from the YoGy case are: the
practice of COPYING WHAT OTHERS HAVE BROADCASTED and the related deci-
sions not to do so. After discovering that RAp1o Suisse RoMANDE had already
broadcasted a French translation of the correspondent’s eyewitness report, C.A.
thought for a moment about using it in his item (Ex.5).

0136 je me suils demandé
0137 si j’allais pas 1l’utiliser tel quel un moment donné
0138 ((rires))

0139 ¢’aurait été jouable

0140 mais hé hé il aurait fallu vérifier

0141 la qualité du son via internet

0142 est-ce que on a le droit de piquer comme ¢a heu un son
0143 a la télévision suisse romande ou pas

0144 question hein heu

0145 théoriquement c’est nos collegues

0146 c’est la méme boite mais-

Verbal protocol from the YOGY case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verba
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Ex.6

Ex.7

Intermodal environment

The symbolic system of language, whether spoken or written, is always interse-
miotically connected in media items: language never occurs as language only.
The various forms of journalistic media permit and demand their own links
between language and other symbolic systems. This has repercussions for the
use of language.

A theoretical question of interest for linguists at this interface of intermodal
environment and language use in journalistic media is how language interacts
with other symbolic systems. The technology of each medium allows its own
interaction of symbolic systems, and the dramaturgy demands it: print with
its script and still pictures; television with moving pictures; and radio with the
accoustic background of reported events. From the practice point of view, the
question arises as to how signs from several systems can be coordinated with
each other. Media linguistics employs tools from semiotics to analyze how lan-
guage is used to create multi-semiotic media items - for example to avoid a gap
between spoken text and pictures, the text/image divide (e.g. Hess-Littich, 2002; Holly,
2005; Wojcieszak, 2009; overview in Perrin, 2011b, 115-117).

However, when focusing on newswriting, media linguistics investigates not
only modal interplays in products, but also modal transitions in processes. An
example from the YOGy case is the practice of WRITING FOR SPEAKING: C.A.
changed single words in his emerging text to facilitate the speaking of the lan-
guage chunks in the booth (Ex.6 and Ex.7).

1025 j’ai inversé des choses
1026 «tout le boeing» c‘est plus difficile a dire
1027 que «tout 1’appareil»

1030 oul mais ce n’est pas moi qui vais le lire
1031 mais je dois penser quand méme oui

Verbal protocol from the YOGy case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verbal

Moi43{, }43|,, j’ai sauté d49[e40[ 1’avion]40|,41{42[1la”’ |4,]4%2
1" appareil}41]49]5]50°0{u B51{0}>%1|5eing|s;}°0 et quelques minutes
apres 46[1’ensemble d44[e 1’avion]44|,545{u}45],6]46] 4747 {48 [tpout |,g]48L

out }47],9°2{lappareil était en feu}>5?

Revisions from the YOGy case
Source: tsr_tj_070307_1930_ayer_yogyakartatemoignage_snt
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Language environments and activity fields of newswriting

In practice, newswriting takes place across the theoretically separate envi-
ronments outlined above (Cl11-1.4). News often refers to oral negotiations,
bridges situations of production and reception, originates from source materi-
als, and combines signs from different systems. The same applies to the pro-
cesses of newswriting. Journalists negotiate their tasks with possible text agents
and other people involved, set their communicational offers as items ready for
broadcasting to large and distant audiences, depend on sources, and process
words as well as sound and pictures.

In doing so, the journalists engage in the activity fields related to the envi-
ronments of newswriting, as presented in detail in the next sections: They handle
their social environment (C|1.5.1), task environment (C|1.5.2), and tools environment
(Ch.s.3) throughout the workflow in the newsroom, starting their newswriting
processes at the input interface of comprehending their task (C|1.5.4) and ending
it at the output interface of implementing their product (C|1.5.5).

The activity in these five fields is oriented to (re-)producing specific con-
texts of newswriting. (Re-)producing means that journalists create, confirm,
and alter the conditions in which their newswriting process will take place.
They deal with people and tools, co-define their writing tasks together with
colleagues and superiors, allocate resources to the writing itself and other tasks,
and take care of implementing the final product in a way that fits the workflow
their contributions are parts of.

Practices in these activity fields are not directly visible in the products as
such, but shape the conditions under which an item is produced. As these con-
ditions restrict or facilitate the emergence of specific features of writing pro-
cesses and text products, they leave indirect traces in the output and outcome
of newswriting. In the YoGy case, crucial environment-oriented practices were
realized when C.A. engaged in NEGOTIATING GIST and TAKING A LOT OF TIME
TO WORK ON PICTURES of the emerging news item with a cutter socialized in
making films and video clips (C[1|h;).

The next table (Fig.3) shows the interplay of the four medialinguistic envi-
ronments (Cl.1-1.4) and the five environment-related activity fields, which are
detailed below (C[1.5.1-1.5.5).

The top line represents the perspectives from applied linguistics (A|23). The
four increasingly complex linguistic environments of language use in the media
have been separated theoretically and are systematically linked:

e intermodality presupposes semiotic complexes from various origins
and thus intertextuality;

e intertextuality presupposes communication across space and time
and thus intersituativity;

e intersituativity presupposes situated communicational offers
and thus intersubjectivity.
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Fig.3

Applied linguistics perspective - Environment Function Structure
T 2 3 2 & 2 g2 <3 T B § ¥
E £ 2 8 2 £ 3 5 8§ g 8
< = =} = o O > 3 o B
2 = 13} g 2 5 S L &K =
&) =i = 5 5 Bb I
o 3 @ 15} &< o g L7}
= 5 032 = T O = %%}
3 =
a1 8|8 |E 2 =
= &
= =

Writing research perspective:
Activity fields ¥

Handling social environment (re-) producing

- :
§ Handling tools environment Sl conFe.xts
E of newswriting
g . .

2 Handling task environment eg.
>

5 Comprehending the task NEGOTIATING GIST

Implementing the product

The medialinguistic mindset of newswriting: synopsis of writing research
and applied linguistics perspectives

In practice, however, newswriting takes place across the environments; all set-
tings of news production combine intermodal, intertextual, intersituative, and
interpersonal activities (C|r).

On the left are the perspectives from writing research (8|2.3). Activities in the
five fields are oriented towards creating, confirming, and altering the conditions
in which newswriting processes take place. These conditions simultaneously
enable and constrain the activities. The activity fields are presented in detail
below (Ch1.5.1-C|1.5.5).

The environmental perspectives on language use discussed in the present
chapter are complemented by functional and structural perspectives discussed
in chapters C]2 and |3 on the medialinguistic mindset of newswriting.

The activity field of HANDLING SOCIAL ENVIRONMENT

Activities in the field of HANDLING SOCIAL ENVIRONMENT are oriented towards
individuals and collectives who influence - and are influenced by - the newswrit-
ing process or product, such as peers and competitors. Practitioners” key ques-
tions in this field include: How do I interact with people and the institutions they
represent? And how can I get access to them or dissociate myself from them?

In the YOGy case, the journalist C.A. entered the activity field of HANDLING
SOCIAL ENVIRONMENT for example with the practice of (not) INVOLVING cOL-
LABORATOR: He hesitated about whether he should bother his colleague, who
was already translating the correspondent’s eyewitness report (Cl1.0/f3), by telling
him that he had just found a French translation by Rap1o Suisse ROMANDE on
their website. However, he then decided not to do so (Ex.s):
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0115 alors je me pose pas la question
01l1le est-ce que je vais lui dire
0117 non il est déja en train de-
0118 voila ((rires))
0119 il est déja en train de faire son boulot
0120 il travaille tres vite
0121 je veux pas 1’indisposer ((rires)) voila
Ex.8  Verbal protocol from the YOGy case

Source: tsr_tj_070307_1930_ayer_yogyakarta_verba

In the IDEE SUISSE corpus, HANDLING SOCIAL ENVIRONMENT encompasses

practices that, first, can be related to specific processes, ranging from associ-

ating to dissociating.® Examples from the YoGy case include:

-  SHARING, e.g. SHARING KNOWLEDGE WITH COLLABORATOR: Informing collabora-
tors, such as superiors, peers, and anyone else working for the broadcasting com-
pany about what one knows;

- NEGOTIATING, e.g. NEGOTIATING ITEM LENGTH: Discussing with the person in
charge, such as the producer, how long the item should be;

- INTERVIEWING, e.g. HANDLING INTERVIEWEE: Dealing with interview partners in
such a way that one expects to reach one’s goals;

- OUTPERFORMING COMPETITOR, €.g. BEING FASTER THAN NEWSPAPERS: Telling the
news on TV before newspapers can be printed;

- DISSOCIATING ONESELF FROM COLLABORATOR, €.g. HANDLING DISTRACTION FROM
cuTTER: Coping with distractions caused by the cutter’s work or behavior while
collaborating.

Second, practices of HANDLING SOCIAL ENVIRONMENT can be related to specific

agents. These are stakeholders involved in the newswriting process only, or both

in the processes and the resulting media item. Examples from the YoGy case
include:

- COMPETITOR, e.g. USING SOURCE COMPETITORS LACK: Exploiting sources which
competitors such as newspapers have no access to;

- MEDIA, e.g. AVOIDING CRITICIZING OTHER MEDIA: Not claiming or stating in the
item that other media have made mistakes;

- PRODUCER, e.g. CONSIDERING PRODUCER AUDIENCE REPRESENTATIVE: Treating the
producer as a member of the audience and as the first viewer of one’s item, whose
comments can be taken into account while collaborating;

9. In relating practices to specific processes, I draw on the MIC epistemology (A[3.3). It distin-

guishes between the four epistemological perspectives of structure (e.g. contexts, resources,
agents, tools, products), dynamics (e.g. processes), identity (e.g. positions of uniqueness), and
evaluation (e.g. qualities of products and processes).
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- SUPERIOR, e.g. DOING WHAT SUPERIOR WANTS TO BE DONE: Following the instruc-
tions given by superiors;

- AUTHOR, e.g. ASKING AUTHOR WHETHER CHANGE IS CORRECT: Checking whether
changes one has made in the text written by another author are correct. Example:
As a producer, one spots an assumed mistake, revises it, and asks the journalist
responsible for the item whether the revised text is correct;

—  COLLABORATOR, e.g. INVOLVING COLLABORATOR: Involving collaborators, such as
superiors, peers, and anyone else working for the broadcasting company;

- PEER, e.g. INVOLVING PEER IF PROBLEM OCCURS: Working alone normally, but con-
tacting other journalists if problems arise;

- ANCHOR, e.g. LETTING ANCHOR WRITE INTRO: Leaving it up to the anchor to write
the anchor introduction rather than doing it oneself;

-  CUTTER, e.g. HURRYING BECAUSE CUTTER IS WAITING FOR TEXT: Working faster if
the cutter cannot continue without the text;

- SOURCE, e.g. HANDLING SOURCE’S LEGAL STIPULATION: Dealing with the restric-
tions that protect certain source materials;

- EXPERT, e.g. HAVING EXPERT CONTEXTUALIZE STORY: Including experts who can
contextualize a story, instead of doing it oneself;

- INTERVIEWEE, e.g. MENTIONING INTERVIEWEE’S REFUSAL: Stating in the item that
a prospective interviewee refused to give an interview;

- TEXT AGENT, e.g. PREFERRING PEOPLE CONCERNED TO OFFICIALS: Including text
agents who are directly affected by something rather than asking officials to com-
ment on how these people have been affected;

- AUDIENCE, e.g. PROCESSING AUDIENCE FEEDBACK: Listening to or reading audience
feedback, thinking about it, or taking it up in a reaction.

The activity field of HANDLING TASK ENVIRONMENT

Activities in the field of HANDLING TASK ENVIRONMENT are oriented towards
tasks that influence - and are influenced by - the newswriting itself, such as
doing administrative work or dealing with legal issues. Practitioners’ key ques-
tions in this field include: How do I manage the different tasks I am supposed to
carry out? And what resources do I have to allocate at what time to which task?

In the YOGy case, the journalist C.A. entered the activity field of HANDLING
TASK ENVIRONMENT for example with the practices of FINDING RIGHT PEOPLE
TO TRANSLATE: He felt competent enough to understand the Italian eyewitness
report he had found in the news network, but not proficient enough to translate
it himself for a voiceover translation (C|1.0/f3), so he wanted to have it translated
by an Italian-speaking colleague (Ex.o). As this practice combines a task and a
social aspect, it is related to both activity fields, like many other practices in
the corpus.
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0070 je comprends relativement bien 1’italien
0071 mais je suis pas italophone
0072 c’est-a-dire la traduction je la fais faire
0073 par un de mes collégues

Ex.9  Verbal protocol from the YOGy case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verba
Another example of HANDLING TASK ENVIRONMENT is ADDING STAGE DIREC-
TIONS IN THE END: Towards the end of his cutting room session, C.A. inserts
into his text file the technical information that is needed for broadcasting and
archiving an item, such as filenames and descriptions of the pictures shown. In
this case, C.A. adds the time code for an insert he wants displayed throughout a
scene to cover another insert that came with the video material from his source,
an Indonesian TV station (Ex.10).
1170 il faut mettre encore le time code
1171 et j’ail encore des hésitations
1172 parce que finalement on le mettrait
1173 sur tout le long du témoignage
1174 au début on a mis vingt secondes a la fin
1175 seize secondes-
1176 vingt secondes au début seize secondes a la fin
1177 et puis apres avec la photo (xxx) je pensais
1178 que ¢a dérangeait 1’image
1179 mais en fait pas du tout
1180 parce qu’il y a les incrustes de la télévision indonésienne
1181 qu’on couvrait grage a c¢a finalement

Ex.10 Verbal protocol from the YOGy case

Source: tsr_tj_070307_1930_ayer_yogyakarta_verba

In the IDEE SUISSE corpus, HANDLING TASK ENVIRONMENT encompasses prac-
tices that, first, can be related to specific processes. They range from preparing
to the follow up of the newswriting process. Examples from the Yoy case and
other cases in the corpus (marked with *) include:

- DOING RESEARCH, e.g. ORGANIZING ACCESS TO SOURCE: Making arrangements to
connect with the sources needed;

- SHOOTING PICTURES, €.g. BEING FLEXIBLE WHILE SHOOTING PICTURES*: Being
spontaneous and open to changing plans when one is taking the pictures;

- TAKING UP OTHER’S STORY, €.g. COPYING WHAT OTHERS HAVE BROADCASTED:
Copying from a video or audio sequence broadcasted by somebody else;

- TAKING UP ONE’S STORY, e.g. WRITING ABOUT SAME TOPIC FOR LATER ISSUE:
Writing more than one item on the same topic, in order to include them in differ-
ent issues of the broadcast;
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- CUTTING, e.g. CHOOSING SOURCE PICTURES WITH CUTTER: Negotiating with the
cutter which pictures to select and how to cut them;

-  UPDATING TEXT, €.g. ADJUSTING TEXT TO ANCHOR’S TEXT CHANGES*: Changing the
text in order to match it with the introduction written by the anchor;

- DEALING WITH LEGAL ISSUES, ¢.g. HANDLING SOURCE’S LEGAL STIPULATION:
Dealing with the restrictions that protect certain source materials;

-  ADMINISTRATING, €.g. DOING ADMINISTRATIVE WORK*: Doing work which is not an
essential part of one’s role as a journalist, such as organizing the camera equipment
and people to operate it or a spot to park one’s car before going to cover an event;

- TRANSLATING, e.g. FINDING RIGHT PEOPLE TO TRANSLATE: Finding people one
expects to be proficient enough to translate a text, such as a quote, from the source
language to the language of the item;

- TRANSLATING, e.g. HAVING QUESTIONABLE TRANSLATION IN SOURCE TEXT
RETRANSLATED: Finding someone to retranslate a text if the original translation
sounds strange;

- PRIORITIZING ITEM*, e.g. RECONSIDERING PRIORITY OF ITEM: Considering not
broadcasting an item if something else turns out to be more relevant.

Second, practices of HANDLING TASK ENVIRONMENT can be related to specific
products and contexts. Prototypes are the anchor’s introduction and the overall
workflow in the newsroom. Examples from the YoGy case include:

- INTRO, e.g. PROOFREADING INTRO: Checking the anchor introduction for minor
errors;

-  STAGE DIRECTIONS, €.g. ADDING STAGE DIRECTIONS IN THE END: Putting in stage
directions such as time codes and filenames only after having finished writing
the text;

- WORKFLOW, e.g. ADJUSTING WORKELOW TO COLLABORATOR’S WORKELOW:
Organizing the process of producing an item not solely according to one’s prefer-
ences and needs, but taking into account the preferences, needs and availability
of collaborators as well.

The activity field of HANDLING TOOLS ENVIRONMENT

Activities in the field of HANDLING TOOLS ENVIRONMENT are oriented towards
tools that influence - and are influenced by - the newswriting task a journal-
ist is performing, such as software, cell phones, archives, and cutting rooms.
Practitioners’ key questions in this field include: How do I use the tools avail-
able as efficiently as possible? When do I use which tools to best exploit their
strength? What weaknesses and risks are related to the use of a tool, and how
can I cope with them?
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In the YOGy case, the journalist C.A. entered the activity field of HANDLING

TooLrs ENVIRONMENT for example with the practice of COPING WITH SOFT-
WARE: After C.A. had preselected pictures for about half an hour, his text editor
crashed and the cursor froze (Ex.11, lines 300-305). So C.A. first checked his e-mails
and then thought about having to start again from scratch (306-310). In the verbal
protocol he explained that, for him, such computer crashes were a reason not
to cut videos on his workplace computer. Losing a video file after a complex
cutting session meant, as he said, a considerable loss of time and sometimes
the risk of missing deadlines (311-317). However, in this case, C.A. had saved the
file in a format that it could be recovered after rebooting the software (318-320):
0300 voila le bug
0301 c’est exactement le bug ((rires))
0302 la je suis bloqué
0303 le sablier ne bouge plus
0304 jlarrive plus rien a faire
0305 impossible
0306 jlarrive- c’est pour c¢a que je suis allé voir le mail
0307 entre parenthéeses
0308 parce que entretemnps ¢a me bloquait pas mes mails
0309 mais la hein sur nps je n’arrive plus a travailler
0310 je devrai tout recommencer
0311 bon comme c’est- c’’est pour ca
0312 qu’on hésite a faire des montages des fois soi-méme
0313 pour des petits plateaux
0314 ce n’est pas grave
0315 mais quand il s’agit d’un sujet d’une minute trente
0316 c’est c'est quand méme-
0317 et puis c’est risqué aussi suivant 1’heure
0318 voila la j’ai enregistré mon truc
0319 il y aura «Indonésie 1»
0320 donc il pourra le récupérer dans la machine

Ex.11  Verbal protocol from the YOGy case

Source: tsr_tj_070307_1930_ayer_yogyakarta_verba

In the IDEE sUISSE corpus, HANDLING TOOLS ENVIRONMENT encompasses prac-
tices that, first, can be related to specific processes. They range from exploiting
tools’ functionalities to coping with problems that tools cause. Examples from
the YoGy case and other cases* include:

- DIGITIZING MATERIALS, €.g. LOOKING AT SOURCE PICTURES WHILE DIGITIZING TO
GET OVERVIEW*: Viewing the pictures in order to get an overview of their content
and quality, while the computer is converting them to another format;
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- SHARING BY TECHNICAL MEANS, e.g. SHARING TEXT WITH PRODUCER*: Sharing
one’s text by technical means so that the producer can access it;

- HANDLING TECHNICAL PROBLEM, €.g. SAVING FILE TO PREPARE FOR SOFTWARE
CRASH: Saving on the computer the notes one has made in preparation for the item.

Second, practices of HANDLING TOOLS ENVIRONMENT can be related to specific
tools and resources. They range from global to local. Again, computer problems
are mirrored in the journalists’ repertoires of practices. Examples from the YoGy
and other cases* include:

—  INTERNET, e.g. USING INTERNET TO CHECK NAME AND TITLE: Checking names and
titles by making use of internet search engines;

- ARCHIVE, e.g. SEARCHING ARCHIVE*: Looking for something in the archive of the
media company one works for;

-  ARCHIVE, e.g. PREFERRING RAW MATERIAL FROM ARCHIVE*: Using original material
from the archive rather than the processed pictures available there;

- WORKPLACE, e.g. GETTING ACCESS TO WORKPLACE™: Finding ways to get a work-
place such as cutting station where one can do what one is supposed to do;

- WORKPLACE, e.g. PREPARING WORKPLACE*: Preparing the workplace in order to
feel comfortable and work efficiently;

-~  SOFTWARE, e.g. USING SOFTWARE TO ESTIMATE TEXT LENGTH: Using a computer
program which indicates how long it will take to speak a text;

- SOFTWARE, e.g. COPING WITH SOFTWARE: Dealing with problems one has with
software, including computer crashes;

- SOFTWARE, e.g. COPING WITH UNFAMILIAR SOFTWARE: Dealing with software prob-
lems one has because one is unfamiliar with this kind of software;

—  SOFTWARE, e.g. REWRITING TEXT AFTER SOFTWARE CRASH: Rewriting the text or
text parts lost due to a software crash;

-  SOFTWARE, €.g. SAVING FILE TO PREPARE FOR SOFTWARE CRASH: Saving files during
writing because one expects or wants to be prepared for software crashes;

- HARDWARE, e.g. COPING WITH HARDWARE*: Handling problems with equipment
such as computers, recorders, and cameras.

The activity field of COMPREHENDING THE TASK

Activities in the field of COMPREHENDING THE TASK are oriented towards the
input interface of newswriting: negotiating, defining, and understanding the
writing task a journalist has to perform, and allocating appropriate resources
such as production time, product time, and space. Practitioners’ key questions
in this field include: What am I expected to do? Who tells me to do so? Which
resources do I have available?
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In the YOGy case, the journalist C.A. entered the activity field of CoMPRE-
HENDING THE TASK for example with the practices of OBSERVING DEADLINE
and REVISING MORE IF TIME IS AVAILABLE. While working, he kept the dead-
line in mind, even though there was plenty of time due to the time lag of news
from Asia (Ex.12). As he was not in a hurry, C.A. defined his task as refining and
extending an item he had written before (C[1.0/fy), C.A. felt free to work on polish-
ing his formulations (Ex.13).
0765 on prend notre temps
0766 c’est pas toujours comme c¢a
0767 c’est vrail que l’aprés-midi on a beaucoup plus de temps
0768 en principe si on a-
0769 surtout avec toute 1’information qui vient d’asie
Ex.12  Verbal protocol from the YOGY case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verba
0629 je reviens en arriere
0630 puis je repars la
0631 je travaille sur plusieurs fronts a la fois ((rires))
0632 non comme ¢a n’a pas beaucoup d’incidence
0633 disons que je le fais
0634 je peux me le permettre
0635 d’autant plus qu’au niveau du montage
0636 il v a déja le pré-montage du sujet de midi qu’est fait
0639 donc je peux me permettre de faire
0640 ce genre d’aller et retour
Ex.13  Verbal protocol from the YOGy case

Source: tsr_tj_070307_1930_ayer_yogyakarta_verba

In the IDEE sUISSE corpus, COMPREHENDING THE TASK encompasses practices
that, first, can be related to identity concepts and specific activities. Prototypes
are OWN WRITING TASK and TAKING ORDERS. Examples from the YoGgy case
and other cases* include:

- OWN WRITING TASK, e.g. DEFINING THE TAsK: Deciding about who has to do what,
when, where, and why;

- TAKING ORDERS, e.g. DOING WHAT SUPERIOR WANTS TO BE DONE*: Following the
instructions given by superiors.

Second, practices of COMPREHENDING THE TASK can be related to specific con-
texts: the resources allocated to a task. A prototypical context is WORKING TIME.
Examples from the YoGgy and other cases* include:
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-~ WORKING TIME, e.g. TAKING A LOT OF TIME TO WORK ON PICTURES: Investing a lot
of time in selecting, cutting, and editing pictures;

- WORKING TIME, e.g. REVISING MORE IF TIME IS AVAILABLE: Making a lot of revi-
sions when one has a lot of time to do so;

- WORKING TIME, e.g. OBSERVING DEADLINE: Keeping deadlines in mind while writ-
ing and speeding up if necessary;

- WORKING TIME, e.g. AVOIDING DRAMATURGICAL RISK WHEN WORKING UNDER
PRESSURE*: Not pursuing storytelling strategies which might lead to nowhere if
one is working under pressure;

- WORKING TIME, e.g. FOCUSING BETTER UNDER PRESSURE*: Thinking and deciding

faster and in a more structured way if one works under pressure.

Third, practices of COMPREHENDING THE TASK can be related to specific prod-
ucts. They form the superordinate product units an issue has to fit into. A pro-
totypical product is Issue. Examples from cases *other than the YoGy case
include:

- IsSUE, e.g. AVOIDING LONG INTRO FOR NIGHT BROADCAST*: Not having overly long
anchor introduction to an item if the item is broadcasted in the short night issue of
the news program;

—  ISSUE, e.g. ENDING BROADCAST WITH EASY ITEM*: Planning to end the broadcast
with an item which is easy to understand, entertaining, and not too heavy.

Fourth, practices of COMPREHENDING THE TASK can be related to specific
product properties. They refer to preset item qualities. A prototypical prod-
uct property is LENGTH, referring to the time slot scheduled in the issue and
the program. LENGTH is in this sense, just like the working time allocated to
a process, a basic element of a writing task. However, in contrast to working
time, length is not just a resource to be exploited or not, but a fixed property
of the predetermined product. Examples from cases *other than the YoGy case
include:

- LENGTH, e.g. HOLDING TO TIME SLOT FOR ITEM*: Taking into account how long the
item should be when making decisions about the further writing process;

- LENGTH, e.g. NEGOTIATING ITEM LENGTH": Discussing with the person in charge,
such as the producer, how long the item should be;

- LENGTH, e.g. SHORTENING TEXT TO FIT TIME SLOT*: Shortening the text or parts of
the text because it is considered too long for the item.
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Ex.14

Ex.15

Ex.16

The activity field of IMPLEMENTING THE PRODUCT

Activities in the field of IMPLEMENTING THE PRODUCT are oriented towards the
output interface of newswriting: implementing the final product in a format and
through procedures that fit the overall workflow of content generation and value
creation in the newsroom. Practitioners’ key questions in this field include: How
do I check whether my work fits with what my collaborators do? And how do
I make sure it does?

In the YOGy case, the journalist C.A. entered the activity field of IMPLEMEN-
TING THE PRODUCT for example with the practice of USING FONT TO SUGGEST
PrROsODY. He used slashes and suspension points to facilitate an appropriate
speaking of the offtext and the voiceover translation in the booth. Slashes meant
a pause in the offtext so that the audience could hear the heavy breathing of a sur-
viving passenger who was escaping from the burning airplane (Ex.14). Similarly,
suspension points meant a pause for the speaker of the voiceover translation:
“I pulled four people out of the airplane ... safe and sound” (Ex.15 and Ex.16).

0414 la i1 yv a par exemple-
0415 moi je utilise ces slashes
0416 ¢ca veut dire des pauses
0417 laisser parler 1’image
0418 c’est ¢a que ca veut dire

0420 la il s’agit surtout d’une respiration haletante qu’on voit
0421 il est en train ha ha ha le type qui court

Verbal protocol from the YOGy case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verba

1075 R: les trois points de suspension

1076 c’est a nouveau pour laisser parler les images
1077 ou c’était-

1078

[

oui oui oui

1079 d’accord

1080 oui enfin les images et puis bon c’est-
1081 je crois que lui-méme il-

1082 R: 11 faisait une pause

(SRl

Verbal protocol from the YOGY case
Source: tsr_tj_070307_1930_ayer_yogyakarta_verba

{j’ai }63|gtiré 60[.|g]60.61[. |6, ]61:62] . |c,]62quatre personnes
hor64[t]64s de 1’avion|es65[.|gs]65:66[. gl 66:67[. |gs167/68[ . |qg]68. . ..

saine?6[ 176,577 [te]?7|1578{ et 79[.|,17%|g0}78 sauves.

Revisions from the YOGy case
Source: tsr_tj_070307_1245_ayer_yogyakarta_snt_1
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In the IDEE SUISSE corpus, IMPLEMENTING THE PRODUCT encompasses prac-
tices that, first, can be related to specific processes. They range from prepar-
ing the implementation to monitoring the product and its impacts afterwards.
Examples from the YoGy case and other cases* include:

- FORMATTING TEXT, €.g. FORMATTING TEXT TO IMPROVE SPEAKABILITY*: Using text
formatting devices, such as bold or underline, to indicate speaking cues;

- SPEAKING, e.g. USING FONT TO SUGGEST PROSODY: Changing the typography, such
as underlining or using capitals, in a part of the text in order to show how to speak
the text;

- SPEAKING, e.g. WRITING FOR SPEAKING: Writing the text in a way that one considers
to sound good and to be easily spoken by the anchor or off-speaker;

- PRIORITIZING ITEM, €.g. RECONSIDERING PRIORITY OF ITEM*: Considering not
broadcasting an item if something else turns out to be more relevant;

- PROOFREADING, e.g. READING TEXT-SO-FAR TO EVALUATE IT: Reading the text one
has written so far, in order to evaluate it;

- PROOFREADING, €.g. PROOFREADING FOR SPELLING AND PUNCTUATION: Checking
the text for errors in spelling and punctuation;

- SUBMITTING TEXT, .g. READING SUBMITTED TEXT*: Downloading and reading the
text file which one has already sent to be broadcasted;

-  SUBMITTING TEXT, e.g. REVISING SUBMITTED TEXT*: Downloading and revising the
text file which one has already sent to be broadcasted;

-  PROCESSING FEEDBACK, €.g. PROCESSING AUDIENCE FEEDBACK*: Listening to or
reading audience feedback, thinking about it, or taking it up in a reaction;

-  PROCESSING FEEDBACK, e.g. READING BROADCAST EVALUATION*: Reading a quan-
titative or qualitative evaluation of a broadcast.

Second, practices of IMPLEMENTING THE PRODUCT can be related to specific
product parts: those oriented towards the implementation of the item. A proto-
typical product part is STAGE DIRECTIONS. Examples from the YoGgy and other
cases* include:

- STAGE DIRECTIONS, e.g. ADDING STAGE DIRECTIONS*: Inserting information that is
needed for the technical production of the item, such as time codes, filenames or a
description of the pictures shown;

—  STAGE DIRECTIONS, €.g. ADDING STAGE DIRECTIONS IN THE END: Putting in stage
directions such as time codes and filenames only after having finished writing the
text;

- STAGE DIRECTIONS, €.g. CHECKING WHETHER STAGE DIRECTION IS INCLUDED™:
Checking whether the text contains the stage directions needed for the production
of the item.



Investigating language functions in newswriting

In this chapter, the MARs case from the IDEE sUISSE project will serve as a
practical example of the medialinguistic mindset being applied (C|2.0). I then pres-
ent four increasingly complex functions of language use that interact with the
environments described in C|:: referential (C|2.1), cognitive (C|2.2), interactive (C|2.3),
and social (Cj2.4). Finally, I zoom into the activity fields of newswriting that are
related to these functions of language use (C|2.5).

Language usually refers to things outside itself: it labels things in the world.
Every form of communication makes use of this labeling. However, as the term
suggests, journalistic news is concerned with conveying new information. It
even has to be able to refer quickly to things that have not been labeled previ-
ously (C[2.).

The use of language requires and generates cognitive processes: people
express thoughts as signs — and signs trigger thoughts. In journalistic com-
munication, though, language production is disconnected from reception. The
media professionals cannot directly track what certain linguistic devices trigger
in their audience (C|2.2).

Cognitive change favors interactive change: new knowledge can alter
behavior. Communication aims for such effects. People do things with lan-
guage so that something happens; they communicate purposefully. In journal-
istic communication, producers’ purposes can interfere with the intentions of
their sources, their audience, and society at large (C[23).

Communication has a socially constitutive effect: people can establish
communities with language and, conversely, the chosen language indicates the
discourse community being addressed. Journalistic communication translates
between the languages of communities such as professional politicians and lay
citizens (C|2.4).

In practice, newswriting takes place across these functions. News refers
to real-world events, triggers changes in knowledge and behavior, and fosters
discourse between societal groups. The same applies for the processes of news-
writing. Journalists explain what is new, connect it to their audience’s previous
knowledge, balance various stakeholders’ goals, and mediate between linguistic
communities. In doing so, they deal with sources, topics, own positions, stories,
and audience (C|2.5).
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The MARs case: Missing the key piece of explanation

On February 9, 2007, the Swiss NATIONAL SCIENCE FOUNDATION held a media
conference to present a new laser developed by ALPEs LASERS, a university
spinoff company. The laser was to be employed by Nasa on a robot vehicle in
the search for traces of life on Mars. TELEVISION SUISSE ROMANDE covered the
topic in the evening issue of TELEJOURNAL. In the news item, the journalist
J.R. had the developer talking about the company and the new technology and
presented extracts from a lab experiment. The function of the laser in the Mars
mission, however, remained in the dark. The MaRs case documents the need
for emergence to overcome the sources’ partial views.

Journalist

J.R., born in 1972, did a university degree in international relations and “left
academic life” in 1999 for a traineeship and job as an economics journal-
ist.1152 The newsroom of the Swiss French business and finance newspaper
he was working for only had eight journalists. Working for this “small niche
newspaper” was a “very enriching experience”, for example when realizing
individual ideas, since “there weren’t twenty-five thousand bosses”1153 After
three years, J.R. left for SwissiNFo, the Swiss international webcast operated
by Swiss Rabpio AND TELEVISION.!154 Only eighteen months later he had
to leave due to austerity measures''> and applied for a job at TELEVISION
Suisst ROMANDE. “I knew that they were looking for an economics journalist
[...] and it worked. 1156

Compared to print, TV journalism is “almost another profession; you
always need pictures and gradually you produce more basic items, with less
ambition”1157 When the economics department of TELEJOURNAL was integrated
into a new politics and economics department, J.R. started doing “a little bit
of everything, science, technology, and also current affairs” 1158 At the time of
data collection, J.R. had been working as a television journalist for three years.
“I think I'm starting to develop the good techniques.”115°

Newsroom

“The ideal news broadcast? I will tell you a little secret: I don't have a TV set,
so I don’t know”1760 From a producer perspective, in contrast, J.R. has clear
ideas about the “goals and stakes” of TELEJOURNAL: covering current issues in
the French-speaking part of Switzerland and in the world.767 However, J.R.
criticizes the single-sided “course of proximity” of his employer. “Telling the
audience in the evening that it was very hot during the day” in their region is
“a rather limited approach, but who cares but me” 162 R.G. sees an interesting
alternative in telling the people in the region what could happen in China for
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example.163 Since “many local TV stations are being set up that do proximity”
and since the audience pays for the national public service provider SRG, the
key question is whether “we have to be better than LEMAN BLEU”, a local TV
station, and “open the audience’s minds to what happens elsewhere”.1164

Production patterns

When J.R. started to work as a journalist in 1999, he took notes by hand, but
“you lost too much time, you don’t have time any more to write by hand”1165
Nowadays, J.R. writes at his workplace computer - or even in the cutting room,
due to time pressure: “When you leave for shootings at two in the afternoon and
come back at five, you first go and see with whom you will edit the videos and if
there is a cutting room, and you start writing your text there”116¢ Nevertheless,
there are “deluxe settings” with enough time to go through the interview mate-
rials and draft first text versions at the workplace before finalizing them in the
cutting room.167 So the production patterns depend on “stress and mood”,
J.R. says.1168 Focusing on topics one feels committed to helps maintain job
satisfaction.1169

Collaboration patterns

J.R. says that he negotiates key ideas of his items with the TELEJOURNAL chief
editor and, predominantly, with the head of the politics and economics depart-
ment. Once the key ideas have been approved, J.R. addresses their practical
implementation. “In case of doubt”, he sometimes goes back to the head of the
department “to get new ideas”.1170

As J.R. has “no formal training in pictures at all’, he relies on the camera-
man, explaining to him the story he would like to tell."77! On site, not only the
journalist, but also “the cameraman looks out for what can be done”, and then
they discuss their ideas before shooting; “it’s a permanent exchange”. 172 Back at
the workplace, J.R. collaborates with the cutter when selecting and combining
the pictures for the item.'173 When they edit the pictures, the cutter “has the
final say”1174 Completed items are generally reviewed by the producer of the
TELEJOURNAL issue before broadcasting, says J.R.1175

Task

On Monday, February 5, 2007, J.R. already knew what he was going to prepare
for Friday: “My next challenge will be to put into images this famous laser beam
that emits infrared radiation we cannot see”176 NASA planned to use the new
technology in 2009 on a robot vehicle looking for traces of life on Mars. The new
laser technology and device were both developed by ALPEs LASERS, a spinoff
company from the UNIVERSITY OF NEUCHATEL in the French-speaking part of
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Switzerland. A TELEJOURNAL item on this topic thus would have to combine
at least three aspects: the excellence of a local technology company working
for NASA, their new laser technology and device, and its role in detecting life
on Mars. ALPES LAasERs and the Swiss NaTioNAL SciENCE FounpaTion had
announced a joint media conference on this project for Friday, the day the news
item was due to be broadcasted in TELEJOURNAL.

Process

On Thursday of that week, J.R. and a cameraman visited ALPEs LASERS for
interviews and shootings in the laboratories. The writing process itself started
the next day at 11:17 a.m. In the first phase, J.R. worked alone. He drafted and
revised introductions and transitions and fine-tuned formulations. He thought
long and hard about how to construct an attractive beginning about a laser with
an invisible beam. An experiment filmed two days before was meant to help:
The laser beam, although invisible and coming from a very small device, made
a match held in front of the device apparently light up on its own. This was how
J.R. wanted to catch the attention of the audience. “So I'm talking first about this
invisible laser, and then I don’t know where this is going to take me, but I have
to try somehow, so I give it a try”1177

Having written the beginning, J.R. lets his notes'178 and spontaneous ideas
carry him on, without conscious planning. “At least I have some initial lines
that help me not to get lost completely”117° He justifies the intuitive procedure
by stating that not only the meaning, but also the sound of the language was
important. “Hmm it’s ideas coming to my mind [...] honestly this is more
unconscious than reflected because there is also - you have to pay attention to
the sonority too”1180 At 3:06 p.m., he left his workplace for the cutting room.
There, he first worked on the item and, in the end, drafted the introduction for
the anchor.

Product

At the end of the production process, the news item was 86 seconds long and
was broadcasted at 7:48 p.m. It was J.R. himself who did the voiceover. The
transcript shows the broadcasted version (Ex. 7).

M: On reparlera bientdt de la vie sur mars
We will soon talk about life on Mars again,

002 de savoir si elle existe ou si elle a existé
about knowing whether it exists or if it existed.
003 une société suisse participe a 1’aventure de la NASA

A Swiss company is participating in the adventure of NASA -
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004 qui lance pour 2009 un véhicule martien.
which in 2009 will launch a Martian vehicle.
C[..] U[..], J[..] R[..]

C[..] U[..], J[..] R[..]

O: Apparemment cette allumette se consume toute seule
On first glance this match lights itself on its own.

mais a y regarder d’un peu plus pres
But upon closer examination

008 c’est le faisceau d’un laser a cascade
it is the beam of a cascade laser,
009 invisible a 1’ceil nu

invisible to the eye,

1
=
010 qui provogque cette combustion.

that provokes the combustion.

i
' via 011 Prometteuse cette technologie
This promising technology,
012 développée a l’université de Neuchétel
developed at the University of Neuchdtel
= 013 suscite 1’intérét de la NASA
has drawn the interest of NASA,
014 a tel point qu’un véhicule d’exploration martien

to the point that a Martian exploration vehicle
sera équipé d’un laser a cascade neuchéatelois
will be equipped with a Neuchdtel cascade laser

pour trouver des traces de vie

to find traces of life

dans 1’atmosphére de la planete rouge.
in the red planet’s atmosphere.

A: Le laser a cascade
The cascade laser,

019 on peut le focaliser sur une longueur d’onde bien précise
can be focused very precisely on a wavelength

020 qgui est la longueur d’onde a laquelle justement on va chercher
which is exactly the wavelength with which one is going to try

021 a détecter ces gaz qui seront la trace d’une vie passée sur mars.

to detect gases that will be the trace of past life on Mars.

022 0O: La société Alpes Lasers fabrique cette petite boite
The Alpes Lasers company manufactures this little box

023 qui sera fixée au véhicule d’exploration

that will be fixed onto the exploration vehicle

et qui projettera un faisceau laser dans 1’atmosphére
martienne

and which will project a laser beam into the Martian
atmosphere
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[ [

026

027

a la recherche de molécules de méthane.
in search of methane molecules.
L’objectif est de savoir

The objective is to know

si ces molécules sont d’origines minérales ou animales.
whether these molecules are of mineral or animal origins.

Situé a quelques centaines de métres de 1l’université
Situated some hundred meters from the university
Alpes Lasers s’occupe de la fabrication

Alpes Lasers 1is occupied with the manufacture

de ces lasers a cascade.

of these cascade lasers.

Et la perspective de travailler pour la NASA
And the perspective of working for NASA

a suscité 1l’enthousiasme de la vingtaine de collaborateurs

has sparked enthusiasm among the twenty employees.
parce que c’est extrémement excitant.
Because it is extremely exciting.

On a 1l’occasion de toucher finalement a des objets
We have the occasion to finally get in touch with subjects
qui nous touchent de maniére trés proche

that touch us in a very personal way:

la vie

life,

1l’existence de la vie sur une autre planete

the existence of life on another planet,
1’exploration spatiale

space exploration;

c’est c’est 1l’ouest.

it is it is the Wild West.

A ce jour le laser d’une haute complexité technique
At the moment the laser, of high technical complexity,

est en Californie.
is in California.

Il attend le départ de la mission martienne

It is awaiting the departure of the Mars mission
agendée en mars 2009

scheduled for March 2009

si tout se passe comme prévu

if everything goes as planned.

Ex.17 Text and translation of the MARS news item
Source: tsr_tj_070209_1930_revoin_marslaser_ item
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Focus of analysis

The news item is about a laser device that was developed by ALPES LASERS, a spi-
noff technology company from a regional university. The device will be attached
to a NASA robot vehicle bound for Mars, in order to identify organic and min-
eral methane molecules. The pictures show the laser device, its minuscule com-
ponents, and the laboratories. In the first interview excerpt, the researcher says
that the laser can be precisely focused on the wavelength of methane gas, which
is considered to be a trace of life (Ex.17, lines 18-21). In the second excerpt, the lab
director says he finds it exciting that his company can contribute to clarifying a
fundamental scientific question (33-30). However, the key link between all these
details and perspectives remains unclear: How can traces of life on Mars be
detected with a laser beam?

The missing information is: first, the light of the new laser device oscillates at
exactly the frequency that only organic methane molecules reflect; second, a
micro-device couples the laser emitter with a receptor for the reflected laser
beam; and third, this reflection is interpreted as evidence for traces of present
or past life on Mars.

Why does the item lack these crucial links? The analysis of the process data
shows that J.R. mainly worked on individual formulations and pictures. He
hardly ever went beyond this level of detail to achieve a general overview.
Instead, he developed his item in a genre-driven way, as if it were a quote story.
The story evolves around the quotes and pictures he had recorded the day before
at ALPES LASERS. “Tam about to look at the pictures we were shooting yesterday
[...], the aim is to succeed in isolating bits from the interview and to fit my text
around the quotes” 181 He split his screen to display the transcriptions of the
quotes on top of the emerging text,'82 so he could “see how to integrate them
into the text below”. 1183

In order to explain his scientific object, J.R. copy-pasted quotes from the inter-
view with the ALPES LASERS researcher and its director. In doing so, he out-
sourced responsibility for the correctness of the explanation: “That’s the way not
to get completely killed by the scientists telling me here’s another journalist who
doesn’t understand anything”1184 However, the interviewees had focused on the
technical functionalities of the device they were proud to have developed. So the
resulting quotes explain the excellent features of the ALPES LASERS product; its
capacity to detect life on Mars during the NASA mission remains in the dark. In
other words: Whereas J.R. revised his own formulations thoroughly, he limited
his efforts at explanation to copy-pasting an excerpt from the interview that
only provides partial information (Ex.18, revision 8s).
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Ex.18 S-notation from the MARS writing process

Source: tsr_tj_070209_1930_revoin_marslaser_ snt_2

From 3:22 p.m., J.R. collaborated with the cutter. Together, they were looking
for vivid pictures. In the opening scene of the item, J.R. wanted to show that
the new laser beam, although invisible, has the power to light a match. So they
examined the pictures of the matchstick experiment from the ALPES LASERs lab.
Trying to understand the point of the experiment, the cutter speculated that the
invisible, but powerful beam would burn and kill the life it was meant to detect.
First, J.R. briefly refuted this, “No, they won't kill it”; but the cutter insisted: “But
yes, the laser will burn it’1185

This could have motivated J.R. to explain the link between the new laser and life
on Mars. Instead, he only told the cutter that “they are going to scan the Martian
atmosphere for molecules” Cutter: “to see what happens inside?” J.R.: “what
happens inside; they adjust the wavelength of the beam on the molecules, that’s
what the professor explains”1186 Still the cutter was not satisfied: “And then it
[the laser beam] comes back?” Here, ].R. got close to the point: “It comes back
when it hits the thing [...] the point is it can only meet one type of, hmm, is
programmed to meet only one category of molecules”1187

Later, in the verbal protocol, J.R. said that he “still had this little problem of
how to explain that a laser can detect a gas molecule originating from a living
organism”.!18 During the editing process with the cutter, however, he was deeply
involved in staging the story and did not realize that the cutter’s question might
also concern the audience. Since the cutter did not pursue the issue, the dialogue
ended with the blurred version of a laser that is “programmed to meet only one
category of molecules” — and J.R. failed to explain the link in the item itself.
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Potential for knowledge transformation

The critical situation in the MARs case consists of a multitude of prefabricated
parts and a twofold task: assemble a whole that is more than the sum of its parts
and leave out less relevant information.' 89 NASA provided background infor-
mation on their mission, the ALPES LASERs interviews and shootings focused
on the new laser product only, and in between the two the link was missing:
What is the function of the Swiss laser device in the NASA mission?

The precise answer could not be found in source formulations or pictures; J.R.
should have developed it himself. He could have done it when planning the
item, by elaborating the key explanation before writing the text, or when collab-
orating with the cutter, by taking her questions seriously as a warning signal and
answering them carefully. In doing so, he could have met his own requirements
of leaving to the cutter “the final say” (see above, Section d), of bringing together the
local and “what happens elsewhere” (Section b) — and of getting things straight:
“You have to succeed in conveying the message, in order to make it clear and
understandable on all levels.”1190

A late move in the MARs production process proves that adjusting the offtext
to new insights would have been possible right up to the end. The pictures
were selected and cut, the ofttext spoken and recorded, and there was still time
left before the deadline.’’°" When the cutter watched the completed item, she
realized that “ALPES LASERS comes in much too late” for the audience to under-
stand its role.’192 J.R. revised the beginning of the item, told the producer that
he needed some more time, and re-recorded the first part of the ofttext.1193
Changing the ofttext to add the missing link the cutter had asked for earlier (end
of Section h) would have been possible too.

To sum up: In order to please the sources (activity field of FINDING THE
SOURCES), J.R. remains stuck to them. For example, he engages in opening the
item (STAGING THE STORY) with an experiment he was shown in the lab, a trick
that looks amazing but explains only a part of his topic. He fails to free himself
from his sources’ particular views and develop his own overall view (TAKING
OWN POSITION) in order to recognize and explain the key link between laser
technology and life on Mars (LIMITING THE TopIC). The importance of critical
comments by the cutter is not recognized (HANDLING SOCIAL ENVIRONMENT),
despite the abundance of time (DEFINING THE TASK). Thus, the final product
lacks the emergent solution needed to set up a coherent story from incoherent
parts. By neglecting the link between regional success and global relevance, it
misses the chance to promote public understanding.
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Referential function

Language usually refers to things outside itself; it relates to non-verbal phe-
nomena and labels things in the world. Every form of communication makes
use of this labeling, the primary function of language. However, as the term
suggests, journalistic news is concerned with conveying new information. It
has to be able to refer quickly to things that have not been labeled previously,
such as life on Mars.

A theoretical question of interest for linguists at this interface of referential
function and language use in journalistic media is what linguistic utterances
mean in everyday language. Linguistic inquiry focuses on the meaning of words
and complex linguistic units, on logical connections of meaning, on hierar-
chies of meaning, and on themes. When done on journalistic media, linguistic
inquiry reveals that attempts to convey meaning to the public are ongoing,
rapid, and routine. From the point of view of practice, the question arises as
to how it is possible to report regularly about current events and often about
unfamiliar things with well-known signs and symbols. Media linguistics employs
tools from semantics to isolate and analyze language use by which media profes-
sionals quickly and routinely link what is familiar to what is new - for example
“explanatory pieces” and metaphors (e.g. Deacon, Fenton, & Bryman, 1999; Burger, 2004;
Stenvall, 2003; overview in Perrin, 2011b, 125-127).

However, when focusing on newswriting, media linguistics investigates not
only references to and explanations of what is new, but also the processes lead-
ing to correct and clear references to entities in the reported world. An example
from the MARS case is the practice of USING INTERNET TO CHECK NAME AND
TITLE. When J.R. wrote the text for the inserts, he googled the title of one of his
text agents, “Professor Faist”, and copy-pasted it from the official website of the
Swiss NATIONAL SCIENCE FOUNDATION to avoid errors (Ex.19):

0920 je cherche le titre exact du professeur faist en fait
0921 je vails sur internet en fait sur google

0926 je pense qu’il s’en fout mais-
0927 notre copié collé le meilleur ami du journaliste
0928 (xxx)les titres bien slr (xxx) le contenu de 1l’article

Ex.19 Verbal protocol from the MARs case

Source: tsr_tj_070209_1930_revoin_marslaser_verbal
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Cognitive function

The use of language requires and generates cognitive processes: by speaking or
writing, people express thoughts in the form of language. Understanding this
language then triggers new thoughts. In journalistic communication, though,
language production is disconnected from language comprehension. The media
professionals cannot directly track what the chosen linguistic devices trigger in
their audience.

A theoretical question of interest for linguists at this interface of cognitive
language function and language use in journalistic media is how language is
processed in the mind, how prior knowledge contributes to understanding texts,
and how this knowledge can be activated. Journalistic communication, with
its practically unknown addressees, has to build on basic assumptions of prior
knowledge. From the point of view of practice, the question arises as to how
news journalism can report in an illuminating and attractive way. Media lin-
guistics employs tools from psycholinguistics to analyze language use by which
media professionals strive for such features of quality — such as establishing
comprehensibility (e.g.Ifantidou, 2009; Schumacher, Scott, Klare, Cronin, & Lambert, 1989; over-
view in Perrin, 2011b, 133-135).

However, when focusing on newswriting, media linguistics investigates not
only how journalists conceive their audience’s emotions, expectations, and pre-
vious knowledge in order to write attractively and comprehensibly, but also
how they exploit their own mental resources when writing. An example from
the MARSs case is the practice of WRITING ASsOCIATIVELY. When looking at the
screen recording for the cue-based retrospective verbal protocol, the researcher
mentioned that many things had been deleted and rearranged. The journalist
then commented that the ideas came to his mind unconsciously rather than
through reflection (C[2|f,) (Ex.20).

0258 R: 11 y a beaucoup de choses qui sont effacées

0259 et ensuite re-disposées

0260 J: hum hum c’est des idées qui viennent

0261 et puis comment est-ce qu’elles sont bien amenées
0262 pas treés bien amenées

0263 ¢a honnétement c’est plus inconscient que réfléchi

Ex.20  Verbal protocol from the MARs case

Source: tsr_tj_070209_1930_revoin_marslaser_verbal
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Ex.21

Interactive function

Cognitive change favors interactive change: when knowledge changes, behav-
ior can change. Communication aims for such effects. People do things with
language purposefully: to make something happen. In journalistic communica-
tion, participants such as media professionals, sources, the target audience, and
society at large pursue objectives that partly contradict each other.

A theoretical question of interest for linguists at this interface of pragmatic
language function and language use in journalistic media is which intentions
language users have and how they realize them in the media. From the point
of view of practice, the question arises as to how to resolve conflicts such as
informing and attracting audience at the same time - or criticizing agents the
journalist depends on because they are potential sources of information. Media
linguistics employs tools from pragmatics to analyze language use oriented
towards actions SOlVing such conflicts (e.g. Dor, 2003; Smith, Noda, Andrews, & Jucker,
2005; overview in Perrin, 2011b, 142-143).

When focusing on newswriting, media linguistics investigates prac-
tices related to conflicts and solutions revolving around writing processes
and the resulting texts. An example from the MARs case is the practice of
WITHHOLDING KEY INFORMATION TO MAINTAIN SUSPENSE. At the begin-
ning of his workplace session (C|2.0lf), J.R. formulated the contrast between
a seemingly self-lighting match and an invisible laser (Cl2.0|g). He inserted
three dots between the mystery and the resolution “to raise suspense” (tsr_
tj_070209_1930_revoin_marslaser_verbal, lines 78-81). This seemingly trivial symbol
of the item’s dramaturgic principle - capturing attention, then informing —
remained untouched, whereas the rest of the beginning was reformulated over
and over again afterwards (Ex.21, third line).

11[L’oceil ne voit rien]l|;,12{19{Ap20[a|,g]20paremment
11915121 [C121 | ,,22{c}22| ;3etl3 [et]15]13te alld[1],,]24,18{1}18| umette se

consumeld[nt|;5]15 tolé[t|,¢]16utl’[ |;;]17e seule|,g}12...mais 23{a y

regarder d’un 24[epl,4]2%peu plus pres2sS[ [,5]125, }23|,sc’est 26[pour-

tant 126],747[un]47],g%8{1le}48| 49 faisceau 4°{d’un }49|splaser>0{ cas-

cade, }50|5; 9[un|g]%10[inf|,,]10.27{invisible a 1’28[ei|,g]280eil
nusi{, }51|s, qui provoque cette combu2®[t|,4]2°stion30

Revisions from the MARS case
Source: tsr_tj_070209_1930_revoin_marslaser_snt_2
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Ex.22

Social function

Communication has a socially constitutive effect: people can establish common
ideas and discourse communities with language and, conversely, the chosen
language indicates which discourse community people belong to. Journalistic
communication translates between the languages of communities, such as
between the languages of experts as text actors and lay addressees. By doing
so it overcomes social differences - and at the same time consolidates them.

A theoretical question of interest for linguists at this interface of social lan-
guage function and language use in journalistic media is how communities
differ in their languages, language variants, and styles, and how language use
changes under the ubiquitous influence of the media. From the point of view
of practice, the question arises as to how to reliably reach different addressees
with linguistic means while at the same time defining a unique profile in the
market and committing audience, sources, and advertising clients in the long-
term. Media linguistics employs tools from sociolinguistics to analyze language
use by which media professionals commit their target groups. This language
use is called audience—design (e.g. Bell, 1984; Conboy, 2010; overview in Perrin, 2011b, 149-151).

However, when focusing on newswriting, media linguistics investigates not
only which languages, variants, styles, shifts, and audience design apply and
work for whom under which conditions, but also how they are negotiated in
the newsrooms and beyond. An example from the MARs case is the practice of
AVOIDING OVERLY LONG SEQUENCE WITHOUT QUOTES. After writing the ini-
tial paragraph of his item (C|2f,), ].R. copy-pasted the first interview excerpt,
with the expert describing key features of their new laser (C|2|h,). As the verbal
protocol shows, J.R. considers this an undisputed audience design norm in his
newsroom: “it is generally after twenty, fifteen seconds that one has to have a
quote, if not, the introduction is too long” (Ex.22).

0138 mais il y a aussi la question du timing
0139 du premier paragraphe avant le premier sonore
0140 parce que c’est en général entre vingt et quinze secondes

0141 ou il faut avoir un sonore qui vient derriere
0142 sinon 1l’entrée est trop longue

Verbal protocol from the MARs case
Source: tsr_tj_070209_1930_revoin_marslaser_verbal
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Language functions and activity fields of newswriting

In practice, newswriting takes place across the theoretically separate functions
of language use outlined above (C|2.1-2.4). News refers to real-world events, trig-
gers changes in knowledge and behavior, and fosters discourse between societal
groups. The same applies to the processes of newswriting. Journalists explain
what is new, connect it to their audience’s previous knowledge, balance stake-
holders’ goals, and translate between linguistic communities.

In doing so, the journalists engage in the activity fields related to the func-
tions of newswriting, as presented in detail in the next sections. They find their
sources (C|2.5.1), limit the topic (C|2.5.2), take their own positions (C|2.5.3), stage the
story (C|2.5.4), and establish relevance for the audience (C|2.5.5).

The activity in these five fields is oriented towards (re-)producing contribu-
tions to public discourse. (Re-)producing means that journalists create, confirm,
and alter the contributions brought into the newsflows by themselves or their
sources. For example, they access and combine contradicting sources and their
communicational offers; generate, pick up, broaden, or narrow topics; hide or
show the journalists’ stance in their items; blend information with narration
and argumentation; and address target groups as customers and citizens.

Practices in the function-related activity fields are directly visible in the
media products. They shape product properties such as: whose voices appear in
an item, what they refer to, how subjective and unique an item sounds, which
dramaturgical means are used in it, and what prior knowledge and interests are
required to understand it. In the MARs case, a dominant function-oriented
practice is HAVING TEXT AGENT EXPLAIN COMPLEX FACT: J.R. limited his efforts
at explanation to copy-pasting interview excerpts. In doing so, he outsourced
responsibility for the correctness of the explanation to his text agents (C|2|h,).

The next table (Fig.4) shows the interplay of the four medialinguistic func-
tions (C|21-2.4) and the five environment-related activity fields, which are detailed
below (Cl2.5.1-2.5.5).

The top line represents the perspectives from applied linguistics (A|23). The
four increasingly complex functions of language use in the media have been
separated theoretically and are systematically linked:

e functions oriented towards social change presuppose change in human interaction;

e functions oriented towards change in interaction presuppose cognitive change;

e functions oriented towards change in explicit knowledge presuppose referential
language use.
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Writing research perspective:
Activity fields ¥
Finding the sources (re-) producing
o . contributions to public discourse
g Limiting the topic by working in specific contexts
g Taking own positions of newswriting
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aging tie story FINDING HIDDEN STORY
Establishing relevance
Fig.4  The medialinguistic mindset of newswriting: synopsis of writing research

and AL perspectives

On the left are the perspectives from writing research (B2.3). Activities in the five
fields are oriented towards (re-)producing news items, issues, and programs
as contributions to public discourse. At the same time, such contributions to
public discourse enable and constrain these activities. The activity fields are
presented in detail below (C|2.5.1-C|2.5.5).

The environmental and functional perspectives on language use discussed
in the previous and the present chapter are complemented by structural per-
spectives discussed in chapter C3 on the medialinguistic mindset of newswriting.

The activity field of FINDING THE SOURCES

Activities in the field of FINDING THE SOURCES are oriented towards potential
sources, such as experts, and towards source materials, such as pictures, infor-
mation, and interview excerpts. Practitioners’ key questions in this field include:
Who are the relevant sources for my newswriting project? How can I access
them? Which parts of their contributions should I reproduce in my item? How
can I shape this item in a way that authentically mirrors the relevant positions
and the state of discourse?
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In the MARS case, the journalist J.R. entered the activity field of FINDING

THE SOURCES for example with the practice of SCANNING SOURCE PICTURES TO
CHOOSE QUOTES FIRST: He started his workplace sessions by reviewing the pic-
tures and interviews he and his cameraman had recorded the day before in the
ALPES LASERS labs (C|2.0/f)). In doing so, he picks quotes he considers “interesting”
as starting points. Next, he wants to “articulate” his text “around the quotes” (Ex.23).
0003 je suis en train de regarder les images
0004 qu’on a tournées hier
0005 et puis si tu veux
0006 le but est d’arriver a isoler les morceaux d’interview
0007 pour pouvoir articuler mon texte autour des sonores
0008 que je vais garder dans la diffusion du sujet
0009 donc je regarde un peu les images
0010 que Jje pensails étre intéressantes
0011 qu’on a filmées
0012 de voir a peu pres qu'‘est-ce qu‘'on a
0013 c’est le gros du dégrossissage

Ex.23  Verbal protocol from the MARs case

Source: tsr_tj_070209_1930_revoin_marslaser_verbal

In the IDEE SUISSE corpus, FINDING THE SOURCES encompasses practices that,
first, can be related to specific processes. They are oriented towards dealing with
potential sources and their communicational offers. A prototypical activity is
CHOOSING SOURCE MATERIALS. Examples from the MARs case include:

- CHOOSING SOURCE MATERIALS, €.g. SCANNING SOURCE PICTURES TO CHOOSE
QUOTES FIRST: Going through source pictures in order to find appropriate quotes
before one starts writing the text;

- CHOOSING SOURCE MATERIALS, €.g. PICKING QUOTE: Selecting quotes from source
material.

Second, practices of FINDING THE SOURCES can be related to specific agents.
They range from sources in general to text agents with specific dramaturgical
functions. Examples from the MARs and other cases* include:

-  SOURCE, e.g. ORGANIZING ACCESS TO SOURCE: Making arrangements to get in touch
with the sources needed;

- SOURCE, e.g. CHOOSING SOURCE PICTURES WITH CUTTER: Negotiating with the
cutter which pictures to select and how to cut them;

- SOURCE, e.g. PREFERRING THE MOST RECENT SOURCE MATERIALS*: Using the source
materials that show the newest pictures and refer to the most recent events;

- INTERVIEWEE, e.g. MENTIONING INTERVIEWEE’S REFUSAL*: Stating in the item that
a prospective interviewee refused to give an interview;
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- DPEOPLE CONCERNED, e.g. PREFERRING PEOPLE CONCERNED TO OFFICIALS*:
Including text agents who are directly affected by something rather than asking
officials to comment on how these people have been affected;

-  EXPERT, e.g. INVOLVING PEERS BECAUSE THEY ARE EXPERTS: Involving other jour-
nalists because one thinks they are experts on the topic;

- EXPERT, e.g. INVOLVING COLLABORATORS BECAUSE THEY ARE EXPERTS: Occasionally
involving collaborators, such as superiors, peers, and anyone else working for the
broadcasting company, because one thinks that he or she is an expert;

- TEXT AGENT, e.g. HAVING TEXT AGENT EXPLAIN COMPLEX FACT: Having complex
facts explained by people appearing in the item, instead of doing it in the offtext or
in infographics.

Third, practices of FINDING THE SOURCES can be related to specific products,
processes, and their properties. These are oriented towards or influenced by
potential sources or source materials. Examples from the YoGy case and other
cases* include:

- QUOTE, e.g. LISTENING TO POTENTIAL QUOTE: Playing potential quotes to listen to
them;

- QUOTE, e.g. SUMMARIZING POTENTIAL QUOTE: Listening to a potential quote and
summarizing the message, by using key words or transcriptions of key passages;

—  SOURCE-BASED, e.g. BASING ITEM ON PICTURES RATHER THAN TEXT*: Finding that
pictures need to be pertinent, clear, adequate, and that this is more important than
the text;

-  SOURCE-BASED, €.g. INCLUDING INFORMATION BECAUSE INTRIGUING SOURCE PIC-
TURES EXIST*: Including certain information because it fits beautiful, exciting,
extraordinary, or original pictures one has at hand;

- AUTHENTIC, e.g. AVOIDING CUT THAT MAKES SOURCE PICTURES LOOK MANIPU-
LATED*: Not editing the source pictures in a way that could make the audience think
that pictures were manipulated.

The activity field of LIMITING THE TOPIC

Activities in the field of LIMITING THE TOPIC are oriented towards finding,
defining, and contextualizing a topic to report on, for example by reshaping
something that is already discussed in public or by setting new issues on the
agenda. Practitioners’ key questions in this field include: What matters at the
moment? Is it relevant for society at large? Will it concern my audience and raise
their interest? Is it recent enough to be presented and sold as news? What do I
focus on, and what needs to be contextualized?

In the MARS case, the journalist J.R. entered the activity field of LiMITING
THE TOPIC for example with the practice of BALANCING CONCISENESS AND
CORRECTNESS: He used the technical term cascade laser from the beginning
of the item (Cl2.0/g, line &) to allow for the “initiated” among the audience to
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immediately understand (Ex.24, lines 196-197). However, he decided not to explain
it. As he said, explaining it to lay people would be too complicated (180), whereas
avoiding it would make him look stupid in the eyes of “the scientists”; he did
not want to “get totally killed” by them (192-195).

0187 c’est un rayon laser
0188 un laser a cascade quantique
0189 ce qui est déja compliqué pour les gens un laser a cascade
0192 mais comme ¢a je ne me fais pas totalement tuer
0193 par les scientifiques qui me disent
0194 voila encore un journaliste qui ne ne comprend rien
0195 je donne-
0196 je laisse le mot ,cascade” parce que les initiés
0197 pourront voir tout de suite a quoi c¢a correspond
Ex.24  Verbal protocol from the MARs case

Source: tsr_tj_070209_1930_revoin_marslaser_verbal

In the IDEE SUISSE corpus, LIMITING THE TOPIC encompasses practices that,
first, can be related to specific processes. They range from defining a topic before

writing to developing the chosen topic in the writing process and the emerging
text product. Examples from the corpus include:

- DISTINGUISHING STORIES, e.g. DISTINGUISHING FOREGROUND AND BACKGROUND

STORIES*: Identifying two stories in an item, one with the new information and the
other with context information;

FOCUSING ON TOPIC, e.g. AVOIDING INCLUDING TOO MANY ASPECTS IN ITEM*: Not
addressing too many subtopics or perspectives in one item;

CONTEXTUALIZING, e.g. HAVING TEXT AGENT CONTEXTUALIZE STORY: Having
people appearing in the item contextualize the story, instead of doing it oneself;
CONTEXTUALIZING, €.g. EXPLAINING DETAILS AND CONSEQUENCES: Providing
details and elaborating on consequences in the item.

Second, practices of LIMITING THE TOPIC can be related to identity concepts.
Prototypes are Toric and GOAL AND GIST. Examples from the MARs and other
cases* include:

- GOAL AND GIST, e.g. DEFINING GIST: Planning or negotiating what should be or is
the core meaning of a story;
- TopIC, e.g. SPLITTING UP COMPLEX TOPIC INTO MORE THAN ONE ITEM*: Adding a

related item or items if the topic is too complex for a single item.

Third, practices of LIMITING THE TOPIC can be related to specific product prop-
erties. They characterize a topic in its relations to the world reported on and
range from referential correctness to social relevance and acceptance. Examples
from the MARs and other cases* include:
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- CORRECT REFERENTIALLY, e.g. BALANCING CONCISENESS AND CORRECTNESS:
Writing a text one considers short and simple enough for the broadcast, but still
correct and not oversimplified;

- RECENT, e.g. INCLUDING RECENT STORY IN ISSUE: Including at least one item in the
next issue that covers an event of that day;

- RECENT, e.g. CHECKING WHETHER LATEST NEWS IS INCLUDED*: Going through
fresh material from news agencies or other sources to make sure one’s item contains
the latest news;

- CONFLICT LADEN, e.g. TOPICALIZING CONFLICT*: Foregrounding conflicts in an
item instead of just stating facts;

- SOCIALLY RELEVANT, e.g. EVALUATING RELEVANCE™: Evaluating how relevant a piece
of information or the whole item is;

- SOCIALLY RELEVANT, e.g. FINDING HIDDEN STORY*: Reconstructing the hidden
motives beyond a seemingly obvious story;

- SOCIALLY RELEVANT, e.g. DROPPING INFORMATION IF NO ADEQUATE SOURCE PIC-
TURES EXIST*: Deleting an informative part of the text because there are no pictures
that support the information in it;

- SOCIALLY RELEVANT, e.g. MENTIONING NAME ONLY WHEN RELEVANT*: Providing
the names of text agents only if they play an important role in the item;

- POPULAR, e.g. CHOOSING POPULAR TOPIC*: Covering a topic in the broadcast
because one thinks everyone is talking about it.

The activity field of TAKING OWN POSITION

Activities in the field of TAKING OWN POSITION are oriented towards find-
ing one’s stance, taking one’s position or hiding it, and developing a unique
approach as an author, be it on an individual or corporate level. Practitioners’
key questions in this field include: What makes my story extraordinary and
different from others on the same topic? Where and how do I bring my own
voice into the item? How can my individual or corporate signature be perceived
in the product?

In the MARs case, the journalist J.R. entered the activity field of TAKING
OWN POSITION for example with the practice of (not) APPLYING OWN PRIOR
KNOWLEDGE: He said he knew details of the laser technology applied, but “could
not share it [his knowledge] with the audience, unfortunately” (Ex.2s, lines 170-171),
because it was “difficult to explain” (line 164). So he did without exploiting his prior
knowledge in technology. In contrast, he engaged in explaining the matchstick
experiment — which demonstrates a side topic, the power of a small laser device,
instead of explaining the laser device that was the main topic, contributing with
state-of-the-art technology to NASA’ search for life on Mars (Cl2.0/h,). Linking
the device to the main topic could have been J.R’s own position in the process
in order to develop a unique approach, not prefabricated by any of his sources.
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0164 c’est difficile d’expliquer
0165 comment est-que tu fais un micro conducteur
0166 un spy conducteur a mille trois cents couches
0167 avec un connecteur un chip de quatre cents microns
0168 par lequel passe le rayon laser
0169 alors je le sais
0170 mais je ne peux pas le faire partager au téléspectateur
0171 malheureusement
Ex.25 Process review from the MARS case

Source: tsr_tj_070209_1930_revoin_marslaser_review

In the IDEE SUISSE corpus, TAKING OWN POSITION encompasses practices that,
first, can be related to specific processes. They range from waiving one’s influ-
ence on a process and product to influencing, individualizing, and personal-
izing these processes and products. Examples from the MARs case and other
cases* include:

- HOLDING BACK OWN POSITION, €.g. LETTING ANCHOR WRITE INTRO: Leaving it up
to the anchor to write the anchor introduction rather than doing it oneself;

- HOLDING BACK OWN POSITION, €.g. AVOIDING ADJECTIVE BECAUSE OF POTEN-
TIAL JUDGMENT*: Not using adjectives because one considers them implicitly
judgmental;

- HOLDING BACK OWN POSITION, e.g. AVOIDING ALTERING QUOTE*: Not altering the
quotes in a way one considers manipulative;

- HOLDING BACK OWN POSITION, €.g. AVOIDING CRITICIZING OTHER MEDIA*: Not
claiming or stating in the item that other media have made mistakes;

- HOLDING BACK OWN POSITION, €.g. AVOIDING IRONY IN TEXT BECAUSE OF POTEN-
TIAL MISUNDERSTANDING*: Not using irony in an item, because people might not
recognize it and take it literally;

- DISSOCIATING ONESELF FROM OTHER MEDIA, €.g. ADJUSTING TEXT TO UNIQUE
STRENGTHS OF TELEVISION*: Designing or editing a text in order to exploit the
distinctive properties of television compared to other media such as newspapers;

- DISSOCIATING ONESELF FROM COLLABORATOR, €.g. WRITING INTRO ONESELF:
Writing the whole anchor introduction oneself;

- DISSOCIATING ONESELF FROM COLLABORATOR, €.g. CUTTING SOURCE PICTURES
ONESELF*: Cutting the pictures oneself instead of letting a cutter do it;

- DISSOCIATING ONESELF FROM COLLABORATOR, €.g. PLANNING ACTIVITIES INDE-
PENDENTLY*: Deciding on work activities according to own criteria instead of fol-
lowing common habits or others’ expectations;

- DISSOCIATING ONESELF BY USING OWN MENTAL RESOURCES, €.g. APPLYING OWN PRIOR
KNOWLEDGE: Contributing, when writing, one’s previous knowledge about the topic;

-  DISSOCIATING ONESELF BY USING OWN MENTAL RESOURCES, €.g. USING OWN MEM-
ORY AS FILTER*: Trusting one’s memory as a filter of relevance: what one remembers
is important to tell, whereas what one has forgotten would be unimportant in the
story anyway;
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- DISSOCIATING ONESELF THROUGH COMMENT, €.g. AVOIDING STATING PERSONAL
OPINION*: Not expressing one’s own point of view in an item;

-  DISSOCIATING ONESELE THROUGH LANGUAGE AND STYLE, €.g. WRITING THE WAY ONE
TALKS*: Writing words and sentences one would normally use in one’s own idiom;

- DISSOCIATING ONESELF THROUGH SOURCES, €.g. PREFERRING OWN SOURCE PIC-
TURES*: Preferring pictures taken oneself to pictures taken by others, for example
from public relations sources;

- DISSOCIATING ONESELF THROUGH TOPIC, €.g. PURSUING PERSONAL INTEREST IN
TOPIC SELECTION*: Choosing to produce items that reflect own interests.

Second, practices of TAKING OWN POSITION can be related to specific product
properties. They characterize the uniqueness of an approach. A prototypical
product property is ExCEPTIONAL. Examples from the corpus include:

- EXCEPTIONAL, e.g. PREFERRING ORIGINALITY TO QUALITY*: Considering the origi-
nality of source material to be more important than its quality;

- EXCEPTIONAL, e.g. TOPICALIZING WHAT IS EXCEPTIONAL*: Emphasizing what is
special in a story, not what is everyday and normal.

The activity field of STAGING THE STORY

Activities in the field of STAGING THE STORY are oriented towards genres and dra-
maturgy, for example when well-established patterns of storytelling are reprodu-
ced or broken up and changed. Practitioners” key questions in this field include:
What dramaturgical options are preset by the company, the program, the issue,
the item - and where am I free to develop my own? What genre and style do I
choose then? How do I balance and integrate words and pictures, facts and fig-
ures, quotes and contextualization? How can I generate suspense and excitement?

In the MARs case, the journalist J.R. entered the activity field of STAGING THE
STORY for example with the practice of CONSTRUCTING TRANSITION BETWEEN
PICTURES. In his workplace session, he developed a draft version of the item in
which he tried to link an explanation of the laser technology with a quote about
the ALPES LASERS production plant (C[2|g, lines 28-30). In the verbal protocol, he
talks about finding “the ideal transition sentence” (Ex.26, line 404). The S-notation
shows a part of the small-scale revision process in search of this transition (Ex.27,
revisions 168-170) and the large-scale insertion of the prepared quote (180).

0398 ah oui la justement

0399 il faut montrer le passage de l’université a alpes lasers
0400 alors qu’on change d’endroit

0401 on est dans les labos

0402 et puis les labos se ressemblent tous plus ou moins

0403 donc il y a peut-étre de c¢ca aussi que je cherche

0404 la phrase idéale de transition

Ex.26 Verbal protocol from the MARs case

Source: tsr_tj_070209_1930_revoin_marslaser_verbal



Cl2

Investigating language functions in newswriting

117

Ex.27

168{ A quléd[iel|;49]16%elques centaines de metresl?0[
ed|170]1170,171[de|,77]1171 de 1’Université, 175{la société }175|,,,Alpes
Laserl?6{s}176| 1,7 s’172[ci|;4,]11720ccupe}168|,,3177{ du montage des
lasers!??[ et dul78[con|;73]178 contrdle qualité|;;4]179

180{09.42.04: Le cristal de base est développé a 1l’université de
Neuchdtel, les étapes qui permettent de fabriquer le résonnateur
laser sont faites en partie a 1’UNine, en partie a 1’ETH et en
partie & Darmstadt....le montage des lasers et le contrdle qualité
se fait ici dans les locaux d’Alpes Lasers, et dans le cas précis
de ces lasers martiens on a une phase d’encapsulation qui s’est
faite au Canada et le contrdle qualité final se fait ici.}180

Revisions from the MARS case
Source: tsr_tj_070209_1930_revoin_marslaser_snt_2

In the IDEE SUISSE corpus, STAGING THE STORY encompasses practices that, first,
can be related to specific processes. They range from reproducing to changing a
story or single parts and aspects of it. Examples from the corpus include:

- STAGING, e.g. EVALUATING DIFFERENT WAYS OF STAGING STORY*: Identifying and
assessing different ways of using and combining dramaturgical means to tell the story;

- PERSPECTIVIZING, e.g. TELLING STORY FROM PARTICULAR POINT OF VIEW*:
Maintaining a particular perspective while staging the story.

Second, practices of STAGING THE STORY can be related to identity concepts: to
the outcome of newswriting. Such an identity concept is STory. Examples from
the corpus include:

- STORY, e.g. CONSTRUCTING COHERENT AND FLUID STORY*: Telling the story in a way
that each part leads to the next and ties in with the rest of the text;

- STORY, e.g. CONTEXTUALIZING STORY*: Explaining the background and the conse-
quences of the story and how it is connected with other stories.

Third, practices of STAGING THE STORY can be related to specific product properties.
These are dramaturgical consequences from selecting, linearizing, and connecting
the parts of an item. Examples from the MARs case and other cases* include:

- CONSISTENT, e.g. MATCHING INTRO AND ITEM: Making sure that anchor introduc-
tion and item harmonize;

- DENSE, e.g. USING TEXT TO ENRICH PICTURES: Using the offtext to complement
pictures that one considers uninformative if used alone;

-  MATCHED LENGTH, e.g. OMITTING OVERLY LONG QUOTE: Not taking into account
quotes in the source material which one considers to be too long;

- BALANCED, e.g. BALANCING TEXT PARTS*: Considering the properties of text parts,
such as length or function, and relating them to those of the other parts and to the
text as a whole;

- DIALOGIC, e.g. STAGING QUOTES AS ACTION AND REACTION*: Juxtaposing two quotes
or an offtext and a quote so that the second element seems to be a reaction to the first;

- RHYTHMIC, e.g. AVOIDING OVERLY LONG SEQUENCE WITHOUT QUOTES: Not pro-
ducing long stretches of text and pictures without any quotes;
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-  PACED, e.g. AVOIDING RUSHED DRAMATURGY*: Not changing topics or locations in
the text too quickly;

- LINKED SMOOTHLY, e€.g. CONSTRUCTING TRANSITION BETWEEN PICTURES:
Interposing text or additional pictures to make a sequence of given pictures look
natural and coherent.

The activity field of ESTABLISHING RELEVANCE FOR THE AUDIENCE
Activities in the field of ESTABLISHING RELEVANCE FOR THE AUDIENCE are ori-
ented towards making an item as relevant and accessible as possible for the
target audience, for example by tying it to their interests and previous knowl-
edge. Practitioners’ key questions in this field include: Who is my target audi-
ence? What matters to them, and what do they expect? Are there contradictory
expectations? How do I want my item to be understood? How can I make sure
that the audience is attracted, stays tuned, gets the gist, realizes the details, and
understands the story?

Inthe MARs case, the journalist J.R. entered the activity field of ESTABLISHING
RELEVANCE FOR THE AUDIENCE for example with the practice of ATTRACTING
ATTENTION WITH INTRO: At the end of the cutting room session (C[2.0]f)), J.R.
drafted the introduction for the anchor. In doing so, he tried to find attractive
formulations that “sell” the item (Ex.28, line 1056), to “sell the soup” (1060). In doing
s0, he avoids using the term cascade laser. “This is already far too scientific. They
[his superiors] worry about people zapping away.” (1112-1113)

1054 et donc je suis en train de lui faire son intro

1055 il faut trouver une formule un peu

1056 plus vendeuse ou accrocheuse ou-

1065 donc j’essaye de rendre les choses un peu-

1066 la chose un peu plus vivante

1067 un peu plus claire

1068 que lui aussi il puisse avoir (xxx) pistes

1069 pour avoir- pour enfin vendre la soupe quoi

1070 pas pour vendre la soupe mais pour le sujet

1108 c’est que si je mettais le laser a cascade

1109 ¢a 1ls auraient pas aimé

1110 donc je me suis dit autant le prendre moi et puis voila

1111 parce que le laser a cascade en lancement

1112 c’est déja beaucoup trop scientifique

1113 et ils ont peur que les gens zappent tout de suite
Ex.28 Verbal protocol from the MARs case

Source: tsr_tj_070209_1930_revoin_marslaser_verbal

In the IDEE SUISSE corpus, ESTABLISHING RELEVANCE FOR THE AUDIENCE
encompasses practices that, first, can be related to specific processes. They focus
on aims and means of communicational success and range from cognitive to
emotional orientations. Examples from the MARs case and other cases* include:
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-  FOSTERING UNDERSTANDING, €.g. LINKING FACT TO PRESUPPOSED AUDIENCE EXPE-
RIENCE: Selecting and processing facts that one thinks people will be able to inter-
pret by using their prior knowledge;

- ATTRACTING ATTENTION, €.8. ATTRACTING ATTENTION WITH INTRO: Formulating or
revising the anchor introduction in a way that it attracts the attention of the audience;

- ATTRACTING ATTENTION, €.g. ATTRACTING ATTENTION WITH INITIAL PICTURES™:
Using pictures in the beginning that one considers interesting enough to attract the
audience’s attention;

- EXPLAINING, e.g. EXPLAINING KEY CONCEPTS IN TEXT: Explaining ideas and terms
which are crucial for the item, for instance by elaborating on details, reasons, or
consequences;

- EXEMPLIFYING, e.g. USING EVERYDAY EXAMPLE TO VISUALIZE DIMENSIONS: Using
examples the audience is expected to be familiar with in order to explain the size,
weight, or volume of something, instead of using only numbers;

- INFOTAINING, e.g. BALANCING INFORMATION AND ENTERTAINMENT*: Providing
information in an item or a broadcast and at the same time entertaining people.

Second, practices of ESTABLISHING RELEVANCE FOR THE AUDIENCE can be
related to specific agents. These are the societal groups targeted in newswriting.
A prototypical agent is AUDIENCE. Examples from the MARs case include:

- AUDIENCE, e.g. CONSIDERING FAMILY AUDIENCE REPRESENTATIVES: Treating rela-
tives as members of the audience when thinking about how the audience might
react to one’s item;

- AUDIENCE, e.g. CONSIDERING CUTTER AUDIENCE REPRESENTATIVE: Treating the
cutter as a member of the audience and as the first viewer of one’s item, whose
comments can be taken into account while collaborating.

Third, practices of ESTABLISHING RELEVANCE FOR THE AUDIENCE can be related
to specific product properties: those characterizing the assumed fit with the
expectations, desires, and knowledge of the audience. Examples from the MaRrs
case and other cases* include:

-  COMPREHENSIBLE, e.g. USING REDUNDANCY TO IMPROVE COMPREHENSIBILITY:
Repeating facts or words in order to make a text more comprehensible to the audience;

- EXCITING, e.g. ATTRACTING ATTENTION WITH GRIPPING TEXT: Trying to attract
the audience’s attention with a text one considers highly interesting, for example
because it is full of suspense;

-  FAMILIAR, e.g. USING FAMILIAR WORD TO IMPROVE COMPREHENSIBILITY*: Using
everyday, normal, frequent words in order to make the text more comprehensible
for the audience;

- SIMPLE, e.g. EXPLAINING SOMETHING COMPLEX BRIEFLY: Explaining complex topics
briefly in the item because of time constraints;

- VivID, e.g. USING EVERYDAY EXAMPLE TO VISUALIZE DIMENSIONS: Using examples
the audience is expected to be familiar with in order to explain the size, weight, or
volume of something, instead of using only numbers.



Investigating language structures in newswriting

In this chapter, the GasT case from the IDEE SUISSE project will serve as a prac-
tical example of the medialinguistic mindset being applied (C[s.0). I then pres-
ent four increasingly complex structures of language use that interact with the
functions and environments presented in the first two parts: phonological (C[3.1),
lexical (C[3.2), syntactic (C33), and textual (C[3.4) structures. Finally, I zoom into
the activity fields of newswriting that are related to these structures of language
use (C3.5).

Language connects the smallest possible units that distinguish meaning:
sounds, letters, and characters that people produce and convey and are able to
perceive as systematically different. Journalistic communication has to limit
itself to technically transmitted signs — at present to visible and audible signs
(C[3.1).

Language meaningfully combines distinctive units into meaning units:
linguistic symbols that stand for specific details in the world. Journalists
choose — and sometimes create — words that match their needs: short words for
titles, catchy words for new concepts, remarkable words for campaigns, or just
normal words everybody understands (C3.2).

Language is represented linearly, one symbol follows the other. Symbols for
actors and actions combine into networks and hierarchies of propositional units
that are linearly represented as sentences. Journalistic communication verbal-
izes propositions in a dense manner in portions appropriate to the product
templates and target group models (C[33).

Linguistic complexes form meaningful units: texts that deal with a certain
topic and embody certain intentions. Text models or genres develop for recur-
ring topics, intentions, and communication situations. Journalistic communi-
cation makes use of such models and constantly breaks out of them as media
evolve and compete (C[3.4).

In practice, newswriting takes place across these theoretically separate
structures. News consist of functional linguistic units on various levels of com-
plexity, such as sounds, words, sentences, and texts. The same applies for news-
writing with its subprocesses along various timescales. Before, while, and after
formulating text, journalists practice goal setting, planning, and revising. In
between, they read sources and what they have written so far (C[3.5).
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THE GAST case: Struggling with vague key concepts

Switzerland was late in banning smoking in public spaces such as restaurants
and bars. In the neighboring countries, the smoking ban was introduced earlier.
Expecting similar developments for Switzerland, the umbrella organization of
the Swiss restaurateurs GASTROSUISSE presented their suggestions for national
legislation. In Zurich, they gave a media conference in German on the morn-
ing of March 1, 2007. TELEVISION SuISSE ROMANDE covered the topic in the
evening issue of TELEJOURNAL. In the news item, the journalist C.S. combined
excerpts from expert interviews done by colleagues with her own recordings
of reactions in Geneva. The GasT case documents a search for clarity of key
concepts throughout the newswriting process.

Journalist

C.S.,bornin 1976, specialized in modern languages and literature in high school
and aquired a university degree in pharmaceutics. After completing her degree,
at the age of 23, she “felt like doing something else”, so she started working for
a Swiss regional radio station and took journalism training.'194 Five years later,
she again “wanted to see something else”. She says she was “enormously inter-
ested” in television, and when she saw a job advertisement from TELEVISION
SuissE ROMANDE, she immediately applied. 195 After the assessment, she started
working as an economics and politics journalist at TELEJOURNAL.1196 At the
time of data collection, she could thus look back on seven years’ professional
experience: five years in radio and two in television.

She says that at school she had always been interested in writing and had
developed a “rather concise style”. When she started working for media, she
realized that “this is what they’re looking for”.